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Oil on panel. 51 x 41 cm
Museo Nacional Thyssen-Bornemisza
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It is with these lines that we introduce the Activity 
and Sustainability Report of the Thyssen-Bornemisza 
National Museum (TBNM), prepared in order to inform 
our stakeholders of the milestones achieved during 
2021, as we finally begin to overcome the COVID-19 
pandemic, the most critical stage of our lives. Today, 
with the situation more in line with our reality in 2019—
although not exempt from other very serious threats as 
a result of the invasion of Ukraine—we wish to recover 
our ambitions in terms of the general fulfilment of our 
mission towards the preservation and dissemination of 
our cultural heritage and, of course, also in terms of the 
transmission of knowledge, values and social, economic 
and environmental sustainability. In this way fulfilling our 
commitment to the well-being and safety of people, 
society and all the Museum’s audiences.

This report is a further exercise in the transparency 
that, among other things, led us to being recognised 
as the most transparent museum (Commitment and 
Transparency Foundation), a distinction that brings us 
closer to all audiences and makes us as proud as all the 
other certifications we have obtained, such as the quality 
tourism seal (UNE 302002 standard), which especially 
recognises the attention paid to the visitor’s experience; 
or the family-responsible company certificate, with a 
proactive B+ rating, which demonstrates the importance 
for us of ensuring the personal and professional 
development of our team, without whom none of the 
achievements that are collected in this report would 
have been possible.

Without downplaying the importance of the former, our 
devotion to the permanent collection, its protection and 
dissemination always prevails at the centre of our purpose. 
Throughout 2021 we enjoyed the opportunity to celebrate 
the centenary of Baron Hans Heinrich Thyssen-Bornemisza, 
carrying out a programme of exhibitions and extraordinary 
activities outlined in this report, which allowed us to revisit 
the year from different perspectives.

In our desire to make the history of art and the new 
technological era coexist, we have promoted and 
improved experiences such as virtual visits to our 
permanent collections and temporary exhibitions, as well 
as our content on digital platforms and communication 
with our audiences, with special attention to social media 
networks as an increasingly rich, active and diverse virtual 
meeting point.

We believe that this proximity and interaction with our 
audiences fosters the growth of our Thyssen-Bornemisza 
community, thereby increasing their contributions in 
support of the museum’s initiatives, always inspired by 
the love of art and culture. They have all been able to 
enjoy a variety of exclusive activities, private visits and 
conferences. We would also like to give special mention 
to our loyal sponsors who, thanks to their generous 

collaborations, help us to guarantee the maintenance  
and conservation of the Collection, in addition to 
promoting educational projects such as our already 
renowned EducaThyssen programme. Its collaboration  
with institutions and social agents has been a catalyst  
for the development of more than 50 projects and   
more than 150 workshops, together with more than  
8,500 participants.

In effect, we consider the museum to be the richest cultural 
context that exists, and for this reason, we are motivated 
to create projects that hybridise contemporary practices 
with historical collections, delving into the art-knowledge 
pairing that we offer our audiences, with special 
dedication to young people, aspiring to contribute to the 
construction of a fairer and better structured society.

Aware of the public service we perform, our activity is 
governed by a series of principles of ethics and conduct, 
based on our values and in line with the operating 
principles of the Board of Trustees. Additionally, in our 
transparency, ethics and good governance policy one 
can consult the evaluation of the Governing Bodies, the 
transparency policy, economic/financial transparency  
and the human resources, equality and work-life balance 
policy. By means of all these tools, we strengthen our 
sustainable management system and guarantee that we 
generate a positive impact on our surroundings, with the 
impact on the development of the city of Madrid being  
one of our priorities.

Thus, we present this report in hopes that it reflects 
the efforts we make to lead the museum to a state of 
excellence, in each of our processes and with the help of 
each and every one of the people who are a part of it. 
In the coming year, our goal is to move forward through 
the creation of innovative solutions that amplify the  
possibilities of enjoying art, while ensuring its conservation 
and integrity remain at the heart of our decisions.

Lucian Freud 
Man Sitting in a Chair (Portrait of Baron H. H. Thyssen-Bornemisza)

1985 
Oil on canvas. 120.5 x 100.5 cm

Managing Director Artistic Director

Evelio Acevedo Guillermo Solana

Evelio Acevedo Guillermo Solana
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#1 A MORE 
TRANSPARENT 
MUSEUM
COMMITMENT AND 
TRANSPARENCY 
FOUNDATION 2019 ED

VISITOR 
SATISFACTION

7.09 NPS

CERTIFIES THE SAFETY 
OF OUR ACTIVITY,
PROTECTING PEOPLE, 
PROCESSES AND 
FACILITIES AGAINST 
COVID-19

COMMITTED 
TO SDGS

416,679
PAGE VIEWS
VIRTUAL VISITS

79%
SPANISH 
VISITORS

21%
INTERNATIONAL 
VISITORS

+30
PROTOCOL 
VISITS

OBTAINING THE Q FOR 
QUALITY IN TOURISM 
SEAL STANDARD UNE 
302002 RECOGNISES THE 
ATTENTION GIVEN TO THE 
VISITOR’S EXPERIENCE

10.5MILLION

WEBSITE 
PAGE VIEWS
WEBSITE VISITS

RENEWAL OF 
UNIVERSAL 
ACCESSIBILITY 
CERTIFICATE UNE 
170001-2

#1
AENOR CERTIFICATE 
MANAGEMENT OF 
EMERGENCIES UNE 
ISO22320 
1ST SPANISH MUSEUM

ETHICAL 
CODE

NEW 
TICKETING APP

33
GLOBAL 
RANKING
MOST VISITED 
MUSEUMS IN 2021

FAMILY 
RESPONSIBLE 
COMPANY 
CERTIFICATE 
PROACTIVA B+ 
THYSSEN SHOP

PRIZES
INTERNATIONAL PRESS AWARD
THE ASSOCIATION OF FOREIGN 
PRESS CORRESPONDENTS
INTERNATIONAL ASSOCIATION 
OF PRESS CLUBS
DIVERSITY FOUNDATION AWARD 
ART EXPLORA AWARD 
TIQETS AWARD

STRATEGIC 
PLAN
2019–2023

PR
140

OFESSIONA
 

AVERAGE NUMBER OF 
EMPLOYEES

LS

FOLLOWERS 
ON SOCIAL 
MEDIA

#VERSIONATHYSSEN
PIONEERING INITIATIVE IN 
THE SPANISH MUSEUM 
SCENE, FOCUSED ON UP 
AND COMING ARTISTS, 
INVITING THEM TO CREATE 
NEW VERSIONS OF THE 
MUSEUM’S PIECES AND 
SHARING THEIR 
PARTICIPATION ON 
SOCIAL MEDIA

TBA21 
AGREEMENT
FOR CARRYING OUT TWO 
TEMPORARY EXHIBITIONS 
A YEAR, FEATURING WORK 
FROM ITS CONTEMPORARY 
ART COLLECTION IN THE 
ROOMS OF THE MUSEUM

VIRTUAL REALITY, 
DEVELOPED IN 
COLLABORATION 
WITH ENDESA

48,248 
NEWSLETTER 
SUBSCRIBERS

17
PODCASTS 
ON IVOOX, 
SPOTIFY AND 
APPLE

20,174  
PLAYS

TWITTER

632,678
INSTAGRAM

326,910
FACEBOOK

288,083
YOUTUBE

41,805
TIKTOK

4,979

1,294,455
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416,679
PAGE VIEWS
VIRTUAL VISITS

33
GLOBAL 
RANKING
MOST VISITED 
MUSEUMS IN 2021

10.5MILLION

WEBSITE 
PAGE VIEWS
WEBSITE VISITS

TWITTER

632,678
INSTAGRAM

326,910
FACEBOOK

288,083
YOUTUBE

41,805
TIKTOK

4,979

1,294,455

FOLLOWERS 
ON SOCIAL 
MEDIA

Henri de Toulouse-Lautrec
La Rousse in a White Blouse
1889
Oil on canvas. 60.5 x 50.3 cm
Museo Nacional Thyssen-Bornemisza
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ONE OF THE MOST 
IMPORTANT
COLLECTIONS

COLLECTIONS
IN THE WORLD 

8

Simon Vouet 
The Rape of Europa

ca. 1640
Oil on canvas. 179 x 141.5 cm

Museo Nacional Thyssen-Bornemisza
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BARON HANS HEINRICH THYSSEN-BORNEMISZA CENTENARY 1921/2021

All the activities of 
this commemoration 
make up a tribute 
to his person, to 
whom the Museum is 
grateful for the crucial 
contributions he has 
made towards Spain’s 
cultural enrichment.

GERMAN EXPRESSIONISM 
in the Baron Thyssen-Bornemisza 
Collection
From 27 October 2020 to 
14 March 2021

LUCIAN FREUD: PORTRAITS 
OF BARON THYSSEN
31 July to 29 September 2021



11

TREASURES OF THE THYSSEN-
BORNEMISZA FAMILY COLLECTION 
From 12 April 2021 to 23 January 2022

CARPACCIO’S KNIGHT: 
RESTORATION AND 

TECHNIQUES STUDY 
From 17 May 2021 to 25 

September 2022

AMERICAN ART IN THE 
THYSSEN COLLECTION
From 14 December 2021 to 16 

October 2022

14TH TO 18TH-CENTURY ITALIAN 
PAINTING FROM THE BARON THYSSEN-
BORNEMISZA COLLECTION IN THE MNAC
From 25 October 2021 to 9 January 2022

13 April 2021 marked the 100th anniversary of the birth 
of Hans Heinrich Thyssen-Bornemisza (1921–2002) and 
the museum proudly paid tribute to his person and the 
contribution of his legacy.

His passion for art began in 1947 when he inherited his 
father’s collection, which he proceeded to complete with 
new masterpieces of classical art, thus putting together, 
since 1961, one of the best private painting collections of 
the 19th and 20th centuries. Concerned with keeping his 
collection united and sharing it with the greatest possible 
number of people, in 1988 he signed an agreement for the 
loan—and, five years later, for the sale—of 775 paintings to 
the Spanish State.
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PERMANENT 
COLLECTION
THE REINSTALLATION OF THE  
PERMANENT COLLECTION 
AND THE CARMEN THYSSEN
COLLECTION

George Grosz 
Street Scene (Kurfürstendamm)
1925
Oil on canvas. 81.3 x 61.3 cm
Museo Nacional Thyssen-Bornemisza
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THE REINSTALLATION OF THE  
PERMANENT COLLECTION 
AND THE CARMEN THYSSEN
COLLECTION

PERMANENT 
COLLECTION

On the occasion of the new contract for the 
Carmen Thyssen Collection, which specifies 
the change of its location to the ground floor 
of the museum, the exhibition space was 
remodelled and a selection of works from said 
collection, on loan during the next 15 years, 
was reinstalled.

As a result of the change of location, the permanent collection of modern painting 
was reinstalled in the rooms on the first floor of the museum. The layout follows a 
chronological sequence combined with a few thematic groupings. The itinerary 
begins in room 30 with a set of landscapes by Courbet, Corot or Jongkind, which 
show how in the mid-19th century French realism and naturalism paved the way for 
the visual experimentation of impressionism. The fleeting and sketched impressions 
of Manet, Monet, Renoir, Pissarro or Morisot hang in the next room. Against these 
impressionist landscapes, the works of Degas and Toulouse Lautrec reflect modern 
life in Paris at the end of the 19th century, while Van Gogh’s paintings offer us his 
unique, subjective vision of nature.

The French and Central European expressionist movements at the beginning of 
the 20th century defended an anti-naturalist conception of form and colour to 
represent the inner vision of the artist. In room 32, landscapes by Derain, Kirchner or 
Schmidt-Rottluff converse with paintings of nude subjects in nature by Pechstein, 
Kirchner or Müller and still lifes by Beckmann or Nolde. In the next room, the utopian 
expressionism of Kandinsky, Macke, Marc or Klee leads to the first suggestions of 
abstract art. Alongside them, frenzied and unstable paintings by Grosz, Feininger 
and Meidner reflect the transformation of cities into large metropolises.

Room 34 brings together artists of the so-called historical avantgardes. Stemming 
from the formal decomposition of Cézanne’s final period, Cubism breaks with the 
volume and space of previous painting traditions. The cubist fragmentation and 
simultaneity invented by Picasso and Braque infected Juan Gris, Gleizes, Léger, the 
Delaunay couple and the Italian futurists, and heralded the abstract proposals of 
Kupka as well as the harmonious neoplasticism geometries of Mondrian, Doesburg 
or Van der Leck, hanging in the next room.

The Russian cultural revival of the beginning of the 20th century is displayed in 
room 36. The successive avant-garde groups led by Larionov, Kliun, Chashnik, Suetin 
and El Lissitzky, along with various women artists such as Goncharova, Popova, 
Ekster, Stepanova, Rózanova or Udaltsova, blend together external cubist influences 
with aspects of the environment of political unrest in revolutionary Russia. On the 
other hand, the inspiration of Russian folklore and popular traditions are present 
in the oneiric art of Chagall, which presides over room 40, and in the naivety and 
primitivism of Larionov and Vladimir Burliuk.
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A JOURNEY THROUGH A 

UNIQUE 
COLLECTION

2021 was a turning point for the Old Masters 
collection, seeing as over those twelve 
months parts of it were reinstalled, the 
itinerary was decorated with pieces of 
goldsmithing, sculpture and painting that 
belonged to the vast collection of art 
gathered by Baron Hans Heinrich Thyssen-
Bornemisza, and a room dedicated to Old 
Masters paintings from the Baroness Carmen 
Thyssen Collection was moved and exhibited 
on the ground floor of the Palace 
of Villahermosa.

Gerrit van Honthorst 
The Happy Violinist with a Glass of Wine
ca. 1624
Oil on canvas. 83 x 68 cm
Museo Nacional Thyssen-Bornemisza
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OLD 
MASTERS
Between the months of June and July 
2021, part of the permanent collection was 
reorganised. Among the schools of painting 
whose displays were affected were part of 
the Dutch school of the 17th century, French 
and English school of the 18th century and 
the thematic room dedicated to the still life 
movement of the 17th and 18th centuries. This 
section of the collection was installed on the 
second floor in order to regroup all the Old 
Masters on the same floor. The integration of 
several Old Masters works from the Carmen 
Thyssen collection into the itinerary of the 
second floor led to the relocation of pieces 
from room 13, which especially affected works 
from the Baroque movement.

Among the novelties in the Baroque painting 
display, as a result of this new installation, we 
highlight room 14, dedicated to Neapolitan 
painting. In it we have brought together pieces 
by Luca Giordano, including his large-scale 
canvas depicting The Judgement of Solomon, 
from his early period during which Ribera’s 
teachings were influential, and which is part of 
the Carmen Thyssen-Bornemisza Collection; 
two works by Mattia Preti, The Concert and The 
Martyrdom of Saint Gennaro, and attributed 
to the workshop of Bernardo Cavallino that 

with great mastery and dynamism recreate two 
themes from the Old Testament, including Lot 
and his Daughters and The Drunkenness of Noah. 
In relation to this long artistic movement we also 
highlight room 22, in which the representation 
of Italian painters of the 18th century has been 
expanded. Several works that were previously 
scattered around different spaces of the 
museum have now been installed in this space. 
We highlight the grand piece by Giuseppe 
Maria Crespi, the Portrait of Count Fulvio Grati, 
which is shown together with two oil paintings 
of his work on popular themes such as Interior 
with a Family of Peasants and Peasants with 
Donkeys. Alongside Crespi, there are works by 
Ceruti, two portraits, as well as two themes from 
the New Testament by Giovanni Paolo Panini. 
This remodelling has also made it possible to 
incorporate a large landscape by Marco Ricci, 
which has rarely been displayed.         

Mar Borobia,
Head of Conservation of Old Masters 

at the Thyssen-Bornemisza National Museum
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13TH 
CENTURY

1. Master of the Magdalen
The Virgin and Child Enthroned 
with Saints Dominic and Martin, 
and Two Angels 
ca. 1290
Tempera and gold on panel. 177 x 86.5 cm

14TH 
CENTURYV

2. Duccio di Buoninsegna
Christ and the Samaritan Woman 
1310 - 1311
Tempera and gold on panel. 43.5 x 46 cm

3. Taddeo Gaddi
The Nativity
ca. 1325
Tempera on panel. 41.5 x 41.8 cm

1.

2.

3.

4. 5.

6.

15TH 
CENTURY

4. Petrus Christus
The Virgin of the Dry Tree
ca. 1465
Oil on panel. 14.7 x 12.4 cm

5. Gentile Bellini
The Annunciation
ca. 1475
Mixed media on panel. 133 x 124 cm

16TH 
CENTURY

6. Dosso and Battista Dossi
The Stoning of Saint Stephen
ca. 1525
Oil on canvas. 80 x 90 cm



OLD MASTERS
Permanent Collection
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June and July 2021
REORGANISATION OF PART OF THE OLD 

MASTERS PERMANENT COLLECTION

11. 12.

8. 9.

10.7.

13.

DUTCH PAINTING 

17TH 
CENTURY

7. Caesar van Everdingen
Vertumnus and Pomona
1637 - 1640
Oil on panel. 47.9 x 38.9 cm

17TH AND 
18TH 

CENTURY

STILL LIFE

8. Henri Fantin-Latour
Vase with Chrysanthemums
n.d.
Oil on canvas. 42.5 x 39.5 cm

9. Attributed to Jan Jansz. Van de Velde III
Still Life with Chinese Dish, Rummer, Knife, Bread and Fruit
ca. 1650–1660
Oil on canvas. 44.7 x 38.8 cm

10. Jacques Linard
Chinese Bowl with Flowers
1640
Oil on canvas. 53.2 x 66 cm

18TH 
CENTURY

FRENCH AND BRITISH 
PAINTING

11. Jean-Marc Nattier
Portrait of Madame Bouret as Diana
1745 
Oil on canvas. 138 x 105 cm

12. Johan Zoffany
Group Portrait of Sir Elijah and Lady Impey
ca. 1783–1784
Oil on canvas. 91.5 x 122 cm

13. Claude-Joseph Vernet
A Calm Sea
1748
Oil on canvas. 44.5 x 60.5 cm
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MODERN PAINTING

ROOM 30

1. Camille Pissarro
The Woods at Marly
1871
Oil on canvas. 45 x 55 cm

2. Gustave Courbet
The Fisherman’s Children
1867
Oil on canvas. 54 x 65 cm

3. Berthe Morisot
Reclining Nude Shepherdess
1891
Oil on canvas. 57.5 x 86.4 cm

ROOM 
32 & 33

4. Max Pechstein
Summer in Nidden
1921
Oil on canvas. 81.3 x 101 cm

5. André Derain 
Waterloo Bridge 
1906
Oil on canvas. 80.5 x 101 cm

6. August Macke
Circus
1913
Oil on cardboard. 47 x 63.5 cm

7. Emil Nolde
Glowing Sunflowers
1936
Oil on canvas. 88.5 x 67.3 cm

ROOM 
34 & 35

8. Sonia Delaunay
Simultaneous Contrasts
1913
Oil on canvas. 46 x 55 cm

9. František Kupka 
Study for the Language 
of Verticals
1911
Oil on canvas. 78 x 63 cm

10. Fernand Léger
The Disc
1918
Oil on canvas 65 x 54 cm

11. Bart van der Leck
Study for Compositions 
No. 7 and No. 8
1917
Gouache on 
tracing paper. 100 x 154 cm

ROOM 36

12. Liubov Popova
Painterly Architectonic
1918
Oil on linen burlap. 70.5 x 70.5 cm

13. Nikolái Suetin 
Suprematism
1920-1921
Oil on canvas. 70.5 x 53 cm

1.

2.

3.

4. 5.

6. 7.

13.



The visit continues with two rooms dedicated to Dadaism and 
Surrealism. Schwitters’ collages and assemblages, built with 
waste materials, develop an irrational spirit that continues to 
this day. Next, the surrealist visual imagery of Miró, Ernst, Dalí, 
Tanguy or Magritte, emanating from the artists’ subconscious 
minds through automatism and irrational associations.

European art of the mid-20th century, marked both by a feeling 
of pessimism caused by the crisis of the two wars and by a 
reaction to geometric abstraction, is shown in room 43 with two 
examples: Giacometti’s evanescent figures, in perfect harmony 
with existentialist thought, and Nicolas de Stäel’s material textures.

Rooms 37, 38 and 39 propose a thematic approach to the 
transformation of the portrait and the representation of the 

human being during the 20th century. After having remained 
unchanged for several centuries, modern portraiture breaks 
with the compromise between the model and their reflection 
through various formulas. The German expressionists 
transformed faces into masks of bright and unnatural colours, 
Picasso and Modigliani appropriate primitive formulas, while 
cubist decomposition practically hides the subject completely. 
In Picasso’s classicist Harlequin, positioned in the centre of 
room 37, the mask hides a self-portrait. In the next room, the 
critical spirit of portraits by Dix, Schad, Hubbuch and Beckmann 
recover for modernity the mimetic guidelines and traditional 
procedures of painting. And as a closing to the whole set, 
already in the second half of the 20th century, portraits by 
Bacon, Freud, Auerbach and Andrews combine figurative 
content with a very material and carnal plastic language to 
pictorially capture the human being.

Paloma Alárco,
JHead of Conservation of Modern Painting 

at the Thyssen-Bornemisza National Museum
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ROOM
34 & 35

8. Sonia Delaunay
Simultaneous Contrasts
1913
Oil on canvas. 46 x 55 cm

9. František Kupka 
Study for the Language 
of Verticals
1911
Oil on canvas. 78 x 63 cm

10. Fernand Léger
The Disc
1918
Oil on canvas 65 x 54 cm

11. Bart van der Leck
Study for Compositions 
No. 7 and No. 8
1917
Gouache on 
tracing paper. 100 x 154 cm

12. Liubov Popova
Painterly Architectonic
1918
Oil on linen burlap. 70.5 x 70.5 cm

13. Nikolái Suetin 
Suprematism
1920-1921
Oil on canvas. 70.5 x 53 cm

8.

10.

12.

13.

11.

9.

14.
15.

16.

17.

18.

ROOM 
37, 38 & 39

14. Christian Schad
Maria and Annunziata “From the Harbour”
1923
Oil on canvas. 67.5 x 55.5 cm

15. Otto Dix 
Hugo Erfurth with Dog
1926
Tempera and oil on panel. 80 x 100 cm

16. Max Beckmann
Quappi in Pink Jumper
1932-1934
Oil on canvas. 105 x 73 cm

ROOM 
40 & 43

17. Marc Chagall
The Madonna of the Village
1938-1942
Oil on canvas. 102.5 x 98 cm

18. Nicolas de Staël
Mediterranean Landscape
1953
Oil on canvas. 33 x 46 cm
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AN UNFORGETTABLE 
EXPERIENCE

Permanent Collection
Temporary Exhibitions

EducaThyssen

Digital 
Experiences
Immersive virtual tours
Online guided tours
Second Canvas app

GigaThyssen
Inclusive video games

Tickets

Single ticket
Guided tour

Ticket with audio guide
Paseo del Arte

49% of tickets
Purchased online

671,078
Visitors

Exhibition

100%
Digital labels and 

bidi codes

19
Restored 
paintings

Q for Quality 
Tourism

Cloakroom

AENOR Certificate 
Management 

of Emergencies
UNE ISO 22320 UNE 170001-2 Universal 

Accessibility Certificate
1st accessible Public 

Museum

Inclusive audio guides
in Spanish and English

50
Local 

suppliers

Shop

127
Activities, events

and visits
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Shop
71.16%  

Purchase of 
Spanish items

90% 
of suppliers deliver 
products without 

plastic

4.5 out 
of 5

Tripadvisor 
score

Consumption
Electricity
3331 MW 

Water
12,124 L 
Diesel 

97,672 L

4,523 kg  
Paper and 
cardboard 
recycled

Gastronomic 
spaces

Restaurant Cafeteria
The View Point and Terraces

Spaces for private events: Central 
Hall, Auditorium, Garden, etc.

127
Activities, events

and visits

+30
Protocol visits

7.09 
Net Promoter 
Score (NPS)

4.6 out of 5 
Google My Business

Friends of 
the Museum

5,555 
Friends of the 

Museum

23 
Corporate 

Friends

33 exclusive 
activities

+1.2 
million

Followers on 
social media

79%
Spanish 
visitors

21%
International 
visitors

17 Podcasts
with 20,174 

plays (on Ivoox, 
Spotify and Apple)

+10 million
Page views

416,679
Page views
Virtual tours

48,284
Newsletter 
subscribers

See you 
soon
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THE GOLDEN TRIANGLE 
OF ART IN MADRID
The Thyssen-Bornemisza National 
Museum along with with the Prado 
National Museum and the Reina 
Sofía National Museum and Art 
Centre form what is known as 
the “Paseo del Arte” in Madrid, a 
museum area that houses the most 
important collections of paintings 
in Spain, and some of the most 
important in the world.

In the heart of Madrid we find, within a few metres distance from each 

other, the Prado National Museum, the Thyssen-Bornemisza National 

Museum and the Reina Sofía National Museum and Art Centre. It is the 

so-called Paseo del Arte or Golden Triangle of Art in Madrid, one of the 

cultural assets that has contributed to the fact that Madrid’s Prado/Retiro 

axis was recently included as The Landscape of Light on the UNESCO 

World Heritage list.
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Museo Nacional 
Thyssen-Bornemisza

Museo Nacional 
Del Prado

Museo Nacional
Centro de Arte

Reina Sofía

ENTRY PRICE 
TO ALL THREE 
MUSEUM 

32€

THE PALACE OF VILLAHERMOSA
The Thyssen-Bornemisza 
Collection is housed in the 
Palace of Villahermosa, whose 
remodelling work began in 
1990 by the hand of architect 

Rafael Moneo.

After a few years, an extension project began 

that originated from the need to increase the 

exhibition space to be able to exhibit the Carmen 

Thyssen Collection to the public, together with the 

opportunity to acquire two adjacent properties. It 

was carried out by a team of architects made up of 

Manuel Baquero, Robert Brufau and the BOPBAA 

studio.
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THE THYSSEN 

SHOP 
Inside the Thyssen-Bornemisza Museum visitors can find 
our shopThyssen, where they can purchase products 
related to the Museum and to the works of art in the 
collection, along with catalogues, books, presents, posters, 
jewellery, decorations and homeware, among others. 



25

AVERAGE 
TICKET BOUGHT 
IN SHOP

16.78€

AVERAGE 
TICKET BOUGHT 
ONLINE

56.91€
TICKET SALES

€2.3 million
At the same time, when there are 
temporary exhibitions, special 
products related to their creative 
universes are made available. 
This year a new ticket + product 
online sales method has been 
implemented, offering the 
possibility of buying the ticket 
together with a selected product 
from the exhibition.

Finally, in addition to being able 
to purchase all these products 
in-store, users have unlimited 
availability of them all via the 
online shop.

During 2021, activity returned to 
a similar rate to that before the 
pandemic, and the shop ended 
the year with total sales of 
€2,381,722. Thus, the budgeted 
income was exceeded by 18%, 
achieving an increase of 96% 
compared to 2020.
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OUR 

MILESTONES 2021

of suppliers deliver 
plastic-free products

90% Reinforcement of the hybrid sales 
model: increase in the percentage 

of online orders with in-store 
pickup

Collaborations with Spanish 
artists and craftspeople who 

represent both contemporary and 
traditional techniques

Strategic alliances with collaborators: 
Swatch, Cartuja de Sevilla, IXXI, 

Royal Talents, Ailanto, Ibride, Ascaso, 
Lomography and Vinoselección

local 
suppliers

50

Heart of Marzipan, Catherine of Aragon Stork Tray, Ibride x Thyssen

TOP SALES RANKING 2021

Own 
publications

Jewellery 
and accessories

Juan Gris x Ailanto Pencil Case

Textile / 
Household

     Publishing collection, Stationery, 
Ceramics / Decoration, Posters,
Postcards, Graphic work, Children and Crafts,    
       Food, Educational Programme, Perfumery,
Technology, Audiovisuals
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local 
suppliers

% of Spanish products 
purchased

71.16%

% of international 
products purchased

28.84%

visitors
671,078

Juan Gris x Ailanto Pencil Case

C
O

LL
A

B
O

R
A

TI
O

N
S
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OUR
PUBLICATIONS

Exhibition catalogue 
Georgia O’Keeffe 

Comic book 
Georgia O’Keeffe

Educational guide
Georgia O’Keeffe

Alberto 
Reguera 
book
Homage to 
Aert van 
der Neer

Carpaccio’s Knight book
Restoration and Technical 
Study

Vanitas book
Marina Núñez

Masterpieces
Thyssen-Bornemisza National 
Museum

Exhibition catalogue
American Art in the 
Thyssen Collection
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OUR 
SUSTAINABILITY 
GOALS FOR 
2022

Eliminate as 
much plastic as 
possible from 

packaging
Increase the 

use of recycled 
materials in 

shop

Collaboration 
with brands with 

impact

Collaboration 
with artisan 
institutions

Increase in artisanal 
and sustainable 

products

Alfred Thompson Bricher
Cloudy Day
1871 
Oil on canvas. 61 x 50 cm
Carmen Thyssen Collection
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NUESTROS ESPACIOS

THE VIEWPOINT AND TERRACES OF THE THYSSEN RESERVED TERRACE

GARDENAUDITORIUM

The Viewpoint and Terraces of the Thyssen

SThese are two locations that open their doors in the 
summer months. The viewpoint is a restaurant open 
to the public for dinner, while the Terraces, facing 
the garden and located near the entrance to the 
Museum, are open all day for breakfast, snacks or 
lunch and for after-work drinks and cocktails in the 
open air during spring and summer evenings.

Restaurant/Cafeteria

Open during Museum hours, it is located on the 
ground floor and is a pleasant space where visitors 
can rest, have lunch or have a drink.

Auditorium

Space for holding presentations, conferences, award 
ceremonies, talks and concerts.
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OUR SPACES

TERRACES

GARDEN CENTRAL HALL

Spaces for private events and functions

•  Central Hall. Ideal location for large receptions and gala 
dinners.

•  Temporary Exhibitions Lobby. Ideal for a cocktail after 
completing a visit to the temporary exhibition.

•  The Viewpoint. For private receptions in a space open to the 
sky of Madrid.

• The Garden. For private outdoor receptions.
• The Terraces. After-work drinks and cocktails in the open air.
•  Italian Terrace. Ideal for an outdoor cocktail after completing   

a visit to the temporary exhibition.
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THANKFUL
European 
Third Prize 
The Best of the 
Best of Tiqets

The Spanish Federation of Large 
Families (FEFN) has renewed the 
Museum’s Family Tourism Seal, 
a badge that promotes tourist 
establishments and destinations that 
are committed to family audiences.

Actualidad Económica has recognised the online guided tours of 
the Museum as one of the 100 best ideas of the year.

The association of art directors and graphic designers of 
the FAD awarded the Silver award in the category of 
outdoor advertising for the design of the 2020 edition 
of #AperitivosThyssen, titled “Anonymous: Songs for an 
Unknown Character”, created by Rebeka Arce Studio.

The Georgia O’Keeffe exhibition was chosen 
by Time Out Madrid magazine as the best 
of the year in its 2021 awards for culture and 
leisure in the city.

We obtained third place in the most innovative Venue category in the awards 
organised by Tiqets worldwide, after our first award in that category at a Spanish 
level. We participated with our online guided tours, being the first museum to launch 
these real-time guided tours, unveiling the secrets the works of art hide via giga-pixel 
images, X-rays, etc. We got 7,000 votes, just behind the Circus Maximus Experience 
and Rijksmuseum Muiderslot.  

#Versionathyssen was the second place winner of 
the contest organised by Art Explora – Académie 
des Beaux-Arts (France), daimed at European 
cultural institutions that promote the dissemination 
of art and culture among all audiences, making 
special use of the possibilities of digital
technologies and mobile devices. 350 museums 
from twenty countries competed 
for the award.

Charles Sheeler
Wind, Sea and Sail,

1948
Oil on canvas. 51 x 61 cm

Museo Nacional Thyssen-Bornemisza
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THANKFUL
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Emil Nolde 
Red Flowers
1906
Oil on canvas. 52.4 x 55.8 cm
Museo Nacional Thyssen-Bornemisza

ART 
ANOTHER WAY OF 

EXPERIENCING 
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TEMPORARY 
EXHIBITIONS 

DE NUESTRACOLECCIÓN 2021Modern Painting
Georgia O’Keeffe 
20 April to 8 August 2021

Georgia O’Keeffe 
From the Plains II
1954
Oil on canvas. 122 x 183 cm
Museo Nacional Thyssen-Bornemisza

Curated by Marta Ruiz del Árbol and organised by the Thyssen-Bornemisza 
National Museum, the Centre Pompidou and the Fondation Beyeler with the 
collaboration of the Georgia O’Keeffe Museum in Santa Fe, New Mexico. 

This exhibition marked the first retrospective of Georgia O’Keeffe (1887–1986) in 
Spain, with a complete journey across the American painter’s artistic career. From 
her work in the 1910s with which she became a pioneer of abstractionism, passing 
through her famous flowers and views of New York—thanks to which she was praised 
as one of the main figures of modernity in her country—to the paintings of New 
Mexico, the result of her fascination with the landscape and the mixture of cultures of 
this remote territory. Clara Marcellán and Marta Ruiz del Árbol gave a conference in 
the series that was held as part of the exhibition.

René Magritte 
La llave de los campos (La Clef des champs)

1936
Óleo sobre lienzo. 80 x 60 cm

Museo Nacional Thyssen-Bornemisza
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TEMPORARY 
EXHIBITIONS 

OF OUR 
COLLECTION 
2021

Modern Painting
Our objective is to disseminate the collections 
and their knowledge, thus getting all types 
of visitors involved in an open and universal 
cultural project. 

The Magritte Machine
14 September 2021 to 
30 January 2022

The exhibition was the first retrospective of 
René Magritte (1898–1967) held in Madrid since 
the one dedicated to him by the Juan March 
Foundation in 1989. 

The title The Magritte Machine highlights the 
repetitive and combinatorial component in 
the work of the great surrealist painter, whose 
obsessive themes return again and again 
with innumerable variations.

American Art in 
the Thyssen Collection  

16 December 2021 to 16 June 2022
Curated by Paloma Alarcó and Alba Campo 

Rosillo. The result of a research grant from the 
Terra Foundation for American Art, with its 

corresponding catalogue featuring texts by all 
the Museum’s curators of Modern Painting.

The exhibition, divided into four large thematic 
sections, aims to rethink the American art 

collection from a cross-sectional perspective, 
through categories such as history, politics, 
science, the environment, material culture 

or urban life, and considering aspects of 
gender, ethnicity, class or language, among 

others, to facilitate a deeper understanding 
of the complexities of American art and culture.

Edward Hopper 
Dead Tree and Side of Lombard House
1931
Watercolour on paper. 50.8 x 71.2 cm
Museo Nacional Thyssen-Bornemisza



38

Old Masters
Among the main activities and projects carried out by the Old Masters Department during 2021, we highlight the following:

Treasures from the 
Thyssen-Bornemisza Family Collection
12 April 2021 to 23 January 2022

Curated by Mar Borobia, head of the Old Masters Department, and as Technical Curator 
by Dolores Delgado, Curator of Old Masters. With the sponsorship of the Community 
of Madrid. In total the project consists of 20 pieces from the Baron Thyssen-Bornemisza 
Collection, before it was spread among her heirs and most of its paintings installed in the 
Villahermosa building. It was part of the activities organised for the commemoration of 
the anniversary of the Baron’s birth. The exhibition continues to be exhibited to the public 
in the rooms of the permanent collection in conversation with the works of the Thyssen-
Bornemisza National Museum following a long-term loan agreement.

Chimaera
Milan, Italy, ca. 1650
Rock crystal and enamelled gold
21.5 x 28 cm

Philips Wouwerman
Falconers Passing a Farmhouse
ca. 1645–1650
Oil on panel. 41 x 58 cm

Christian Winter
Table Service
Augsburg, Germany, ca. 1750
Wood, leather, velvet, silver and porcelain
47 x 97 x 69 cm
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Old Masters Among the main activities and projects carried 
out by the Old Masters Department during 2021, 
we highlight the following:

Italian Painting of the 14th–18th Centuries 
from the Baron Thyssen-Bornemisza 

Collection on loan to the MNAC
25 October 2021 to 9 January 2022

Curated by Mar Borobia, head of the Old Masters Department, and as Technical Curator by María 
Eugenia Alonso, curator of Old Masters. With the sponsorship of the Community of Madrid. 

On the occasion of the activities organised around the centenary of the Baron’s birth, the 
exhibition Italian Painting of the 14th–18th Centuries from the Baron Thyssen-Bornemisza 

Collection was presented at the MNAC. These paintings were installed in the rooms of the 
Permanent Collection on the second floor in accordance with chronological criteria. A bilingual 
explanatory text was prepared for each piece, accessible to the public thanks to the QR code 

present on each of the painting descriptions.

Pietro da Rimini 
The Nativity and Other Themes 

from the Childhood of Christ
ca. 1330

Tempera and gold on panel. 17.2 x 19.7 cm

Lorenzo Monaco as Piero di Giovanni
Virgin and Child Enthroned with Six Angels 

ca. 1415–1420
TTempera and gold on panel. 147 x 82 cm

Fra Angelico (Fra Giovanni da Fiesole)  
The Virgin of Humility

ca. 1433–1435 
Tempera on panel. 98.6 x 49.2 cm
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OTHER EXHIBITIONS

SMALL-SCALE 
EXHIBITION

Alberto Reguera: 
Tribute to Aert van der Neer 
From 15 February to 9 May 2021

Curated by Guillermo Solana, 
Artistic Director of the Thyssen-Bornemisza 
National Museum

The paintings that were presented in this 
exhibition were created by Alberto Reguera 
(Segovia, 1961) taking as a starting point a 
piece from the Thyssen-Bornemisza Collection, 
Moonlit Landscape with a Road beside a 
Canal by the Dutch painter Aert van der Neer 
(Amsterdam, 1603–1677).

One of the distinctive characteristics of Dutch 
landscape painting of the 17th century is 
the prominence of the sky and clouds, with 
their infinite variations. This is also a constant 
obsession in Reguera’s work. In his abstract 
landscapes, floating pigments lend lightness 
to pictorial matter and suggest subtle 
atmospheric states and lighting effects.

SMALL-SCALE 
EXHIBITION

Marina Núñez: Vanitas 
From 24 May to 29 August 2021

The Museum presented Marina Núñez: Vanitas, 
an exhibition in which the multimedia artist 
Marina Núñez (Palencia, 1966) recovers and 
reinterprets the traditional still life or vanitas, a 
genre considered minor and relegated in the 
past to female painters, in order to address 
our current relationship with nature from a 
post-humanist, environmentalist and feminist 
perspective. A selection of 15 works, including 
paintings, digital videos and laser cut glass 
pieces, refer to the organic condition of the 
human being and its fragility. Far from the 
concept of nature as conquest or a merely 
decorative motif, her “heroic flowers” are 
reborn as winners in the fight for the 
abolition of alienation and inequality.
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TEMPORARY EXHIBITION 
THYSSEN-BORNEMISZA 
NATIONAL MUSEUM & TBA-21

Claudia Comte: After Nature
From 11 May to 22 August 2021

The Thyssen and TBA-21 present an exhibition by 
Swiss artist Claudia Comte (1983) that brings together 
a series of sculptures carved with a chainsaw for the 
occasion, out of endemic wood found in Jamaica, 
during her residency within the framework of the 
interdisciplinary and collaborative programme between 
TBA-21/Academy and Alligator Head Foundation in 
Port Antonio. Thanks to this programme, along with 
her research and passion for the oceans, Comte 
verified that coral reefs play a fundamental role in the 
production of oxygen on Earth, and that their extinction 
can have a profound impact on life on our planet.

Walid Raad: Cotton Under My Feet 
From 6 October 2021 to 23 January 2022

The exhibition Cotton Under My Feet is made up of 
a set of pieces that US-based Lebanese artist Walid 
Raad created on behalf of TBA-21 to exhibit at the 
Thyssen-Bornemisza National Museum.

SPECIAL INSTALLATION 
BY THYSSEN-BORNEMISZA 
NATIONAL MUSEUM 
AND TBA-21

Giulia Foscari / UNLESS: Antarctic 
Resolution, installation
From 24 May to 29 August 2021

On the occasion of the 30th anniversary of the signing 
in Madrid of the Protocol on Environmental Protection 
to the Antarctic Treaty, Thyssen-Bornemisza Art 
Contemporary presented the installation Antarctic 
Resolution in the Museum hall, directed by artist Giulia 
Foscar/UNLESS and developed in collaboration with 
more than 150 experts from various disciplines on 
Antarctica.

Premiered at the 17th Venice Architecture Biennale and 
produced by TBA-21 as a gesture of its commitment 
to support artistic research projects that highlight the 
emergencies caused by the anthropogenic world, 
Antarctic Resolution reveals the tremendous 
scientific potential of the continent of Antarctica 
and its geopolitical relevance for today’s world. 
A project conceived as a call to action, a 
platform on which citizens can undertake 
resolutions that help shape the future 
of our planet.
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OTHER ACTIONS

Reinstallation of 
the Carmen 

Thyssen Collection
The department participated in 

the selection of works of Old 
Masters for the new exhibition 

hall of the Carmen Thyssen 
Collection, located on the 

ground floor of the building.

* Open to the public in 2022

Reinstallation of the 
Permanent Collection
During 2021, a change of itinerary 
was carried out in rooms 21 and 27 
of the permanent collection. This 
change affected the set of 17th-
century Dutch portraits and the 
space dedicated to 17th-century 
still life. Subsequently, a new 
installation of all the Dutch, French 
and English painting of the 18th 
century, as well as of Goya and 
Romanticism was carried out on 
the second floor of the Museum. 
All this content was displayed on 
the first floor with a new spin. The 
remodelling also affected part of 
the collection of Baroque painting 
from the 17th and 18th centuries.

Substitutions in rooms
The temporary loans that 
the Museum grants to 
other institutions, as well 
as certain installations and 
projects, suppose temporal 
readjustment in the rooms. 
During 2021, numerous 
interventions were carried 
out in these spaces in order 
to fill in the gaps in the 
itinerary.

Documentation of 
Permanent Collection 
and digitisation of 
documentation of 
works in the collection
In 2021, the search and 
tracking of documentation, 
both written and graphic, of 
the pieces in the permanent 
collection continued to 
increase its archives.
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Collaborations with the 
Technology Department
The department has continued 

to collaborate with Strategic 
and Business Development, 

specifically with Website Content, 
incorporating texts and images 

of the new projects and updating 
other data on the pieces in the 

Permanent Collection. In addition, 
it has supervised the work related 

to other activities that have 
generated documentation and links 

to various museums and cultural 
institutions.

TMS Gallery System 
management programme
The department has actively 
participated in the entire search 
and selection process of collection 
management software, together with 
all the departments involved, directed 
by the Technology Department. In 
the first place, in collaboration with 
the Modern Painting Department, a 
document was developed with the 
needs of both groups in terms of 
the documentary management of 
the works in our collection and their 
images, as well as the management 
of temporary exhibitions. A contest 
was announced and the contract 
went to the TMS Gallery Systems 
company. This is a web-based 
management solution that handles 
all facets of collection management 
and seamlessly integrates them with 
website publishing, digital asset 
management and preservation, as 
well as exhibition and photographic 
archiving.

New 
edition of 
the Museum 
guide
In collaboration with the 
Publishing Department, the 
text of the new guide was 
completely revised and its title 
was changed to Masterpieces 
of the Thyssen-Bornemisza 
Museum. During the months 
in which this new edition 
was worked on, in addition 
to reviewing and updating 
data, new forms of design and 
presentation of its content 
were investigated.
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Jacobus Vrel
Interior with a Woman Seated by a Hearth
ca. 1654
Oil on panel. 64.5 x 47.5 cm
Colección Carmen Thyssen

Collaborative research 
projects with other Institutions

• During 2 021, the Museum increased its 
collaboration with different museums and 
cultural institutions in projects of interest, both 
research and exhibition-based, in the short 
and long term. In addition, it participated in the 
catalogue raisonné of the work of a lesser-
studied painter whose figure is now being 
recognised: Jacobus Vrel.

• Nor thbrook Provenance Collection Research 
Project. The Museum collaborated in this digital 
research project. In 2021, a more complete 
text for our website was completed and the 
necessary authorisations were requested to 
publish it together with a link to the Art Tracks 
programme of The Carnegie Museum of Art.

60 museums from around the world were located, 
including the Thyssen-Bornemisza National 
Museum, which participated with four pieces as 
well as one from the Carmen Thyssen Collection: 
The Virgin and Child Enthroned by Rogier van der 
Weyden, The Calling of Saint Matthew by Marinus 
Reymerswaele, Self-Portrait Playing the Lute by 
Jan Havicksz Steen, The Parable of the Sower by 
Jacopo Bassano, to which is added Landscape 
with a Distant Town by Philips Koninck from the 
Carmen Thyssen Collection, on deposit at the 
Thyssen-Bornemisza National Museum.

• Codart Canon book publication
The members of this international network 
of Dutch and Flemish art curators presented, 
alongside CODART Canon, a selection of 
paintings—from the wide and diverse range 
that exists—with the aim of making them more 
visible and showing the variety of genres 
they encompass. The aim was to stimulate 
discussion around art and the profession of 
the art conservator. The paintings represent a 
chronological range between and around 1350 
and 1750.
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Studies of paintings

An investigation was carried out on 
the works of David Teniers II and Jan 

van Kessel II, magnificent examples of 
collaboration between 17th century 

artists. New documentation was located, 
as well as the location and photographic 

documentation of six of the tapestries 
that were commissioned at the same 

time as the series of paintings to which 
our paintings belong. All this has led to 

a text that will soon be published in the 
Windows section of the collection.  

Delivery Trips

During 2021, face-to-face delivery 
trips were made to various European 

countries. On the other hand, virtual mail 
tasks continued in collaboration with the 
Registration Department both for on-site 

supervision of arrival and departure of 
works at Madrid airport, as well as virtual 

supervision, both for the installation 
and dismounting of works from the 

Permanent Collection on loan to various 
institutions.

Improvements in 
the photo archive 

of the comparative works of the 
permanent collection, of illustrations 

from catalogues and other publications, 
as well as improvements in the technical 

photographic archive.

Participation in courses 
and symposiums

David Teniers II 
Smokers in an Interior
ca. 1637
Oil on panel. 39.4 x 37.3 cm
Museo Nacional Thyssen-Bornemisza
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RESTORATION
The Restoration Department of the Thyssen-Bornemisza 
National Museum takes on the following functions:

 The purpose of the Restoration Department possible movement and/or transfer, as well as 
is the conservation, study and restoration of restoration treatments.
the Museum’s pieces from both the Permanent 
Collection and the Carmen Thyssen Collection. It It is the internal body that advises and determines 
is responsible for verifying the status of all those the guidelines in matters of the intervention of 
actions aimed at the application of preventive the art pieces. It advises on the conditions and 
conservation of the works, to guarantee their possibilities of travel, as well as the terms necessary 
stability and permanence: placement of prevention for their loan to the Directorate and the Ministry of 
measures, study of their behaviour and the Culture and Sports.
conditions that surround them, as well as of the 
elements and conditions necessary for their 
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The Restoration Department is in charge of the conservation of

works o
804

f art that 
configure the 

Thyssen-Bornemisza 
Collection

57
on loan to the MNAC

in Barcelona

on displa
747

y in the
Thyssen-Bornemisza 

National Museum

330
pieces of the Carmen 

Thyssen Collection
deposited permanently in the 

Thyssen-Bornemisza National Museum

RESTORATION

and works from the private collections belonging to 
Ghirlandaio Collections, Ltd., Gemini Masters and Antonello 

Collection, as well as the Francesca Thyssen-Bornemisza 
Collection on temporary loan.
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OUTSTANDING ACTIONS

VITTORE CARPACCIO, YOUNG KNIGHT IN A LANDSCAPE, 
CA. 1505. Completed in May, it allowed the public to have 
access to a restoration process in a unique way. The results 
were shown in a special installation.

GEORGIA O’KEEFFE THROUGH PAINTINGS FROM THE 
THYSSEN-BORNEMISZA COLLECTIONS. On the occasion 
of the first retrospective exhibition of Georgia O’Keeffe 
in Spain in 2021, the Museum decided to undertake the 
investigation of the five paintings, dated between 1921 and 
1957, that are part of its collections, and in that way delve 
deeper into the artist’s technique.

The study was primarily focused on the analysis of the 
materials present in all the strata of these works in order 
to reconstruct her creative process. The detection of 

possible alterations in the works was another of the 
objectives, contrasting the results obtained from the 
research conducted by the Georgia O’Keeffe Museum in 
Santa Fe, New Mexico, with which there has been close 
collaboration throughout the process.

Through this process, a unique quality of this artist has 
been confirmed: her genuine interest in the conservation 
of her paintings. O’Keeffe was able to reconcile her artistic 
expression with a refined handling of technique to ensure 
the permanence of her works over time.
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PIER FRANCISCO FOSCHI, 
PORTRAIT OF 

A LADY, CA. 1530–1535. 
The oxidised varnishes 

that altered the original 
colours were removed.

On the occasion of the exhibition  
GERMAN EXPRESSIONISM IN THE 

BARON THYSSEN-BORNEMISZA 
COLLECTION, ERNST LUDWIG 

KIRCHNER’S PIECE WOMAN IN 
FRONT OF BIRCH TREES (1907) was 
loaned and once the exhibition was 
over, restoration work began in our 

workshop and was completed at the 
end of September.

At this point we would like to highlight as part of 
our restoration policy the enormous heritage the 

collection has in ORIGINAL FRAMES. This collection, 
complementary to that of the paintings, has in itself 

become a benchmark for other major museums. Many 
of the frames grant the works a higher category. 

Many of the paintings could not be conceived of 
without their original setting. The restoration plan in 

2021 was also based on the intervention of the frames 
as a simultaneous line of work. Finally, a total 

restoration was carried 
out on GUSTAVO 

MAETZU’S CASTLE OF 
BRIONES (1923)
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OTHER ACTIONS

Finally, during this period two major preventive conservation 
campaigns have been carried out, taking advantage of the occasion 
of the transfer and movement of the works in the collection. On the 
one hand, the remodelling of the TBNM collection and the transfer of 
the Carmen Thyssen Collection to the ground floor has allowed us to 
review the back of many works that generally, as they are not loaned, 
are not usually taken down, which is what allowed us to make some 
reports for internal monitoring of programming and control of lighting 
systems.

Documentation 
of temporary 

exhibitions and 
TBA-21 shows
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OUR IMPACT ON 
SOCIAL MEDIA
We set up Instagram live streams with content such as anoxia 
treatments, with specialists in the field sharing their experience 
on TikTok during the restoration of O’Keeffe’s From the Plains 
and Young Knight in a Landscape.

Thus, the Restoration Department has contributed to increasing 
both the visitor and online experience through hybrid visit 
models (physical/virtual), seeking to generate a growing 
curatorial strategy in the visit.
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OUR DIGITAL 
EXPERIENCES

OUR DIGITAL EXPERIENCES

Vilmos Huszár
Composition
ca. 1955–1960
Oil on cardboard. 84.2 x 61.4 cm
Museo Nacional Thyssen-Bornemisza

Teasers
•  Baron Thyssen-Bornemisza 

Centennial
• Georgia O’Keeffe
• The Magritte Machine

Immersive Virtual 
Reality exhibitions
• Georgia O’Keeffe
•  German Expressionism in the 

Baron Thyssen-Bornemisza 
Collection

• The Magritte Machine
• Carmen Thyssen Collection
•  American Art in the Thyssen-

Bornemisza Collection
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OUR DIGITAL 
EXPERIENCES

OUR DIGITAL EXPERIENCES

First Museum to offer a virtual visit, in our case to the permanent 
Thyssen-Bornemisza Collection and temporary exhibitions since 
2017, exploring the rooms themselves as if the person were in the 
Museum, and also via mobile phones and Virtual Reality glasses. 
Some can also be experienced with an audio guide.

To experience 
restoration up close
With the aim of the visitor learning 
more about the restoration process, this 
department works along different lines 
including the publication of a catalogue, 
the production of videos that display the 
techniques that have been used during 
research and that are complementary 
to those shown in the room, as well as 
the development of a microsite to be 
published in 2022.
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Online digital 
publications
Hans Heinrich Thyssen-
Bornemisza: The Pleasure of 
Collecting. In collaboration 
with the BBVA Foundation. 
This publication brings 
us closer to the figure of 
Hans Heinrich Thyssen-
Bornemisza, who 
established himself in the 
1980s as the most important 
art collector of the second 
half of the 20th century.

Our social 
networks
We premiered the Thyssen 
podcasts, with the aim 
of bringing the Museum 
closer to the public from 
other angles: inside the 
Museum, sustainability, 
how the day to day is 
in the departments of 
Restoration, Education, 
Conservation and, of 
course, bringing our 
exhibitions closer to all 
audiences. A total of 17 
podcasts were published 
and broadcast on the 
Ivoox, Spotify and Apple 
platforms, with a total of 
20,174 plays.  

Twitter

632,678
Instagram

326,910
Facebook

288,083

YouTube

41,805
Tiktok

4,979 
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THYSSEN MUSEUM WEBSITE 
www.museothyssen.org
•  2021 ended with more than 10,500,000 page views, the page dedicated to The Magritte 

Machine being the one with the most views (320,333), which accounted for 3% of total page 
views during 2021. Virtual Visits to the exhibitions accounted for 4% of total traffic (416,679 
page views) and more than 1,200 people (Spanish and international) enjoyed the experiences 
created in 2020, which offered real-time online guided tours to different exhibitions of the 
Museum.

•  The Chinese edition of our website:  https://www.museothyssen.org/cn

This year we designed and built a Chinese version of our website, which offers its own unique 
image along with specific information and content for the Chinese public, taking into account 
their tastes and preferences, where they can find information on the Museum’s collection, 
as well as as specific services designed for them: audio guide in Chinese, native guides who 
can do guided tours of the Museum in Mandarin Chinese, a specific menu they can enjoy in 
our restaurant/cafeteria, the ease of buying tickets through essential payment methods such 
as AliPay, WeChat Pay or the UnionPay card, and the possibility of buying sustainable and 
exclusive products in our online shop.

•  New website to celebrate the Centenary of the Baron: museothyssen.org/about-museum/
history/ centenary-baron-thyssen-bornemisza-2021

•  Page dedicated to Baron Thyssen-Bornemisza that brings together all the activities, exhibitions 
and resources that were prepared for the centenary.

Emil Nolde
Autumn Evening

1924
Oil on canvas. 73 x 100.5 cm

© Nolde-Stiftung Seebüll

These past few years we’ve  
   learnedo to be together,  
now we want to continue   
     being close to you
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EDUCATHYSSEN
The Education Department of the Thyssen-Bornemisza 
National Museum considers the museum itself to be the 
richest educational context that exists; and for this reason, 
for more than 20 years, it has carried out the function of 
of researching, creating knowledge and making public the 
works of art that make up the Museum’s collections and the 
temporary exhibitions that are held in the institution, through 
various activities, programmes and laboratories.

TARGETS

Generate 
educational 

spaces 
for citizen 

collaboration

Hybridise 
contemporary 
artistic 
practices with 
the historical 
collections of 
the museum

Create 
heterogeneous 
projects aimed 
at diverse 
audiences

Delve into 
the public’s 
knowledge 

and the 
analysis of 

results

Networking 
in the art/
education 
pairing

In order to meet its objectives, the Museum’s 
educational programme is put together around 
five axes:
•  Programmes for teachers and students (from Pre-

school Education to Secondary Education through 
to Professional Training).

•  Public programmes (for families, children, teenagers 
and adults).

•  Education and social action programme (for 
schoolchildren and adults).

•  Study Centre (aimed at the university community, 
researchers and professionals from museums and art 
centres). 

•  Digital space.

#everyonesmuseum
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EDUCATHYSSEN

Use 
technology 
as a tool at 

the service of 
people

Networking 
in the art/
education 
pairing

#everyonesmuseum
Max Liebermann
Boy and Girl on a Village Street
ca. 1897
Pastel on paper. 76.2 x 60 cm
Colección Carmen Thyssen
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PROGRAMMES FOR 
TEACHERS AND STUDENTS

School visits to the Museum: 
“Four elements”, “Landscape in 
modernity”, “Change of coordinates”

Activities for teachers:
“LED 2021: Teaching Summer Laboratory”, 
“Art, humour and education”

Itinerant art projects for 
schoolchildren and teachers: 
“Le Kepler”, “Big Valise”

Laboratories for teachers 
and students: 
“Shrew”, “Alphabets”, “Open”

MaThyssen
contest 
2021–2022
The objective of this contest, 
aimed at primary, secondary, 
baccalaureate and university 
educational centres, is to promote 
the interaction between art and 
mathematics, evidencing their 
interconnectedness. It offers two 
forms of participation: individual 
and group, with a maximum of 30 
participants per group. The students 
who participate present an artistic 
project of any format, in which they 
focus on the connection between 
mathematics and the pictorial 
work of a certain artist, based on a 
specific painting or set of paintings 
that share the same mathematical 
concept.

75
teachers

58
laboratories

1,559
students

17
proposals
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PUBLIC PROGRAMMES FOR FAMILIES, 
CHILDREN, TEENAGERS AND ADULTS

Visits for families to the Museum: 
“In everyone’s land”, “Step, walk, 
landscape”, “About… Magritte”

Proposals for adolescents and 
young people: 
“What are you looking at?”, “Outside 
the frame (painting and cinema)”, 
“Modern times”

Proposals for adults: 
“Georgia O’Keeffe”, “From Gothic to 
Baroque”, “Graphic narratives”

Laboratories for young people, 
adults and social groups: 
“Graphic narratives”, “Nubla”

Online course 
Experience Bauhaus

2,472
participants

23
laboratories

25
proposals
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EDUCATION AND SOCIAL 
ACTION PROGRAMME

Visits/workshop: Encounters 
“Accessible video game”, 
“Alternator dynamo”

WhatsApp groups
Thyssen Podcast

Online activities
“Made to measure”

Education and social 
action laboratories

Laboratory for 
an integrating 
and inclusive 
museum
The Education and Social Action 
laboratory is a collaborative work 
space in which the promotion of the 
Museum and its contents is sought 
from an integrational and inclusive 
perspective. To do this, we develop 
methodologies and activities together 
with professionals and entities from 
the social field, based on the Museum 
and its collections.

Our goal is to adapt the Thyssen 
experience to the needs of people, 
expanding the possibilities of 
approaching art. 

1,971
participants

48
laboratories

6
proposals
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STUDY 
CENTRE

6
proposals

Proposals for researchers 
and specialists
“Diverse perspectives”, 
“Educate + audiences”

Laboratories for researchers 
and specialists
“Education in museums”, 
“Transits and gazes”

2,660
participants

25
laboratories

4
proposals
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DIGITAL SPACE

The educathyssen website
Continuing with the development of our digital portals 
has been a priority during 2021, seeing as the Museum 
set the objective of continuing to offer spaces for 
participation to educational communities and publish 
new easily accessible content. The digital contents 
related to the activities of educathyssen.org imply the 
elaboration of textual and multimedia proposals that seek 
to offer richer knowledge of the launched initiatives.

287,000
Page views 84,000

Sessions

83,000
Users

Thyssen Community 
Social Networks

35,000
YouTube

 30,000
Twitter

19,000
Facebook

8,000
Instagram

963
Pinterest

 40
ISSUU

Victor Servranckx
Opus 17–1922

1922
Oil and silver paint on canvas. 133.5 x 38 cm

Museo Nacional Thyssen-Bornemisza
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ConectaThyssen
A digital window into the Museum
The content generated by the Education Department also 
has its continuity through “ConnectThyssen”, a digital project
developed in collaboration with the BBVA Foundation. With the 
aim of offering new channels of mediation between the public and the institution, the Thyssen 
Digital Publications website space includes some of the Museum’s publication activities. Different 
narratives based on the collection, the temporary exhibitions, the restoration projects or the work of 
the Education Department which allow us to show the potential of art in our society.

 

New 
Publications

4

16,000
Users 143

Total Publications

Thyssen digital publications:
a. American Art in the Thyssen Collection
b. The Magritte Machine
c. Georgia O’Keeffe
d.  Hans Heinrich Thyssen-Bornemisza:

The Pleasure of Collecting

Second Canvas Thyssen App:
Second Canvas Thyssen is a free app that was 
created to give more value and offer more 
connectivity possibilities to users. Through 
it, users can get closer to the secrets of the 
Thyssen Museum, discovering some of its 
masterpieces in high resolution.

130,000
Total 

downloads

56,000

Downloads of the 
app in 2021

63
Total No. of 
digitisations

10

New 
digitisations 15

Total 
itineraries

3

New
 itineraries
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Giga Thyssen:

A web space that exhibits works by 
Caravaggio, Van Gogh and Pollock, 
among others. The digitisation 
of their work allows people to 
discover the details that are most 
imperceptible to the human eye. 81

Total 
works

23

New 
works

81

Presence in
the Collection’s 

labels 31,000
Page views

24,000
Sessions

17,000
Users

360º Thyssen
A space for videos and 360º videos 
that offers immersive experiences 
in the Museum, and allows pictorial 
works to be combined with other 
branches of art such as music or 
dance. 163

Total videos 
on Youtube                          

7

Linear 
videos                                                 

Thyssen Docuweb:
A web space that addresses 
stories of a social nature based on 
the art and history of the Museum, 
by means of documentary films 
such as Love Letters to Cities.

13
Videos

19,000
Page views

11,000
Sessions

10,000
Users
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Video games 
Learn by playing
For decades, video games have also 
been a source of creativity and 
innovation thanks to their varied 
universes and designs. The world of 
video games is already considered a 
cultural and artistic asset, and they make 
up part of museums and art centres, 
igniting an enriching conversation 
between specialists from different 
cultural sectors. Without a doubt, they 
have served to open up a new channel 
for learning and creative expression 
in different educational fields. Based 
on all this, the Education Department 
proposes to combine art and 
technology, offering users a diverse and 
inclusive cultural video game initiative.

 Videogame  Collaboration
 Nubla I Sony PlayStation
  Spain / Gammera Nest
 The World of Nubla Sony PlayStation  
  Spain / Gammera Nest
 Nubla II Sony PlayStation  
  Spain / Gammera Nest
 Thyssen Animal Crossing Nintendo Spain 
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TEACHING

The Education 
Department also carries out 
important training work aimed 
at education professionals in 
museums and art centres. 
Within this framework, the 
participation as speakers by 
members of the department 
stands out in the following 
courses, conferences, 
seminars and congresses:

Deslizar, seminar at the Prado National Museum (in-person)

Heritage Education and Museums, seminar at Museum of 
Pontevedra (online)

Museum Education Seminar, Biscay Provincial Council,   
Bilbao (online)

MUNAL Pedagogical Conference, The Museum as a Story, 
Mexico City (online)

Teacher training course, CEIP of Cordoba (online)

Education and Cultural Mediation in Museums, EOD Museum 
and Archaeological Park Pumapungo, Ministry of Culture and 
Heritage of Ecuador, Embassy of Spain in Ecuador, AECID, 
ACERCA Programme (online)

Digital Education in Museums, CIMED / University of Valencia 
(online)

ICOM/CECA working group, preparatory meeting Warsaw / 
Definition of a Museum presentation (online)

Conference on Museums and New Technologies, Museum of 
Fine Arts of A Coruña (in-person) 

Conference on Museum Education, Museums of the Central 
Bank of Costa Rica, March (online)

Avila Accessibility Conference, World Heritage 
Cities (online)  

Teaching in the IV Edition of the Technical Auxiliary Degree in 
Cultural Environments of the UMA (online)



67

COLLABORATION WITH 
INSTITUTIONS AND SOCIAL AGENTS

During 2021, the Museum’s Education Department had 
the support and collaboration of different institutions 
and entities for the development of programmes, 
projects and activities:

Institution or collaborating entity Collaborates in

Madrid Metro Visits for young people
University of Vic – 
Central University of Catalonia Research project

Iberdrola Foundation Education and Social   
 Action projects

BBVA Foundation Technological 
 innovation project

Sony PlayStation Spain /  Video games project
Gammera Nest 

JTI Education and Social   
 Action projects  

ACS Foundation Online courses

Royal Mathematical Society Contest

László Moholy-Nagy
Circle Segments
1921
Tempera on canvas. 78 x 60 cm
Museo Nacional Thyssen-Bornemisza
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Max Ernst
Flower Shell
1927
Oil on canvas. 19 x 24 cm
Museo Nacional Thyssen-Bornemisza

TRANSPARENCY, ETHICS AND 
GOOD GOVERNANCE
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The Thyssen-Bornemisza Collection 
Foundation is a private entity attached to the 
General Administration of the State through 
the Ministry of Education, Culture and Sport, 
and is responsible for the management of the 
Museum, as well as the conservation, study, 
public exhibition and dissemination of the 

collection of works of art.

Aware of its public service mission, the Museum has a transparency 
and good governance policy, available on its website, which includes the 
Museum’s mission, inspirational values, ethical and conduct principles, the 
Permanent Collection policy, the operating principles of the Board of Trustees, 
the evaluation of the Governing Bodies, the transparency policy, economic-
financial transparency, personnel policy, equality and balance.

Artistic and 
creative 
sensitivity

Avant-
garde and 
innovative 
spirit

Paul Klee
Omega 5 (Traps) 
1927
Oil and watercolour on canvas nailed 
on cardboard. 57.3 x 43 cm
Museo Nacional Thyssen-Bornemisza
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OUR INSPIRING  

VALUES Public 
Service

Dissemination 
of knowledge 
and historical 
vision

Transmission of 
Western civilisation’s 
principles and 
values

Internationalisation

Excellence and 
professionalization

Social openness 
and visitor 
experience 
quality

Artistic and 
creative 
sensitivity

Avant-
garde and 
innovative 
spirit

Sustainability 
and social 
responsibility

Transparency and 
accountability

In this sense, each year via the 
Transparency Site, the Museum publishes 
information relating to the institution, 
organisation and management, the 
founding administration, economic and 
financial data, contracts and bidding, 
the collection policy and its use, human 
resources and staff, educational actions 
and activities, sustainability and CSR, 
planning, strategy and results, ethics and 
good governance of the institution, etc. 
In addition, it also has a specific section 
for exercising the right of access to public 
information.
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OUR ETHICAL AND GOOD 
GOVERNANCE PRINCIPLES

The Ethical and Good Governance Principles by 
which the actions of the Museum are governed and 
that mark the ethical approach of both the Board of 
Trustees and its staff are:

LEGALITY, INTEGRITY, HONESTY, EXEMPLARINESS, 

RESPONSIBILITY, DEDICATION AND COMMITMENT, 

INTERNAL SYNERGY, EFFECTIVENESS AND DILIGENCE, 

RESOURCE EFFICIENCY, FULL LEGAL AND STATUTORY 

COMPLIANCE, TRANSPARENCY, IMPARTIALITY, 

CONFIDENTIALITY, FRUGALITY, ACCESSIBILITY, 

CULTURAL PROMOTION OF THE COLLECTION AND ITS 

SIGNIFICANCE AND ORIENTATION TO THE QUALITY 

OF THE MUSEUM EXPERIENCE.

Additionally, this transparency policy has been 
strengthened through the implementation of 
new Compliance elements, such as an Ethics and 
Whistleblowing mailbox, which allows irregularities 
to be reported with a guarantee of confidentiality in 
accordance with the recommendations of the Group 
of States against Corruption of the Council of Europe 
(GRECO).
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BO

TRUSTEES
ARD OF 

The Thyssen-Bornemisza Collection 
Foundation, is managed by the Board of Trustees, 
the highest governing body, made up of twelve 
trustees: three due to their position (ex-officio 
trustees), four appointed by the Council of Ministers 
through Royal Decree (government trustees) and 
four appointed by the Thyssen-Bornemisza family, 
among which Baroness Carmen Thyssen-Bornemisza 
holds the vice-presidency for life.

Cosmè Tura
Saint John the Evangelist in Patmos

ca. 1470–1475
Tempera on panel. 27 x 32 cm

Museo Nacional Thyssen-Bornemisza

BOARD OF TRUSTEES
President  Miquel Iceta i Llorens, Minister of Culture and Sport 

Vice President Baroness Carmen Thyssen-Bornemisza 

Government Trustee Eduardo Fernández Palomares, Deputy Minister of Culture and Sport

Ex-Officio Trustee Issac Sastre de Diego, General Director of Fine Arts

Ex-Officio Trustee María Dolores Jiménez Blanco

Ex-Officio Trustee María José Gualda Romero, Secretary of State for Budgets and Expenditure

Thyssen-Bornemisza Trustee Baroness Francesca Thyssen-Bornemisza

Thyssen-Bornemisza Trustee Miguel Klingenberg

Thyssen-Bornemisza Trustee Baron Borja Thyssen-Bornemisza

Government Trustee María de Corral López-Dóriga

Government Trustee Juan Antonio Pérez Simón 

Government Trustee Salomé Abril-Martorell Hernández

Government Trustee Víctor Francos Díaz

Secretary Pilar Barrero García
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MUSEUM 

MANA
AND ORGANISA

GEMEN
TIONAL 

T 
STRUCTURE

The Museum is directed by Evelio 
Acevedo and Guillermo Solana, 
Managing Director and Artistic 
Director, respectively. Tomás Llorens 
held the position of Honorary Director 
until his death in June 2021.

The Managing Director is 
in charge of managing the 

organisation, administration, 
coordination, strategic planning 

and the proper functioning of the 
Foundation, and of its human and 

financial resources.

The Artistic Director is 
responsible for the Museum 

Plan proposal and for the 
conservation and care of the 
works of art and other artistic 

assets of the Foundation.

Managing Director Evelio Acevedo 

Administration and Finance Ciriaco García Enebral

Operation and Maintenance Alberto Hernández

Security Antonio Manzano

HR and General Services Teresa Gutiérrez

Communications and External Relations José Ma Goicoechea

Shop and Publications Ana Cela

Technology Javier Espadas

Marketing and Strategic Business Development Carolina Fábregas

Artistic Director  Guillermo Solana  

Old Master Painting 

Modern Painting

Restoration

Mar Borobia

Paloma Alarcó

Ubaldo Sedano

Registry 

Education 

Marián Aparicio

Rufino Ferreras
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MUSEUM 

MANAGEMENT 
AND ORGANISATIONAL 
STRUCTURE

MILESTONES OF 
THE 2019–2023 
STRATEGIC PLAN
The strategic lines are focused on 
reinforcing the strategic model of “being 
identified as a national museum, an 
influential cultural asset, with a vocation 
for public service and the highest level 
of museum experience quality, as well as 
being economically sustainable and with 
a good level of self-financing”.
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STRATEGIC PLAN  
THYSSEN-BORNEMISZA NATIONAL MUSEUM 2019–2023  

G
IC

 
TE

A
X

ES
TR

A
S

A. National and 
public museum

Working on the basis of valuing the economic 
and social impact, as well as continuing 
to work on governance, transparency and 
management sustainability in all areas 
(economic, social, environmental and ethical).

S 
R

ES
U

LT
20

20

•  671 visitors. 97% more than in 2020. 65% of visitors were 
recovered compared to 2019 (last normal year without 
COVID), 11% more than the rest of Spanish museums.

•  10 temporary exhibitions.

•  In situ restoration of Young Knight in a Landscape,   
Vittore Carpaccio, 1505..

•  Fully updated transparency portal.

•  The Museum contributed  0.09% to the GDP of the 
Autonomous Community of Madrid.

B. Social impact

Working to transmit knowledge and 
educate via the collection, commitment 
to the 2030 Agenda and to responsible 
and efficient consumption.

•  Educathyssen. 48 activities, 395 visits and 9,635 participants.
•  33 activities for Friends of the Museum with 4,178 participants.
•  Reduction of consumption: Minimum electricity and water 

consumption of the historical series.
•  Sustainable packaging. Renewal of shop products and 

packaging for more sustainable materials.
•  90% of suppliers deliver items without plastics.
•  Significant reduction in the construction of new wooden packing 

by remodelling the construction of transport boxes, complying 
with the sustainability commitments of the sustainable 
development plan included in the 2030 Agenda.

•  Certificate of accessibility UNE 170001-2.
•  Emergency management ISO 22320.
•  Tourism quality UNE 302002.
•   EFR Certificate (family responsible company).
•  Time Out Magazine. Georgia O’Keeffe best exhibition of the year.
•  Family Museum. Supporting a family audience.
•  Silver Award in outdoor campaign of #AperitivosThyssen 2020.
•  Actualidad Económica Magazine. Online guided tours as one of 

the 100 best ideas of the year.
•  Third Place Award in Europe: The Best of the Best of Tiqets.
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STRATEGIC PLAN  
THYSSEN-BORNEMISZA NATIONAL MUSEUM 2019–2023  

•  Educathyssen. 48 activities, 395 visits and 9,635 participants.
•  33 activities for Friends of the Museum with 4,178 participants.
•  Reduction of consumption: Minimum electricity and water 

consumption of the historical series.
•  Sustainable packaging. Renewal of shop products and 

packaging for more sustainable materials.
•  90% of suppliers deliver items without plastics.
•  Significant reduction in the construction of new wooden packing 

by remodelling the construction of transport boxes, complying 
with the sustainability commitments of the sustainable 
development plan included in the 2030 Agenda.

•  Certificate of accessibility UNE 170001-2.
•  Emergency management ISO 22320.
•  Tourism quality UNE 302002.
•   EFR Certificate (family responsible company).
•  Time Out Magazine. Georgia O’Keeffe best exhibition of the year.
•  Family Museum. Supporting a family audience.
•  Silver Award in outdoor campaign of #AperitivosThyssen 2020.
•  Actualidad Económica Magazine. Online guided tours as one of 

the 100 best ideas of the year.
•  Third Place Award in Europe: The Best of the Best of Tiqets.

Working to transmit knowledge and 
educate via the collection, commitment 
to the 2030 Agenda and to responsible 
and efficient consumption.

B. Social impact
C. Vanguard of innovation 

and technology

Being a leader in the modernisation 
of the museum model and in digital 
transformation, and enabling innovation 
in content and experiences.

•  60 actions, 9.438 hours, 53.62 average hours of integral 
training in personal skills and digitisation.

•  Expansion of the online catalogue of quality content.
•  Continuity of the project to improve accessibility on the 

website and mobile applications.
•  Web-based technical office to support the monitoring and 

optimisation of the Digital Museum.
•  Start of the project to improve website accessibility and 

mobile apps.
•  10.5 million website visits.
•  3.2 million sessions.
•  1.3 million followers on social media.
•  Start of the project to define the Digital Convergence Model 

that will be the basis of the Museum’s digital transformation 
strategy.

•  Hiring of a virtual Museum platform, aimed at offering 
Museum visitors experiences of automatic guided virtual 
tours or led by a Museum guide.

John Frederick Kensett
Lake George

ca. 1860
Oil on canvas. 55.8 x 86.4 cm

Museo Nacional Thyssen-Bornemisza
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Activities in 2021 continued to be affected by 
the COVID-19 health crisis. This has had an impact 
on the Museum’s operations and, therefore, on its 
financial results.

The capacity limitations set by the Government of 
50% until May and 75% until October, along with 
the closure of the Museum from January 9 to 17 
due to the Filomena weather phenomenon, and 
the Museum’s decision to offer free access from 
January 23 March to April 18 generated lower 
income than originally budgeted.

Thus, income was reduced by 32% compared to 
what was budgeted as a result of the previous 
measures, mobility restrictions and absence of 
international tourism.

The Museum’s income improved 
compared to 2020, although we 
are still far from pre-pandemic 
figures.

Mark Tobey
Earth Rhythms
1961
Gouache on cardboard. 67 x 49 cm
Museo Nacional Thyssen-Bornemisza
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Operating income
(in thousands of euros)

2020
2021
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Operating expenses 
(in thousands of euros)

2020
2021
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•  Mobility restrictions, as well as the impact of the different waves 
of contagion, drastically reduced the presence of foreign visitors 
compared to the years prior to the health crisis.

•  Online activities increased significantly, highlighting virtual guided 
tours and the promotion of online sales both in the shop and at the 
box office.

•  The reduction in the number of visitors had a negative impact on the 
revenue from the sale of tickets and products in the shop. The revenue 
generated by holding events also decreased.

•  Income from sponsorships and collaborators increased by 20% against 
the budget, despite the reduction in the number of visitors.

•  66% of revenue came from public contributions compared to 
34% from private contributions, compared to 71% and 29% in 2020, 
respectively.

•  Throughout the year the Museum maintained a significant cost 
containment policy, achieving savings in a large part of its items 
compared to 2020.
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SUSTAINABILITY

AT THE HEART OF THE MUSEUM

Theodore Robinson 
The Old Bridge
1890
Oil on canvas. 63.5 x 81.2 cm
Museo Nacional Thyssen-Bornemisza
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SUSTAINABILITY MANAGEMENT
The ethical and Good Governance principles that govern the 
actions of the Museum and set the ethical guidelines for the 
actions of the Board of Trustees and its professionals are:

In this sense, the Museum carried out a 
materiality analysis in order to identify the 
most relevant sustainability issues for both the 
Museum and its main stakeholders.

The process consisted of the following phases:

1.  Identification of material issues, based on 
a benchmarking of relevant Museums and an 
analysis of the main public news and initiatives 
at an international and national level. In 
addition, sustainability standards such as SASB 
and GRI were analysed, as well as regulations 
applicable to non-financial information. In this 
phase, 27 issues were identified and grouped 
into five areas: Economic, People, Governance, 
Environmental and Society.

Sustainable economic management
Search for alternative financing
Conservation and preservation of heritage
Artistic offer

Economic
Supplier management
Visitor experience
Visitor safety
Data privacy and information security
Digital transformation
Innovation of content and experience

Governance
Ethical management
Good governance and transparency 

Equal opportunities
Employment

People Employee health and safety
Training of professionals in museums
Balance between personal and professional life

Accessibility
Equal access to culture

Society Adaptation of fees for certain groups
Promoter of education and culture
Connection with the community
Communication and marketing strategy

Environmental Sustainable use of resources (energy/water)

 Energy transition and climate change
Circular Economy and Waste Management
Internal and external environmental awareness

William Trost Richards
Seascape with Distant Lighthouse, Atlantic City, New Jersey

1873
Oil on canvas. 29.9 x 50.8 cm
Colección Carmen Thyssen
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2.  Consultation with internal and external 
stakeholders. The Museum sent a questionnaire 
both to a sample of its main stakeholders and 
to its Directorate and Headquarters in order to 
collect their assessment of the issues identified 
in the previous phase.

3.  Prioritisation of material issues. Based on the 
analysis of the valuations of the stakeholders 
and of the Management and Headquarters, a list 
of the material issues was obtained, prioritised 
from highest to lowest relevance.

4.  Preparation of the materiality matrix based 
on the results obtained. Said matrix collects the 
issues according to the level of relevance for the 
Thyssen-Bornemisza National Museum and its 
stakeholders. The results have been validated by 
the General Management.
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ESG MATERIAL ISSUES

RELEVANCE 
FOR STAKEHOLDERS

Critical

Priority

Good 
governance and 

transparency

Visitor 
experience

Employment

Relevant
Link with the 
community

Sustainable 
economic 

management

Supplier 
management

Search for
 alternative 

financing

Digital 
transformation

Marketing 
communications 

strategy

Innovation in 
content and 
experience

Economic Governance People Society Environmental
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IMPACT ON THE MUSEUM

Conservation and 
preservation of 

heritage

Accessibility

Visitor health 
and safety

Ethical 
management

Employee 
health and 

safety

Artistic offer

Equal 
opportunities

Equal access 
to culture

Balance between 
personal and 

professional life

Promotion of 
education and 
culture

Data 
privacy and 
information 
security

Sustainable use 
of resources 
(energy/water)

Circular economy 
and waste 

management

Adaptation of 
rates for certain 

groups

Energy transition and 
climate change

Training of 
museum 
professionalsInternal and 

external 
environmental 
awareness

Visitor 
experience

Hippolyt Petitjean
Village and Bell-Tower

ca. 1912–1929
Watercolour on paper. 30 x 45 cm

Colección Carmen Thyssen
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OUR COMMITMENT TO SDGS 
SUSTAINABLE DEVELOPMENT GOALS

The Sustainable 
Development Goals (SDGs) 
constitute a Global call to action for 
countries to end poverty, protect 
the planet and improve the lives 
and prospects of people around 
the world. In 2015, all United Nations 
Member States adopted 17 Goals 
as part of the 2030 Agenda for 
Sustainable Development, which 
sets out a plan to achieve said 
Goals in 15 years. 

The Thyssen-Bornemisza Museum 
contributes to the improvement 
of society with its activity, joining 
its efforts to the United Nations 
Sustainable Development Goals 
(SDG). In this sense, the Museum 
has a priority impact on the goals 
that are related to the reduction 
of inequalities (Objectives 4, 5 and 
8 “Quality education”, “Gender 
equality” and “Decent work and 
economic growth”, respectively).

In addition, it contributes to other 
SDGs such as “Industry, Innovation 
and Infrastructure” (Goal 9) closely 
aligned with the Museum’s digital 
transformation strategy or Goal 
13 “Climate action”, because the 
Museum is a privileged place 
from which to disseminate values 
and raise awareness about the 
challenges and problems facing 
society, such as climate change 
and sustainable development. As 
well as all the “Climate action” 
initiatives it is carrying out in line 
with protecting and preserving the 
environment.

Sustainable 
Development Goals

Some actions by the Thyssen-
Bornemisza National Museum

Goal 4
Guarantee inclusive, 
equitable quality 
education and 
promote lifelong 
learning opportunities 
for all

- EducaThyssen Programmes
-  Partnerships with organisations 

for the integration and 
employment of people at risk of 
social exclusion

- Digital experiences
-  Free access to certain groups of 

people
-  Accessibility certificate UNE 

170001-2
- Annual Museum training plan

Goal 5 
Achieve gender 
equality and empower 
all women and girls

- María Núñez: Vanitas exhibition
- Diversity Foundation Award
- Pride Day
- Accessible video game
-  Equality measures of the 

Thyssen Concilia Program, a 
work life balance Plan

Goal 6 
Guarantee the 
availability of water, 
its sustainable 
management and 
sanitation for all

- Water saving measures

Goal 7
Guarantee access 
to affordable, safe, 
sustainable and modern 
forms of energy for all

-  Museum sustainable 
management programme

- Energy saving measures

Goal 8 
Promote sustained, 
inclusive and 
sustainable economic 
growth as well as 
fulfilling, productive, 
and decent 
employment for all

-  Socio-economic impact of the 
presence of the Museum

-  Purchase of goods by local 
suppliers in the Museum Shop

-  Integration Programmes for people 
with disabilities, over 65s, accessible 
video games, Made to Measure 
programme, among others

-  Thyssen Concilia Plan. EFR 
certification
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OUR COMMITMENT TO SDGS 
SUSTAINABLE DEVELOPMENT GOALS

Sustainable 
Development Goals

Some actions by the Thyssen-
Bornemisza National Museum

Goal 9
Create resilient 
infrastructures, 
promote inclusive 
and sustainable 
industrialisation, and 
foster innovation

- Digital transformation plan
- Apps
- Accessible websites

Goal 11 
Make cities and 
human settlements 
inclusive, safe, 
resilient and 
sustainable

-  Plan for the safeguarding of 
artistic heritage

- Universal accessibility
- Free fees
- EducaThyssen Programmes
-  Friends and Sponsors of the 

Museum programme

Goal 13 
Take urgent action 
to combat climate 
change and its effects

- Claudia Comte: After Nature exhibition
-  Giulia Foscari/UNLESS: Antarctic 

Resolution exhibition and installation
- ECOThyssen project
-  Store products with sustainable 

packaging
- Energy efficiency measures

Goal 16
Promote peaceful 
and inclusive societies 
for sustainable 
development, 
facilitate access to 
justice for all and 
create effective, 
accountable and 
inclusive institutions at 
all levels

- Universal Accessibility Certificate
- EducaThyssen Programmes

Wilhelm Trübner
Lake Starnberger
1911
Oil on canvas. 40 x 50.2 cm
Colección Carmen Thyssen
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GENERATORS OF VALUE 
IN THE CITY OF MADRID

The Thyssen-Bornemisza 
National Museum, as a centre of 
attraction for both national and 
international visitors, is one of the 
main assets of the city of Madrid 
due to its ability to generate 
income and create jobs.

 2019 2020 2021 % variation
Economic impact-GDP * 629,294,181 161,981,241 355,981,346 119%  
Tax impact ** 222,770,140 57,017,397 130,144,603 128%
Impact on employment *** 22,834 7,128 14,677 105%

*  Contribution of the Thyssen-Bornemisza National 
Museum to the Gross Domestic Product, GDP

** Contribution to public funds
***  Employment necessary for the demand generated 

by the Thyssen-Bornemisza National Museum



89

The activity of the thyssen-bornemisza national 
museum has a positive effect on the economy and 
employment of the city of Madrid.

Wols 
The City
1950-1951
Gouache, ink and watercolour on paper. 21 x 16.5 cm
Museo Nacional Thyssen-Bornemisza

The Leontief inverse matrix was used to calculate this index based on the 
following sources: Distribution of tourist spending: INE, EGATUR survey 
(Jan–Jun 2018); Tax revenue in Spain: Eurostat, www.epdata.es; Tourist 
expenditure Madrid: Tourism Vademecum. Madrid Destino (Dec 2019).

Although some restrictions on mobility were maintained in 2021 and new 
waves of infection were produced, the economic impact generated in 
Madrid in 2021 was significantly greater than in 2020. However, it is still far 
from figures prior to the health crisis.
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OUR

TALENT 
AT YOUR SERVICE

Kurt Schwitters
Merzbild 1A (The Psychiatrist)

1919
Oil assemblage and collage of objects on canvas. 48.5 x 38.5 cm

Museo Nacional Thyssen-Bornemisza
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The dedication to service on behalf of the 
professionals who make up the Museum 
encourages them to give the best of themselves.

At the Thyssen-Bornemisza 
Museum we work every day to 
maintain the high standards of 
quality required by our Institution 
and ensure that our organisation 
is more competitive and achieves 
100% compliance with the 
objectives set out in the 
strategic plan.

In line with the effort made during 
these years of the pandemic, we 
have continued to work to balance 
the well-being and health of our 
professionals with the needs of our 
activity and efficiency. To do so, 
we have relied on our experience 
and tools such as remote work and 
digitisation processes.

This year continued to be marked 
by COVID-19, which is why we have 
maintained the Global Safe Site 
certifications from Bureau Veritas 
and the Safe Tourism Certified 
from the Tourism Quality Institute. 
Our COVID Committee and the 
Health and Safety Committees have 
been in charge of monitoring the 
audits for certification, as well as 
the application of the regulations 
approved by health authorities in 
this matter.

Finally, from the general services 
area, measures have been 
supervised and developed to 
guarantee a safe visit for both 
visitors and staff.

Main 
achievements 
of 2021

Development of the II Equality Plan, 
in accordance with the requirements 

of the new regulations in force. 

Renewal of the Universal 
Accessibility certificate based on 

the UNE 17001 and 17002 Standard.

Development of new actions by 
Healthy Thyssen, Solidary Thyssen 

and EcoThyssen

Renewal of the Q for Quality Tourism seal based 
on the UNE 302002 standard (requirements for 

providing the Museum Visit Service) as recognition 
of the attention paid to the visitor experience.
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PROFESSIONALITY AND 
SENSE OF BELONGING

Staff by gender

37% 
Male

63% 
Female

165
STAFF AT END 

OF 2021

88
WOMEN

52
MEN

Staff by type of 
contract and gender

65

41

23

11

Permanent Temporary

Female      Male
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 140 AVERAGE 
NO. OF STAFF

76%
FULL-TIME 

CONTRACTS

76%
PERMANENT 
CONTRACTS

51%
BETWEEN AGES 
OF 30 AND 50

Staff by type 
of employment 
and gender

60

46

28

6

Full time Part time

Female        Male

Staff by age 
and gender

15

32
56

24
5
8

Above 50 30 to 50 Below 30

Female        Male

Staff by professional 
category and gender

Support and 31Management 25staff

Managers and 31
Technicians 9

Heads of 6
Department 7

0
Directors 2

Female        Male
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DEVELOPING 
SKILLS

During 2021, we detected new requirements for 
the knowledge and skills of our professionals. These 
were reflected in the Annual Training Plan, aimed at 
enhancing digital skills, communication, teamwork 
and collaborative work between departments, 
among others.

Training indicators 2020 2021
Investment in training (Euros) 28,959 41,884
Total hours of training 6,083 9,438
No. courses 73 80
No. attendees 430 165
Hours of training per employee* 44.40 67.41

*  Calculation made with the average number of employees 

Theme No. of   Attendees                                     Hours 
 courses Women Men Total Women Men Total

Languages 6 15 10 25 1,260 840 2,100
Technology 24 31 23 54 1,405 686 2,091
Leadership skills 1 6 7 13 936 1,092 2,028
Artistic 10 11 3 14 528 192 720
Maintenance 1 0 2 2 0 32 32
Security 0 0 0 0 0 0 0
Administrative 2 1 1 2 1 25 26
Communications and media 1 1 0 1 1 0 1
Libraries 3 2 0 2 88 0 88
HR 21 31 0 31 85 0 85
Marketing and sponsorship 7 4 1 5 640 160 800
Others 4 10 6 16 146 88 234
Total 80 112 53 165 5,090 3,115 8,205

Internship Programme
During 2021, a total of 23 students from different 
universities carried out an internship in different 
departments of the Museum.

In addition to renewing agreements with some of the 
Spanish universities with whom we have cooperated on 
other occasions, we made new educational cooperation 
agreements for the development of non-labour practices 
with the Miguel de Cervantes European University, The 
Courtauld Institute of Art (London) and the University 
of Bristol. 
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Oskar Schlemmer
Tripartite Formation

1926
Watercolour and pencil on paper. 55.7 x 35.2 cm

Museo Nacional Thyssen-Bornemisza

80
TRAINING 
ACTIVITIES

9,438
HOURS OF 
TRAINING

67.44
HOURS / AVG. 
EMPLOYEE

Finally, the Thyssen-Bornemisza Museum 
has been awarded by the Ceu San Pablo 
University with the San Isidoro de Sevilla  
Award to Institutions in gratitude for the 
support provided in the dissemination of 
the Humanities and in the training of the 
Faculty’s students.
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BALANCE AND COMMITMENT

The Thyssen-Bornemisza National Museum 
has carried out the audit of the EFR Certification 
(Family Responsible Company), adapting the 
Museum to the new standard EFR 1000-1 edition 
5 (200 points more than the previous one).

As part of the recertification process, the Voice of 
the Employee survey was conducted to learn about 

the work–life balance measures included in the 
Concilia Thyssen Plan, in which new measures and staff 
needs are identified. As a novelty this year, in order to 
better adapt the questionnaire to the work–life balance 
needs of each group of professionals, two different 
surveys were carried out, one for office staff and the 
other for services, security and maintenance staff.
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81.25%
OFFICE STAFF 
PARTICIPATION

47.05%
SERVICES, SECURITY 
AND MAINTENANCE 
STAFF PARTICIPATION

The survey assesses aspects such as: the culture of balance, 
commitment, and measures for job quality, time and space 
flexibility, support for employees’ families, personal and 
professional development and equal opportunities.

The Museum maintained the Thyssen With You project, 
where a set of assistance services are made available to 
employees and their families, including some improvements 
such as: medical consultation via video chat, the service 
scope of which is the same as telephone-based medical 
advice, but with the advantage of doing it via video, offering 
a more comfortable and personal service.

Actions have also been launched to promote a healthy, 
solidary and Eco-based lifestyle among employees. 

Healthy Thyssen 
•  Recommendations for the Filomena snow storm: instructions on how to 

stay safe in the snow.
• Online talk about Covid and Nutrition.
• Free online mindfulness classes.

Eco Thyssen
•  Earth Day celebration in which the Museum joined the #UnitedforBiodiversity 

Global Coalition to publicise the need to protect biodiversity.
•  The Thyssen-Bornemisza National Museum participates by setting up a specific 

microsite on museothyssen.org and also publishing a post on LinkedIn.

Solidary Thyssen
• Promoting participation in solidarity-based projects.
• Collaboration with the food bank.

Robert Salmon 
View of Greenock, Scotland 
1816
Oil on canvas. 66.6 x 112.3 cm
Museo Nacional Thyssen-Bornemisza
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THYSSEN WITH YOU

The Thyssen-Bornemisza National Museum 
maintains its commitment to equality and diversity in 
its Code of Values and Conduct, integrated into the 
Concilia Plan.

During 2021, we began preparing the II Equality Plan 
to adapt it to the new regulations and comply with 
RD 901 and 902/2020, which regulates equality plans 
and their implementation. Additionally, the Museum 
has the following Equality measures in place:
•  Protocol for the prevention, treatment and 

elimination of workplace harassment and sexual 
harassment.

• Equal pay.
• Equal opportunities in training.
• Non-discriminatory hiring.

Participation in conferences on diversity, in which 
the following stand out:
• Online course: Equality.
•  Webinar: “The Diversity of Being a Woman” by 

Fundación Alares.
•  Webinar: “1st Conference on Women and 

Compliance” by AMMDE.
•  Informative webinar: “European Diversity Month” by 

Fundación Diversidad.
•  “Salary Audit and Wage Record” by the Fundación 

Más Familia.
•  Webinar: “Equality Plans and Salary Audit” by the 

Más Familia Foundation.
• Forum: “Equality Plans and Salary Audit”.

Pride Day: We created an audiovisual piece for social 
media, an LGBTIQ banner for the museum’s façade 
with the claim “The Thyssen Is For You”, as well as a 
banner for our website and a press conference at 
the Museum featuring an intervention by our Artistic 
Director Guillermo Solana.

In our work towards inclusion and diversity, the 
Universal Accessibility certificate was renewed for 
the fifth consecutive year, in accordance with the 
UNE Standard 170001 and 2 (1st public Museum to 
obtain this certification) and with the diverse artistic 
offer of the Museum.
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Noteworthy aspects 
of the UNE 17001-2 

Standard audit

The organisation 
maintains a permanent 

ambition to improve 
accessibility.

     The collective methodological 
effort of all departments  

within the organisation to apply the 
tools of the Accessibility Management 
System. Highlighting on this occasion 
the Museum attendants and security 

personnel for their knowledge and 
participation in the assistance and 

evacuation procedures. Accessibility 
Statement 

(13/04/2021) RD 
1112/2018, including 

on the website. 
Achievement of AA 

Level of WIA criteria.

Provision of authorised 
transparent masks for 

Information Service staff 
and Educators.

Rating of 9.01 in the 
Satisfaction Survey  

regarding accessibility in 
the Museum. This rating is 

maintained over time.

In line with this, the Museum employs one person with functional 
diversity, representing 0.7% of its staff, and resorts to alternative 
measures for an amount of 386 thousand euros, with the 
contracting of responsible purchases in collaboration 
with the Alares Social and Ilunión organisations.

Finally, the Museum maintains its collaboration agreement with 
the AMÁS Foundation for the development of inclusive non-
labour practices for people with intellectual and/or developmental 
diversity, as well as the promotion of International Tolerance Day 
alongside the Diversity Foundation. And in 2021 it signed a new 
agreement with the Argadini Association, the purpose of which is to 
improve the personal, educational, social, cognitive and emotional 
development and quality of life of people with any form of 
disability, regardless of the collective or social group they are a part 
of, as well as contributing to their social and workplace integration.

Olga Rózanova 
Man on the Street (Analysis of Volumes)
1913
Oil on canvas. 83 x 61.5 cm
Museo Nacional Thyssen-Bornemisza
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INTERNAL COMMUNICATION

CONSTANT COMMUNICATION 
WITH EMPLOYEES

Through communication, a link has been generated 
with our employees, this being one of the most 
important elements that allow our connection with 
them. The new ways of working have led to an even 
greater increase in internal communication to motivate 
and continue to promote sense of belonging.

During 2021, the implementation of the new 
intranet was carried out, which is now 
managed by the Internal Communications 
Department.

The intranet is a fundamental channel for 
generating a collaborative work environment and 
strengthening our commitment to all employees. 
Through the intranet, topics of interest for 
all employees continue to be shared, such 
as: telephone lists, cafeteria menu, update of 
procedures, update of the Board of Trustees, 
calendars, etc.

PRESS 
MAGAZINES

229 INTERNAL 
COMMUNICATIONS

59
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INTERNAL NEWSLETTER 
“THE LIFE OF THE 

MUSEUM”

23
NEW ON THE 

INTRANET

86

INTERNAL 
COMMUNICATIONS

59
NOTIFICATIONS 
ON THE INTRANET

34
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HEALTH AND SAFETY

Measures against COVID-19
As described at the beginning of the chapter, 
the Museum continues with the Global Safe 
Site certifications from Bureau Veritas and Safe 
Tourism Certified from the Tourism Quality 
Institute, endorsing it as a safe Museum against 
COVID-19.

In addition, semi-face-to-face work was 
established under the new scenario: three face-
to-face work days + two remote work days for 
jobs where this is possible, with prior approval and 
internal review by each department in order to 
achieve a balance in the work teams.

In 2021, the usual health and safety activities were 
maintained, including those detailed below:
• Annual flu vaccination campaign.
•  Carrying out annual medical check-ups for the 

entire workforce.
•  Carrying out gynaecological and urological 

medical examinations for people over 50 years 
of age.

• Occupational risk assessment.
•  Up-to-date delivery of ORP files by position to 

the entire workforce.

Updating of the coordination of business 
activities, including all COVID-19 protocols.

MUSEO  SEGURO
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Lyonel Feininger 
The Mauve Lady
1922
Oil on canvas. 100.5 x 80.5 cm
Museo Nacional Thyssen-Bornemisza
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THE POWER OF  

LISTENING 
TO YOU
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THE POWER OF  

LISTENING 
TO YOU

We work to deeply understand our different 
audiences, their needs, aspirations and 
expectations, so that we can offer a unique 
experience based on their preferences.
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PROFILE OF 
OUR VISITORS

2021 brought significant progress towards 
normalisation following the pandemic. In this sense, the 
Museum received 671,078 visitors, which implies an 
increase of 97% in the number of visits compared to 2020.

In this context, the effort made by the Thyssen-
Bornemisza National Museum to continue 

guaranteeing all safety measures to visitors 
throughout its reopening has been decisive for 
the reactivation of visits and their progressive 
growth, both in the number of Spanish visitors, 
which increased by 103%, and for international 
visitors which increased by 75% compared to 
the previous year.

Evolution of number 
of visitors

92
7,

90
7

2018

1.
0

34
,8

72

2019

34
1,

0
0

8

2020

67
1,

0
78

2021

Visitor 
origin

21% 
International 

visitors

79%
Spanish 
visitors

In terms of the different Spanish 
Autonomous Communities, the 
Community of Madrid stands out, 
followed by Andalusia, Catalonia 
and Valencia. These figures are 
consistent with the mobility 
restrictions imposed during the 
pandemic. For this reason, the 
most recurrent visitors in 2021 
were those from Madrid.

COMMUNITY 
OF MADRID

1

ANDALUSIA
2
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CATALONIA
3

VALENCIA
4

 2020 2021
Autonomous community Visitors % Visitors %
Community of Madrid 207,967 79.4% 394,402 74.0%
Andalusia 10,101 3.9% 21,361 4.0%
Valencia 5,735 2.2% 14,487 2.7%
Catalonia 8,354 3.2% 32,374 6.1%
Castile and León 5,176 2.0% 11,192 2.1%
Castile–La Mancha 4,551 1.7% 11,168 2.1%
Galicia 3,363 1.3% 8,363 1.6%
Basque Country 3,196 1.2% 7,656 1.4%
Aragon 2,873 1.1% 5,379 1.0%
Murcia 1,300 0.5% 3,555 0.7%
Canary Islands 2,023 0.8% 4,479 0.8%
Asturias 1,507 0.6% 4,771 0.9%
Extremadura 1,199 0.5% 2,891 0.5%
Navarra 1,453 0.6% 2,804 0.5%
Cantabria 875 0.3% 3,003 0.6%
La Rioja 541 0.2% 1,464 0.3%
Balearic Islands 1,664 0.6% 3,102 0.6%
Ceuta 22 0.0% 266 0.1%
Melilla 22 0.0% 0 0%
Total 261.921   532.669 

On an international level, the largest number of visitors came from France 
(4.33%) and Italy (2.31%). The remainder of countries showed an upward 
trend with the reopening of tourism and travel. It is worth keeping in mind 
the restrictions to travel that were experienced throughout most of the year, 
which had a direct impact on tourism.

The total number of visits rose to 671,078, taking into account that a large 
number of visitors access the Museum with a single ticket, which allows them 
to visit both the Permanent Collection and the Temporary Exhibitions.

Number of visits by exhibition
Permanent Collection 368,288
Temporary Exhibitions 391,209
Balcony Visits 73,933
Total 833,430
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Regarding the types of tickets sold in 2021, 56.8% 
corresponded to the free rate*, followed by 39.2% 
for the general rate (rate applicable to those people 
who are not included in the groups that can benefit 
from the sponsored, reduced or free rates), while 
the remaining 15.4% were reduced rate and 10% 
were sponsored rate.

During 2021, 47,802 requests were received through 
the Visitor Attention Service, of which 7,988 were 
emails and 39,814 were calls. The origin of the calls 
was mainly Spain, with Madrid being the province 
from which the most calls were made. The main 
language of communication was Spanish, which 
represented 98.33% compared to English, which 
represented 1.67%, with calls identified from France, 
the United States and Russia.

Throughout the year, claims and complaints were 
mainly focused on capacity issues, coinciding 
especially with the third and fourth quarters, when 
the Community of Madrid established that museums 
could restore 100% capacity.

To offer the public a good quality visit, the Museum 
Management decided to keep capacity at 80%, and 
even less during certain time slots. However, some 
visitors continued to perceive a breach of the safety 
distance linked to the sixth wave of the pandemic. 
From the Museum, and in order to improve visitor 
experience, certain measures were taken including: 
maintaining reduced capacity compared to what 
was allowed by the authorities, the influx of visitors 
inside the rooms was monitored by cameras that 
quantify attendance, the security staff applied 
strategies so that the flow of visitors was constant, 
personnel were at hand in the temporary exhibition 
queue to reduce waiting times, and customer 
service personnel continued to remind visitors of the 
importance of not backtracking in the itinerary.

Finally, another reason for complaints was mostly 
due to the closure of the different rooms of the 
Museum, which took place during the first half of 
the year and was a result of the reorganisation of 
the collection and the opening in the new space 
for the display of the Carmen Thyssen Collection.

* Beneficiaries of this rate: youth card holders, under 18s, unemployed people, people with 
functional diversity and their companions, teachers, and family groups made up of at least one 

adult and three descendants included in the same large family grouping.
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Customer Experience: 
Maximum quality at the visitor’s service

Making each visit a unique experience continues
to be a priority objective for the Museum. To achieve 
this, we need to get to deeply know our different 
audiences, their needs, aspirations and expectations, 
so we can manage to offer a unique experience based 
on their preferences.

In 2021, surveys were carried out using two 
methodologies, one via email and the other via the 
QR located on the Museum’s totems. Throughout 
the year, a total of 26,587 surveys were completed 
by email, 25,575 in Spanish and 1,012 in English. 408 
surveys were completed via QR, 347 in Spanish and 
61 in English.

The surveys were carried out between the months of 
June and September and the visitors’ experience was 
evaluated at different points during their visit to the 
Museum; experience in the exhibition rooms, cafeteria 
or store, as well as aspects related to accessibility 
or the motivation behind their visit, highlighting the 
following results:

•  8 out of 10 Spanish visitors stated that they had visited
the Museum previously.

•  Most of the people who visited the Museum’s website
did so for leisure purposes and only a third did so for
academic or professional reasons.

•  39.3% of Spanish respondents who visited the website
did so for leisure purposes and had no relation to the
world of art.

26,587
ONLINE SURVEYS 
AND BY QR

9.09
NET PROMOTER 
SCORE (NPS) 
DEGREE OF 
RECOMMENDATION

4.6/5
GOOGLE MY 
BUSINESS

4.5/5
TRIPADVISOR 
CERTIFICATE

Profile of visitors who participated 
in surveys (by gender)

31% 26% 33%

69% 74% 67%

January– April– September–
March August December

Female      Male

Profile of visitors who participated 
in surveys (by age)

6%
over 70

11%
65–70

27%
55–64

6%
18–24

10%
25–34

15%
35–44

27%
45–54
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Resources for the visit
The Museum has been promoting the sale of 
audio guides, both for tickets bought online 
and at the box office on the day of the visit. 
The audio guide allows access to all contents 
via a single purchase. Visitors can listen to it 
on their own smartphones or on the devices 
offered by the Museum, simply by scanning 
the QR code.

Audio guides are available in several 
languages, which allows us to offer a better 
experience to all our visitors:

Permanent content Tracks Duration Languages
Permanent collection 50 3h Spanish, English, French, Italian,  
   Portuguese, German, Russian,   
   Japanese, Chinese and Korean
Favourite paintings 14 30 min Spanish, English, French, Italian,  
   Portuguese, German, Russian,   
   Japanese, Chinese and Korean
Masterpieces 10 1 hour Spanish, English, French, Italian,  
   Portuguese, German, Russian,   
   Japanese, Chinese and Korean
Children 14 40 minutes Spanish and English
Themed tours:  5 tours 45 minutes Spanish and English
Fashion, Wine Culture, 
Jewellery, Gastronomy 
and Inclusive Love 

Canaletto (Giovanni Antonio Canal) 
The Grand Canal from San Vío, Venice

ca. 1723–1724
Oil on canvas. 140.5 x 204.5 cm

Museo Nacional Thyssen-Bornemisza,
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Q FOR QUALITY 
TOURISM

939.814
OUT OF 1,000

the score obtained

Quality at the 
visitor’s service

The Thyssen-Bornemisza National Museum 
has renewed the Q for Quality Tourism seal based 
on the UNE302002 standard awarded by the Spanish 
Institute for Tourism Quality (ICTE), this being a seal 
of guarantee and consolidating the Museum’s levels 
of excellence.

The quality maintained by the Museum grants the 
visitor a unique experience based on the institution’s 
recognition and prestige and valuing of the Public 
Service Policy. In addition, the certification is essential 
for improving the quality of the services of the visit 
while complementary activities in turn enrich it.
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TOWARDS A NEW MUSEUM MODEL: 
DIGITAL CONVERGENCE

The challenges that digitalisation represents today have made the Museum accelerate 
this process, with an approach aimed at a Digital Convergence Model. In this sense, the 
Museum continues to advance in the objectives of the defined Strategic Plan and has spent 
time developing the project of the analysis and design of a digital transformation strategy, 
aimed towards a new Museum model that uses technological opportunities to meet the strategic 
objectives, along with the development of new experiences that can help increase the number 
of visitors and in turn generate new sources of income, while continuing to work on its education, 
conservation and dissemination mission.

Numerous actions have been carried out throughout the year:

František Kupka 
Localization of Graphic Motifs I
1912–1913
Oil on canvas. 200 x 194 cm
Museo Nacional Thyssen-Bornemisza
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Boosting digital presence 
in the Museum

A virtual museum platform was contracted to offer museum visitors 
automatic virtual guided tours or virtual tours led by a museum guide 
in real time. This is an innovative project that requires the rooms of 
the Museum to be photographed in gigapixel resolution, including 
the permanent collection, the Carmen Thyssen Collection and the 
temporary exhibitions.

To increase the security of our websites, the hosting service has been 
expanded, making the servicing of the websites independent.

Finally, the Museum’s websites have been adapted to ensure 
compliance with the General Data Protection Regulation (GDPR) 
regarding the use of cookies.

Automation and 
improvement of processes

The Microsoft Business Central application has been made 
operative and covers the management needs of: Administration 
and Finance, Shop, Warehouse and Recruitment.

In addition, the use of Microsoft Office 360’s collaborative 
work tools has been boosted, promoting the use of Cloud file 
storage. Progress has also been made in the improvement 
and maintenance of the Microsoft BI Platform and in the 
incorporation of data from the new Microsoft Business Central 
application through ETL processes and Odata web services.
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DIGITAL 
CONVERGENCE

Improvement of 
IT Infrastructures

Efforts have focused on maintaining and optimising the 
existing infrastructure, including: the use of centralised 
storage in two booths located in the data centres, 
production and contingency. In addition, the data 
network has been expanded, the operating systems of all 
work teams have been migrated to the new versions of 
Windows 10, and new laptops have been purchased, as 
well as computer and multimedia equipment for: recording 
videos, conducting guided tours, assembly/disassembly 
of exhibitions and meeting rooms, and the installation of 
a VPN connection with two-step authentication has been 
carried out.
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DIGITAL 
CONVERGENCE

CONVERGENCIA 
DIGITAL

Security and Compliance

The security of its computer systems and data continues to be one 
of the Museum’s priorities. In this sense, numerous actions have been 
implemented, among which the following stand out:

–  Carrying out consultancy focused on convergent cybersecurity 
(physical and logical) that establishes a cross-sectional cybersecurity 
strategy for the Museum focused mainly on the areas of Technology 
and Security.

–  Optimisation of the protection platform, through the deployment of the 
application that automatically collects and correlates data in multiple 
security layers: email, endpoint, server, cloud and network, which allows 
faster detection of threats and better investigation and response times 
through security analysis.

–  Deployment of microCLAUDIA protection, providing computer 
equipment with an additional layer of protection against Ransomware-
type risks.

– Review and improvement of the system backup protocol.

Sándor Bortnyik 
Composition II, Pink and Blue
ca. 1921
Gouache on paper. 28x21cm
Museo Nacional Thyssen-Bornemisza
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A MUSEUM FOR EVERYONE: 
ACCESSIBILITY

one of the objectives of the Thyssen-Bornemisza 
Museum is for its facilities and services to be 
accessible, which is why it integrates accessibility 
into the Museum’s management principles.

The Museum assumes this commitment in its 
Accessibility Policy, in which certain fundamental 
aspects have been included, such as:

•  Compliance with applicable legislation regarding 
accessibility.

•  Establish and maintain a Universal Accessibility 
Management System in accordance with the 
provisions of the UNE 170001 standard, for all 
people.

•  Everyone at the Museum collaborates in achieving 
objectives, both in specific tasks and in the usual 
ones.

•  The Accessibility Management System is to be 
disseminated internally.

•  The system will be a dynamic tool in a permanent 
state of progress.

•  Aspects of universal accessibility will be taken into 
account In the development of new projects.

The Accessibility Management System was certified 
for the fifth consecutive year in accordance with 
the UNE 170001 and 2 Standards on Universal 
Accessibility.

In addition, the Museum seeks to strengthen its 
integrative, inclusive and responsible vision through 
the implementation of empathic initiatives and 
respect for people with functional diversity.

It was in this way, during 2021, that the Museum 
made progress in the accessibility and usability 
of its website, in which the ticket rates page was 
redesigned to more clearly reflect the different 
discounts and gratuities available to the public, 
without losing sight of accessibility to information.
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Moreover, the Museum 
offers other devices that 
can be acquired free of 

charge:

Audio guides with 
descriptive audio in 
Spanish and English 

Available for audio guides 
of all types and languages, 

tablets and radio guides  
(group guiding system)

Videos subtitled in LSE 
(Spanish Sign Language)

Finally, with the support of the 
Iberdrola Foundation, the Museo Fácil 
(Easy Museum) cognitive accessibility 
project was carried out, culminating 
in the creation of a video game with 
a universal design and an inclusive 
nature called The Dedal Games.



118

COMPREHENSIVE SAFETY AND 
SECURITY OF OUR FACILITIES

The Museum relies on a Comprehensive 
Security System which offers a tailored solution 
combining and integrating human and technical 
means such as video surveillance systems, 
access control and intrusion detection, in order 
to provide complete security for the facilities 
that require it, both indoors and outdoors. 
Integrated into this system, fire protection is 
also controlled: fire detection system and fire 
extinguishing systems.

For the supervision and control of security, the 
Museum has a security area, which has the necessary 
human resources to carry out this activity: Director 
of Security, Security Supervisors, Control Centre 
Operators, Security Guards and Room Attendants.

Fully aware of the importance of safety and 
security in our facilities, the Museum has 
had the UNE-ISO 22320:2013 certification for 
Emergency Management since 2019, making 
it the first Spanish museum to have ever 
obtained it.

Martin Johnson Heade
Orchid and Hummingbird near a Waterfall
1902
Oil on canvas. 38.2 x 51.5 cm
Colección Carmen Thyssen
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OUR COMMITMENT
TO THE PLANET

The Thyssen-Bornemisza National Museum has clear objectives and measurement 
indicators in place to reduce its environmental impact and advance its commitment to the 
planet. 2021 continued to be marked by the COVID-19 pandemic in terms of capacity and 
the influx of visitors, and therefore the Museum’s own activity as well. These influential 
factors are reflected in the data on consumption, waste, etc.

C
on

su
m

p
ti

on

Consumption
Electricity consumption 
(kWh)

2021 3,331,212

2020 3,119,904

2021 3,445,426

Water consumption 
(litres)

2021 12,124

2020 9,560

2021 13,895

Diesel fuel consumption 
(litres)

2021 97,672

2020 83,966

2021 79,524

During 2021, electricity, water and diesel consumption 
increased by 6.77%, 16.32% and 26.82% respectively. This 
increase was mainly due to the fact that during 2020 the 
Museum was closed for several months as a result of the 
pandemic and therefore there was no activity. In addition, 
during the first few months of 2021, Madrid experienced 
very low temperatures and this also influenced the 
increase in energy consumption.

Since 2008, in the case of water, and since 2010, for 
energy consumption, the Museum has been constantly 
developing and implementing a series of initiatives that 
continue to have a positive impact on their management, 
leading to reductions in their use.



120

Energy efficiency initiatives

•  Installation of LED lamps in stairwells 
and office corridors, some public transit 
areas, car parks, lifts and in the majority 
of public and office toilets.

•  Installation of more efficient air 
conditioning systems.

•  Installation of lighting with LED screens 
or downlights in certain offices.

Electricity (kWh)

En
er

g
y 

ef
fi

ci
en

cy
 in

it
ia

ti
ve

s

2010

2021

5,402,150
3,331,212

-38%

109,262

•  Control of lights on and off times 
throughout the Museum, adapting 
them to the use of the different spaces.

•  Installation of motion sensors in 
stairwells, office corridors, lifts.

•  Installation of LED lamps in stairwells 
and office corridors, some public 
transit areas, car parks, lifts and in the 
majority of public and office toilets.

•  Installation of charging points for 
electric cars in three parking spaces. 

Diesel fuel (litres)

2010

2021

-11%
97,672



Currently, the Museum’s capacity to save 
energy is reduced, seeing as the measures 
with the greatest impact on saving have 
already been taken, and the variations that may 
occur are due more to weather factors and/or 
variations in the number of visitors.

Within the framework of the Sustainable 
Management Plan, the Museum developed 
a series of measures that have allowed it 
to gradually reduce water consumption, 
achieving a 41% decrease when taking the 
year 2008 as a base measurement:

•  Installation of water saving aerators in all 
sinks.

•  Installation of water heaters in the toilets, 
eliminating the installation of centralised hot 
water

•  Installation of partial metres to monitor daily 
water consumption.

•  Awareness campaigns for the public and the 
Museum staff.

16,220

Water (litres)

2008

2021

-41%
9,560

121Claude Monet
Low Tide at Varengeville
1882
Oil on canvas. 60 x 81 cm
Colección Carmen Thyssen
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WASTE 
MANAGEMENT

WASTE 
MANAGEMENT

The initiatives carried out 
in waste management 
are aimed at reuse and 
recycling, among which 
the following stand out:

IN 2021, 4,523 KG OF 
CARDBOARD AND PAPER 
WERE RECYCLED, 6% MORE 
THAN IN 2020 (4,279 KG)
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WASTE 
MANAGEMENT

RECYCLING OF CONSUMED 
BATTERIES, FLUORESCENT TUBES 
AND LIGHT BULBS, THROUGH AN 
AUTHORISED RECYCLING SERVICE

RECYCLING OF PACKAGING 
GENERATED BY CLEANING 

PROCEDURES AND PRODUCTS 
USED AGAINST COVID-19 AT THE 

MUSEUM

USE OF RECYCLED AND/OR 
SUSTAINABLE PAPE FOR THE 

PROMOTIONAL MATERIAL OF THE 
TBA-21 EXHIBITIONS KG)

In addition, the 
Museum shop 
has implemented 
the sustainability 
initiatives 
mentioned in the 
corresponding 
shop section.



124

OUR FRIENDS AND SPONSORS

124

FRIENDS
OUR 

AND SPONSORS
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Michiel Sweerts 
Boy in a Turban Holding a Nosegay
ca. 1658–1661
Oil on canvas. 76.4 x 61.8 cm
Museo Nacional Thyssen-Bornemisza

FRIENDS
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Richard Lindner 
Moon over Alabama 
1963
Oil on canvas. 204 x 127.7 cm
Museo Nacional Thyssen-Bornemisza

The love of art and 
culture, its conservation 
and dissemination 
constitute the bond of 
loyalty and commitment 
of the Friends, Sponsors 
and Collaborators of 
the Thyssen-Bornemisza 
National Museum.



127

FRIENDS 
OF THE MUSEUM

The number of Friends increased by 13% 
compared to the previous year. The decrease 
in COVID-19 allowed the number of friends to 
recover, as well as the resumption of activities 
that were interrupted during the pandemic. 
During 2021, a renewal rate of 94% was 
achieved as a result of various initiatives such 
as the Georgia O’Keeffe exhibition, along with 
telemarketing and digital advertising campaigns.

5,555
FRIENDS OF THE 

MUSEUM

23
CORPORATE 

FRIENDS

627
thousand euros
CONTRIBUTED BY

FRIENDS OF THE MUSEUM
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CORPORATE 
FRIENDS

AMIGOS 
CORPORATIVOS

23
CORPORATE 

FRIENDS

Maximilien Luce 
Factory in the Moonlight 
1898
Oil on canvas. 55.9 x 46 cm
Colección Carmen Thyssen



129

CORPORATE 
FRIENDS

Our Corporate Friends have established 
themselves as an effective way of involving 
companies in the work of the Museum, 
contributing in an outstanding way to 
the conservation and dissemination of 
the collection, as well as the development 
of different activities that are scheduled 
throughout the year. Their participation is 
essential in maintaining the excellent level of 
the exhibitions and the various activities.

ANCI

BANK OF AMERICA

CAIXABANK

CITIBANK INTERNATIONAL PLC

CLIFFORD CHANCE

EL CORTE INGLÉS

ENAGÁS

ACS FOUNDATION

BANCO SANTANDER FOUNDATION

BBVA FOUNDATION

INSTITUTO DE EMPRESA FOUNDATION

KPMG S.A. FOUNDATION

MUTUA FOUNDATION

REPSOL FOUNDATION

GÓMEZ-ACEBO & POMBO

IBERIA

INFINORSA

JP MORGAN

JTI

LOEWE

UNGRÍA

URÍA & MENÉNDEZ LAWYERS

WARNER MEDIA
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EXCLUSIVE ACTIVITIES 
FOR FRIENDS

On the occasion of the 
celebrations of the centenary 
of the birth of Baron Thyssen, 
a special installation was 
carried out with pieces 
on loan at the MNAC. This 
celebration offered the 
opportunity to organise the 
Italian Painting of the 14th–
18th Centuries exhibition.

440 friends attended 
in person and 45 attended 
online. 

Additionally, on 13 April,  the 
Baron’s birthday, a day of 
live music was organised for 
Friends and the general public 
featuring eight concerts in 
collaboration with the Reina 
Sofía School of Music. A total 
of 303 people attended.

Charles Willson Peale
The Stewart Children

ca. 1773–1774
Oil on canvas. 94 x 124 cm

Museo Nacional Thyssen-Bornemisza

A Painting in Depth
A new activity called “A Painting 
in Depth” was carried out, during 
which a member of the Conservation 
department explained a piece in depth 
to the public in the room.

•  The Stewart Children by C.W. Peale.
•  The Submission of the Sicilian 

Rebels to Antonio de Moncada in 
1411 and The Presentation Of The 
Captain General’s Baton To Antonio 
De Moncada By The Queen Regent 
Blanca Of Sicily In 1410, painted by 
David Teniers II and Jan van Kessel II.

Charles Demuth
The Primrose

1916–1917
Tempera on cardboard. 42.5 x 31.7 cm

Museo Nacional Thyssen-Bornemisza

Courses
•  American Painting in the 20th 

Century
•  Surrealism: From the 

Subconscious to Delirium
•  Walks through the Collection. 

Music for the Collection
•  Walks through the Collection. 

The Journey in Painters
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Private visits 
to permanent, 
temporary and 
small-format 
exhibitions
• Georgia O’Keeffe
• The Magritte Machine
•  The Image of Women in the 

History of Art
•  Alberto Reguera: Tribute to Aert 

van der Neer
• Marina Núñez

Georgia O’Keeffe
New York Street with Moon

1925
Oil on canvas. 122 x 77 cm
Colección Carmen Thyssen

Conference 
Series
German Expressionism 

Ernst Ludwig Kirchner
Doris with Ruff Collar

ca. 1906
Oil on cardboard. 71.9 x 52.5 cm

Museo Nacional Thyssen-Bornemisza

As well as 
concerts, 
previews, 
talks or 
online 
activities

33
EXCLUSIVE 
ACTIVITIES
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STRATEGIC ALLIANCES
OUR SPONSORS

STRATEGIC ALLIANCES
OUR SPONSORS

The sponsors of 
the Thyssen-Bornemisza 
National Museum have 
maintained their support 
and collaboration in 
the maintenance and 
conservation of the 
Collection, the development 
of temporary exhibitions, 
educational projects and 
other activities carried out 
by the Museum.

Bart van der Leck 
Study for Compositions No. 7 and No. 8

1917
Gouache on tracing paper. 100 x 154 cm

Museo Nacional Thyssen-Bornemisza
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STRATEGIC ALLIANCES
OUR SPONSORS

Sp
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Sponsored projects
Collaborating entity Project

Alhambra/Mahou  Summer concert series: Alhambra Moments  
Thyssen Aperitifs

Art explora VersionaThyssen Project
CAM DGC  Acts and exhibitions of the centenary of the birth of 

Baron Thyssen-Bornemisza
CAM DGT  Support for the #VersionaThyssen project.   

The Magritte Machine temporary exhibition
ACS Foundation  Online course series “Experiments: Bauhaus”
BBVA Foundation  ConectaThyssen Project
Banco Sabadell Foundation  Support for the conservation of the Permanent Collection
Coca Cola Foundation Project  #VersionaThyssen
Ecolec Foundation  Claudia Comte temporary exhibition 
Fundación Iberdrola   Education and Social Action: “Made to Measure” 

programme and Easy Thyssen project and teachers

Fundación Mutua Madrileña  Support for the conservation of the Permanent Collection
Gibobs Allbanks Pictorial performance by Alberto Reguera
Google (Youtube)  Cultural Incentive Content” project
ILLY  Support for the conservation of the Permanent Collection
IE University Permanent Collection dissemination project 
JTI   Georgia O’Keeffe temporary exhibition and the 

Graphic Narratives educational project

Mastercard  Mastercard Mondays: Free opening of the permanent 
collection on Mondays

Meliá Hotel Installation of Georgia O’Keeffe: The Faraway
Pro Helvetia  Claudia Comte temporary exhibition
Sothebys  Support for the dissemination of the Museum’s activity
Terra foundation for American art    Grant for reinstallment of American Painting collection
 Georgia O’Keeffe temporary Exhibition

Teka  Sponsorship of the gastronomy tour of the  
Permanent Collection

Value retail Georgia O’Keeffe temporary exhibition
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SPONSORED 
PROJECTS

SPONSORED 
PROJECTS

The following are 
projects that were 
carried out thanks to 
the collaboration of our 
sponsors and that were 
aimed at attracting a 
young audience, as well 
as promoting inclusivity, 
culture and tourism 
in the Community of 
Madrid.

Mastercard Mondays
ponsored project for free visits to the permanent 
collection on Mondays (all year round)
Thanks to the sponsorship of Mastercard, the Museum offers free access 
to the permanent collection every Monday of the year, from 12:00 to 4:00 
p.m., thus allowing the whole of society access to this public space. The 
shop/bookshop and the cafeteria are also open during the same schedule.
 

#VersionaThyssen 

Now in its fourth edition, #VersionaThyssen is an activity aimed 
at young creators from around the world (16 to 35 years old), so 
they can share their own versions of a painting from the collection 
proposed for each edition and opt for the prizes and recognition of 
the jury. The programme is developed on the Museum’s Instagram 
profile. The project has received the support of the Coca-Cola 
Foundation, Art Explora and the Community of Madrid (General 
Directorate of Tourism). 3,100 works have participated in this contest 
and generated 160,500 page views on our website, more than 2.4 
million hits on social media, including our own posts and those by 
participants, 160,000 interactions on social media and 27,300 views 
of the awards ceremony video, which was attended by 1,030 people. 
The ceremony was also streamed online.
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SPONSORED 
PROJECTS

ConectaThyssen
BBVA Foundation Sponsorship
The BBVA Foundation is the Museum’s exclusive 
collaborator for the project of apps, online publications, 
360º videos, webdocs and special actions collected under 
the name ConectaThyssen.
 

Collection 
conservation 
programme
By the Mutua Madrileña Foundation
The maintenance of the Collection, 
acquired by the Spanish State in 1993 and 
thus becoming national public heritage, 
requires a great amount of attention and 
care given to the state of the works, their 
materials and the conditions in which 
they are exhibited and handled. With their 
support, the Mutua Madrileña Foundation 
becomes a close collaborator in the 
mission the Museum has been entrusted 
with: that of preserving an art collection 
of incalculable value, in order to continue 
showing it to society in all its splendour.

New Vision of the American 
Art Collection 2021–2022
American Art Collection research and reinstallment grant, 
with the support of the Terra Foundation for American Art
From the early 1970s, Baron Hans Heinrich Thyssen-Bornemisza became a great 
devotee and active collector of American art, especially 19th-century landscape 
painting. He also expanded his collection with pieces from the 20th century, from 
the first modernist currents to abstract expressionism and pop art. As a result of 
his collecting, the Museum has a wide selection of American art and has become 
an essential point of reference for its knowledge and study in the European 
context, especially in relation to 19th-century landscape painting, significantly 
underrepresented in European collections.

George Inness 
Morning
ca. 1878 

Oil on canvas mounted on cardboard
76.2 x 114.3cm
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CORPORATE 
EVENTS
PROGRAMME

CORPORATE EVENTS
PROGRAMME

127
ACTIVITIES 
EVENTS AND 
VISITS
IN 2021
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CORPORATE 
EVENTS
PROGRAMME

The Thyssen-Bornemisza National Museum 
has unique spaces for holding events where 

guests can enjoy an exclusive Thyssen 
experience.

The Programme of Events and hiring of 
spaces was radically altered by the pandemic 
and its successive waves. However, following 
the summer of 2021 there was a rapid recovery 
of activity and a considerable increase in the 
number of visits and events held.

The implementation of safety and prevention 
protocols to avoid the spreading of COVID-19 
has consolidated the Museum as a safe space 
for holding events and, despite the limitations, 
the results and customer feedback have been 
very positive. In 2021, the total income of the 
Corporate Events department was €264,080.
 

Number of events by space and visits

Rodin T.R. visit
3 1Central Hall

7Auditorium
7

Lobby   9

Z visits  9

10 
The Viewpoint

27 
Online guided tour

54 
Guided tour



www.museothyssen.org

https://www.museothyssen.org/en
https://twitter.com/MuseoThyssen
https://www.facebook.com/MuseoThyssen/
https://www.youtube.com/user/thyssenmuseum
https://www.instagram.com/museothyssen/?hl=es
https://www.museothyssen.org/en
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	Figure
	It is with these lines that we introduce the Activity and Sustainability Report of the Thyssen-Bornemisza National Museum (TBNM), prepared in order to inform our stakeholders of the milestones achieved during 2021, as we finally begin to overcome the COVID-19 pandemic, the most critical stage of our lives. Today, with the situation more in line with our reality in 2019—although not exempt from other very serious threats as a result of the invasion of Ukraine—we wish to recover our ambitions in terms of the 
	This report is a further exercise in the transparency that, among other things, led us to being recognised as the most transparent museum (Commitment and Transparency Foundation), a distinction that brings us closer to all audiences and makes us as proud as all the other certifications we have obtained, such as the quality tourism seal (UNE 302002 standard), which especially recognises the attention paid to the visitor’s experience; or the family-responsible company certificate, with a proactive B+ rating, 
	Without downplaying the importance of the former, our devotion to the permanent collection, its protection and dissemination always prevails at the centre of our purpose. Throughout 2021 we enjoyed the opportunity to celebrate the centenary of Baron Hans Heinrich Thyssen-Bornemisza, carrying out a programme of exhibitions and extraordinary activities outlined in this report, which allowed us to revisit the year from different perspectives.
	In our desire to make the history of art and the new technological era coexist, we have promoted and improved experiences such as virtual visits to our permanent collections and temporary exhibitions, as well as our content on digital platforms and communication with our audiences, with special attention to social media networks as an increasingly rich, active and diverse virtual meeting point.
	We believe that this proximity and interaction with our audiences fosters the growth of our Thyssen-Bornemisza community, thereby increasing their contributions in support of the museum’s initiatives, always inspired by the love of art and culture. They have all been able to enjoy a variety of exclusive activities, private visits and conferences. We would also like to give special mention to our loyal sponsors who, thanks to their generous collaborations, help us to guarantee the maintenance  and conservati
	In effect, we consider the museum to be the richest cultural context that exists, and for this reason, we are motivated to create projects that hybridise contemporary practices with historical collections, delving into the art-knowledge pairing that we offer our audiences, with special dedication to young people, aspiring to contribute to the construction of a fairer and better structured society.
	Aware of the public service we perform, our activity is governed by a series of principles of ethics and conduct, based on our values and in line with the operating principles of the Board of Trustees. Additionally, in our transparency, ethics and good governance policy one can consult the evaluation of the Governing Bodies, the transparency policy, economic/financial transparency  and the human resources, equality and work-life balance policy. By means of all these tools, we strengthen our sustainable mana
	Thus, we present this report in hopes that it reflects the efforts we make to lead the museum to a state of excellence, in each of our processes and with the help of each and every one of the people who are a part of it. In the coming year, our goal is to move forward through the creation of innovative solutions that amplify the  possibilities of enjoying art, while ensuring its conservation and integrity remain at the heart of our decisions.
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	13 April 2021 marked the 100th anniversary of the birth 
	13 April 2021 marked the 100th anniversary of the birth 
	13 April 2021 marked the 100th anniversary of the birth 
	of Hans Heinrich Thyssen-Bornemisza (1921–2002) and 
	the museum proudly paid tribute to his person and the 
	contribution of his legacy.

	His passion for art began in 1947 when he inherited his 
	His passion for art began in 1947 when he inherited his 
	father’s collection, which he proceeded to complete with 
	new masterpieces of classical art, thus putting together, 
	since 1961, one of the best private painting collections of 
	the 19th and 20th centuries. Concerned with keeping his 
	collection united and sharing it with the greatest possible 
	number of people, in 1988 he signed an agreement for the 
	loan—and, five years later, for the sale—of 775 paintings to 
	the Spanish State.
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	All the activities of 
	All the activities of 
	this commemoration 
	make up a tribute 
	to his person, to 
	whom the Museum is 
	grateful for the crucial 
	contributions he has 
	made towards Spain’s 
	cultural enrichment.
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	Collection
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	On the occasion of the new contract for the 
	On the occasion of the new contract for the 
	On the occasion of the new contract for the 
	Carmen Thyssen Collection, which specifies 
	the change of its location to the ground floor 
	of the museum, the exhibition space was 
	remodelled and a selection of works from said 
	collection, on loan during the next 15 years, 
	was reinstalled.
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	As a result of the change of location, the 
	As a result of the change of location, the 
	As a result of the change of location, the 
	permanent collection of modern painting
	 
	was reinstalled in the rooms on the first floor of the museum. The layout follows a 
	chronological sequence combined with a few thematic groupings. The itinerary 
	begins in room 30 with a set of landscapes by Courbet, Corot or Jongkind, which 
	show how in the mid-19th century French realism and naturalism paved the way for 
	the visual experimentation of impressionism. The fleeting and sketched impressions 
	of Manet, Monet, Renoir, Pissarro or Morisot hang in the next room. Against these 
	impressionist landscapes, the works of Degas and Toulouse Lautrec reflect modern 
	life in Paris at the end of the 19th century, while Van Gogh’s paintings offer us his 
	unique, subjective vision of nature.

	The French and Central European expressionist movements at the beginning of 
	The French and Central European expressionist movements at the beginning of 
	the 20th century defended an anti-naturalist conception of form and colour to 
	represent the inner vision of the artist. In room 32, landscapes by Derain, Kirchner or 
	Schmidt-Rottluff converse with paintings of nude subjects in nature by Pechstein, 
	Kirchner or Müller and still lifes by Beckmann or Nolde. In the next room, the utopian 
	expressionism of Kandinsky, Macke, Marc or Klee leads to the first suggestions of 
	abstract art. Alongside them, frenzied and unstable paintings by Grosz, Feininger 
	and Meidner reflect the transformation of cities into large metropolises.

	Room 34 brings together artists of the so-called historical avantgardes. Stemming 
	Room 34 brings together artists of the so-called historical avantgardes. Stemming 
	from the formal decomposition of Cézanne’s final period, Cubism breaks with the 
	volume and space of previous painting traditions. The cubist fragmentation and 
	simultaneity invented by Picasso and Braque infected Juan Gris, Gleizes, Léger, the 
	Delaunay couple and the Italian futurists, and heralded the abstract proposals of 
	Kupka as well as the harmonious neoplasticism geometries of Mondrian, Doesburg 
	or Van der Leck, hanging in the next room.

	The Russian cultural revival of the beginning of the 20th century is displayed in 
	The Russian cultural revival of the beginning of the 20th century is displayed in 
	room 36. The successive avant-garde groups led by Larionov, Kliun, Chashnik, Suetin 
	and El Lissitzky, along with various women artists such as Goncharova, Popova, 
	Ekster, Stepanova, Rózanova or Udaltsova, blend together external cubist influences 
	with aspects of the environment of political unrest in revolutionary Russia. On the 
	other hand, the inspiration of Russian folklore and popular traditions are present 
	in the oneiric art of Chagall, which presides over room 40, and in the naivety and 
	primitivism of Larionov and Vladimir Burliuk.
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	Between the months of June and July 
	Between the months of June and July 
	Between the months of June and July 
	2021, part of the permanent collection was 
	reorganised. Among the schools of painting 
	whose displays were affected were part of 
	the Dutch school of the 17th century, French 
	and English school of the 18th century and 
	the thematic room dedicated to the still life 
	movement of the 17th and 18th centuries. This 
	section of the collection was installed on the 
	second floor in order to regroup all the Old 
	Masters on the same floor. The integration of 
	several Old Masters works from the Carmen 
	Thyssen collection into the itinerary of the 
	second floor led to the relocation of pieces 
	from room 13, which especially affected works 
	from the Baroque movement.

	Among the novelties in the Baroque painting 
	Among the novelties in the Baroque painting 
	display, as a result of this new installation, we 
	highlight room 14, dedicated to Neapolitan 
	painting. In it we have brought together pieces 
	by Luca Giordano, including his large-scale 
	canvas depicting 
	The Judgement of Solomon
	, 
	from his early period during which Ribera’s 
	teachings were influential, and which is part of 
	the Carmen Thyssen-Bornemisza Collection; 
	two works by Mattia Preti, 
	The Concert and The 
	Martyrdom of Saint Gennaro
	, and attributed 
	to the workshop of Bernardo Cavallino that 


	with great mastery and dynamism recreate two 
	with great mastery and dynamism recreate two 
	with great mastery and dynamism recreate two 
	themes from the Old Testament, including Lot 
	and his Daughters and The Drunkenness of Noah. 
	In relation to this long artistic movement we also 
	highlight room 22, in which the representation 
	of Italian painters of the 18th century has been 
	expanded. Several works that were previously 
	scattered around different spaces of the 
	museum have now been installed in this space. 
	We highlight the grand piece by Giuseppe 
	Maria Crespi, the 
	Portrait of Count Fulvio Grati
	, 
	which is shown together with two oil paintings 
	of his work on popular themes such as 
	Interior 
	with a Family of Peasants and Peasants with 
	Donkeys
	. Alongside Crespi, there are works by 
	Ceruti, two portraits, as well as two themes from 
	the New Testament by Giovanni Paolo Panini. 
	This remodelling has also made it possible to 
	incorporate a large landscape by Marco Ricci, 
	which has rarely been displayed.         
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	2021 was a turning point for the Old Masters 
	2021 was a turning point for the Old Masters 
	2021 was a turning point for the Old Masters 
	collection, seeing as over those twelve 
	months parts of it were reinstalled, the 
	itinerary was decorated with pieces of 
	goldsmithing, sculpture and painting that 
	belonged to the vast collection of art 
	gathered by Baron Hans Heinrich Thyssen-
	Bornemisza, and a room dedicated to Old 
	Masters paintings from the Baroness Carmen 
	Thyssen Collection was moved and exhibited 
	on the ground floor of the Palace 

	of Villahermosa.
	of Villahermosa.
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	Portrait of Madame Bouret as Diana
	Portrait of Madame Bouret as Diana

	1745 
	1745 

	Oil on canvas. 138 x 105 cm
	Oil on canvas. 138 x 105 cm

	12. Johan Zoffany
	12. Johan Zoffany

	Group Portrait of Sir Elijah and Lady Impey
	Group Portrait of Sir Elijah and Lady Impey

	ca. 1783–1784
	ca. 1783–1784

	Oil on canvas. 91.5 x 122 cm
	Oil on canvas. 91.5 x 122 cm

	13. Claude-Joseph Vernet
	13. Claude-Joseph Vernet

	A Calm Sea
	A Calm Sea

	1748
	1748

	Oil on canvas. 44.5 x 60.5 cm
	Oil on canvas. 44.5 x 60.5 cm


	Article
	Artículo
	The visit continues with two rooms dedicated to Dadaism and 
	The visit continues with two rooms dedicated to Dadaism and 
	Surrealism. Schwitters’ collages and assemblages, built with 
	waste materials, develop an irrational spirit that continues to 
	this day. Next, the surrealist visual imagery of Miró, Ernst, Dalí, 
	Tanguy or Magritte, emanating from the artists’ subconscious 
	minds through automatism and irrational associations.

	European art of the mid-20th century, marked both by a feeling 
	European art of the mid-20th century, marked both by a feeling 
	of pessimism caused by the crisis of the two wars and by a 
	reaction to geometric abstraction, is shown in room 43 with two 
	examples: Giacometti’s evanescent figures, in perfect harmony 
	with existentialist thought, and Nicolas de Stäel’s material textures.

	Rooms 37, 38 and 39 propose a thematic approach to the 
	Rooms 37, 38 and 39 propose a thematic approach to the 
	transformation of the portrait and the representation of the 

	human being during the 20th century. After having remained 
	human being during the 20th century. After having remained 
	unchanged for several centuries, modern portraiture breaks 
	with the compromise between the model and their reflection 
	through various formulas. The German expressionists 
	transformed faces into masks of bright and unnatural colours, 
	Picasso and Modigliani appropriate primitive formulas, while 
	cubist decomposition practically hides the subject completely. 
	In Picasso’s classicist 
	Harlequin
	, positioned in the centre of 
	room 37, the mask hides a self-portrait. In the next room, the 
	critical spirit of portraits by Dix, Schad, Hubbuch and Beckmann 
	recover for modernity the mimetic guidelines and traditional 
	procedures of painting. And as a closing to the whole set, 
	already in the second half of the 20th century, portraits by 
	Bacon, Freud, Auerbach and Andrews combine figurative 
	content with a very material and carnal plastic language to 
	pictorially capture the human being.

	Paloma Alárco,
	Paloma Alárco,

	JHead of Conservation of Modern Painting 
	JHead of Conservation of Modern Painting 

	at the Thyssen-Bornemisza National Museum
	at the Thyssen-Bornemisza National Museum


	12. Liubov Popova
	12. Liubov Popova
	12. Liubov Popova

	Painterly Architectonic
	Painterly Architectonic

	1918
	1918

	Oil on linen burlap. 70.5 x 70.5 cm
	Oil on linen burlap. 70.5 x 70.5 cm

	13. Nikolái Suetin 
	13. Nikolái Suetin 

	Suprematism
	Suprematism

	1920-1921
	1920-1921

	Oil on canvas. 70.5 x 53 cm
	Oil on canvas. 70.5 x 53 cm


	ROOM 37, 38 & 39
	ROOM 37, 38 & 39

	4. Max Pechstein
	4. Max Pechstein
	4. Max Pechstein

	Summer in Nidden
	Summer in Nidden

	1921
	1921

	Oil on canvas. 81.3 x 101 cm
	Oil on canvas. 81.3 x 101 cm

	5. André Derain 
	5. André Derain 

	Waterloo Bridge 
	Waterloo Bridge 

	1906
	1906

	Oil on canvas. 80.5 x 101 cm
	Oil on canvas. 80.5 x 101 cm

	6. August Macke
	6. August Macke

	Circus
	Circus

	1913
	1913

	Oil on cardboard. 47 x 63.5 cm
	Oil on cardboard. 47 x 63.5 cm

	7. Emil Nolde
	7. Emil Nolde

	Glowing Sunflowers
	Glowing Sunflowers

	1936
	1936

	Oil on canvas. 88.5 x 67.3 cm
	Oil on canvas. 88.5 x 67.3 cm
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	ROOM 
	ROOM 

	34 & 35
	34 & 35


	MODERN PAINTING
	ROOM 30
	1. Camille Pissarro
	1. Camille Pissarro
	1. Camille Pissarro

	The Woods at Marly
	The Woods at Marly

	1871
	1871

	Oil on canvas. 45 x 55 cm
	Oil on canvas. 45 x 55 cm

	2. Gustave Courbet
	2. Gustave Courbet

	The Fisherman’s Children
	The Fisherman’s Children

	1867
	1867

	Oil on canvas. 54 x 65 cm
	Oil on canvas. 54 x 65 cm

	3. Berthe Morisot
	3. Berthe Morisot

	Reclining Nude Shepherdess
	Reclining Nude Shepherdess

	1891
	1891

	Oil on canvas. 57.5 x 86.4 cm
	Oil on canvas. 57.5 x 86.4 cm
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	32 & 33
	32 & 33


	8. Sonia Delaunay
	8. Sonia Delaunay
	8. Sonia Delaunay
	8. Sonia Delaunay
	8. Sonia Delaunay

	Simultaneous Contrasts
	Simultaneous Contrasts

	1913
	1913

	Oil on canvas. 46 x 55 cm
	Oil on canvas. 46 x 55 cm

	9. František Kupka 
	9. František Kupka 

	Study for the Language 
	Study for the Language 

	of Verticals
	of Verticals

	1911
	1911

	Oil on canvas. 78 x 63 cm
	Oil on canvas. 78 x 63 cm

	10. Fernand Léger
	10. Fernand Léger

	The Disc
	The Disc

	1918
	1918

	Oil on canvas 65 x 54 cm
	Oil on canvas 65 x 54 cm

	11. Bart van der Leck
	11. Bart van der Leck

	Study for Compositions 
	Study for Compositions 

	No. 7 and No. 8
	No. 7 and No. 8

	1917
	1917

	Gouache on 
	Gouache on 

	tracing paper. 100 x 154 cm
	tracing paper. 100 x 154 cm
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	14. Christian Schad
	14. Christian Schad
	14. Christian Schad

	Maria and Annunziata “From the Harbour”
	Maria and Annunziata “From the Harbour”

	1923
	1923

	Oil on canvas. 67.5 x 55.5 cm
	Oil on canvas. 67.5 x 55.5 cm

	15. Otto Dix 
	15. Otto Dix 

	Hugo Erfurth with Dog
	Hugo Erfurth with Dog

	1926
	1926

	Tempera and oil on panel. 80 x 100 cm
	Tempera and oil on panel. 80 x 100 cm

	16. Max Beckmann
	16. Max Beckmann

	Quappi in Pink Jumper
	Quappi in Pink Jumper

	1932-1934
	1932-1934

	Oil on canvas. 105 x 73 cm
	Oil on canvas. 105 x 73 cm
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	40 & 43
	40 & 43


	17. Marc Chagall
	17. Marc Chagall
	17. Marc Chagall

	The Madonna of the Village
	The Madonna of the Village

	1938-1942
	1938-1942

	Oil on canvas. 102.5 x 98 cm
	Oil on canvas. 102.5 x 98 cm

	18. Nicolas de Staël
	18. Nicolas de Staël

	Mediterranean Landscape
	Mediterranean Landscape

	1953
	1953

	Oil on canvas. 33 x 46 cm
	Oil on canvas. 33 x 46 cm


	AN UNFORGETTABLE 
	AN UNFORGETTABLE 
	AN UNFORGETTABLE 
	AN UNFORGETTABLE 
	EXPERIENCE


	Shop
	Shop

	71.16%  
	71.16%  
	71.16%  

	Purchase of 
	Spanish items

	90% 
	90% 
	of suppliers deliver 
	of suppliers deliver 
	products without 
	plastic


	4.5 out of 5Tripadvisor score
	Consumption
	Consumption
	Consumption

	Electricity
	Electricity

	3331 MW 
	3331 MW 

	Water
	Water

	12,124 L 
	12,124 L 

	Diesel
	Diesel
	 

	97,672 L
	97,672 L


	4,523 kg 
	4,523 kg 
	4,523 kg 
	 

	Paper and 
	Paper and 

	cardboard 
	cardboard 

	recycled
	recycled


	Gastronomic 
	Gastronomic 
	spaces

	Restaurant Cafeteria
	Restaurant Cafeteria
	Restaurant Cafeteria

	The View Point and Terraces
	The View Point and Terraces

	Spaces for private events: Central 
	Spaces for private events: Central 
	Hall, Auditorium, Garden, etc.


	127Activities, eventsand visits
	+30
	+30
	+30

	Protocol visits

	7.09 
	7.09 
	Net Promoter 
	Net Promoter 

	Score (NPS)
	Score (NPS)

	4.6 out of 5 
	Google My Business
	Google My Business


	Friends of 
	Friends of 
	Friends of 

	the Museum
	the Museum


	5,555 
	5,555 
	5,555 

	Friends of the Museum

	23 
	23 
	23 

	Corporate Friends

	33 exclusive 
	33 exclusive 
	activities

	+1.2 
	+1.2 
	+1.2 

	million
	million

	Followers on 
	Followers on 

	social media
	social media


	79%
	79%
	79%

	Spanish 
	visitors

	21%
	21%
	21%

	International visitors

	 Podcasts
	 Podcasts
	17

	with 20,174 
	plays (on Ivoox, Spotify and Apple)

	 million
	 million
	+10

	Page views

	416,679
	416,679
	416,679

	Page views
	Virtual tours

	48,284
	48,284
	48,284

	Newsletter subscribers

	See you 
	See you 
	See you 
	soon


	Permanent Collection
	Permanent Collection
	Permanent Collection
	Permanent Collection
	Permanent Collection

	Temporary Exhibitions
	Temporary Exhibitions

	EducaThyssen
	EducaThyssen


	Digital Experiences
	Immersive virtual tours
	Immersive virtual tours
	Immersive virtual tours

	Online guided tours
	Online guided tours

	Second Canvas app
	Second Canvas app

	GigaThyssen
	GigaThyssen

	Inclusive video games
	Inclusive video games


	Tickets
	Single ticket
	Single ticket
	Single ticket

	Guided tour
	Guided tour

	Ticket with audio guide
	Ticket with audio guide

	Paseo del Arte
	Paseo del Arte


	49% 
	49% 
	of tickets

	Purchased online
	Purchased online


	671,078
	671,078
	671,078

	Visitors

	Exhibition


	100%
	100%
	100%
	100%
	100%

	Digital labels and bidi codes

	19
	19
	19

	Restored 
	Restored 
	paintings


	Q for Quality 
	Q for Quality 
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	Tourism
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	Cloakroom
	AENOR Certificate 
	AENOR Certificate 
	Management 
	of Emergencies
	UNE ISO 22320

	UNE 170001-2 Universal 
	UNE 170001-2 Universal 
	UNE 170001-2 Universal 
	Accessibility Certificate

	1st accessible Public Museum

	Inclusive audio guides
	Inclusive audio guides
	Inclusive audio guides

	in Spanish and English
	in Spanish and English


	50
	50
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	Local 
	suppliers




	THE GOLDEN TRIANGLE 
	THE GOLDEN TRIANGLE 
	THE GOLDEN TRIANGLE 
	THE GOLDEN TRIANGLE 
	OF ART IN MADRID

	The Thyssen-Bornemisza National 
	The Thyssen-Bornemisza National 
	Museum along with with the Prado 
	National Museum and the Reina 
	Sofía National Museum and Art 
	Centre form what is known as 
	the “Paseo del Arte” in Madrid, a 
	museum area that houses the most 
	important collections of paintings 
	in Spain, and some of the most 
	important in the world.

	In the heart of Madrid we find, within a few metres distance from each 
	In the heart of Madrid we find, within a few metres distance from each 
	other, the Prado National Museum, the Thyssen-Bornemisza National 
	Museum and the Reina Sofía National Museum and Art Centre. It is the 
	so-called Paseo del Arte or Golden Triangle of Art in Madrid, one of the 
	cultural assets that has contributed to the fact that Madrid’s Prado/Retiro 
	axis was recently included as The Landscape of Light on the UNESCO 
	World Heritage list.


	THE THYSSEN 
	THE THYSSEN 
	THE THYSSEN 

	SHOP
	SHOP
	 


	Inside the Thyssen-Bornemisza Museum visitors can find 
	Inside the Thyssen-Bornemisza Museum visitors can find 
	Inside the Thyssen-Bornemisza Museum visitors can find 
	our shopThyssen, where they can purchase products 
	related to the Museum and to the works of art in the 
	collection, along with catalogues, books, presents, posters, 
	jewellery, decorations and homeware, among others. 


	Artículo
	AVERAGE TICKET BOUGHT IN SHOP16.78€
	AVERAGE TICKET BOUGHT IN SHOP16.78€
	AVERAGE TICKET BOUGHT IN SHOP16.78€


	AVERAGE TICKET BOUGHT ONLINE56.91€
	AVERAGE TICKET BOUGHT ONLINE56.91€
	AVERAGE TICKET BOUGHT ONLINE56.91€
	AVERAGE TICKET BOUGHT ONLINE56.91€




	TICKET SALES€2.3 million
	TICKET SALES€2.3 million
	TICKET SALES€2.3 million


	At the same time, when there are temporary exhibitions, special products related to their creative universes are made available. This year a new ticket + product online sales method has been implemented, offering the possibility of buying the ticket together with a selected product from the exhibition.Finally, in addition to being able to purchase all these products in-store, users have unlimited availability of them all via the online shop.
	During 2021, activity returned to a similar rate to that before the pandemic, and the shop ended the year with total sales of €2,381,722. Thus, the budgeted income was exceeded by 18%, achieving an increase of 96% compared to 2020.
	Figure
	ENTRY PRICE 
	ENTRY PRICE 
	ENTRY PRICE 
	ENTRY PRICE 
	ENTRY PRICE 

	TO ALL THREE 
	TO ALL THREE 
	MUSEUM 


	32€
	THE PALACE OF VILLAHERMOSA

	The Thyssen-Bornemisza 
	The Thyssen-Bornemisza 
	Collection is housed in the 
	Palace of Villahermosa, whose 
	remodelling work began in 
	1990 by the hand of architect 
	Rafael Moneo.

	After a few years, an extension project began 
	After a few years, an extension project began 
	that originated from the need to increase the 
	exhibition space to be able to exhibit the Carmen 
	Thyssen Collection to the public, together with the 
	opportunity to acquire two adjacent properties. It 
	was carried out by a team of architects made up of 
	Manuel Baquero, Robert Brufau and the BOPBAA 
	studio.
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	Museo Nacional 
	Museo Nacional 

	Thyssen-Bornemisza
	Thyssen-Bornemisza


	Museo Nacional 
	Museo Nacional 
	Museo Nacional 

	Del Prado
	Del Prado


	Museo Nacional
	Museo Nacional
	Museo Nacional

	Centro de Arte
	Centro de Arte

	Reina Sofía
	Reina Sofía



	% of Spanish products purchased
	% of Spanish products purchased
	% of Spanish products purchased


	% of international products purchased
	% of international products purchased
	% of international products purchased

	28.84%
	28.84%
	28.84%



	visitors
	visitors
	visitors
	visitors



	671,078
	71.16%
	71.16%
	71.16%
	71.16%
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	Masterpieces
	Masterpieces
	Masterpieces
	Masterpieces

	Thyssen-Bornemisza National 
	Thyssen-Bornemisza National 
	Museum


	Exhibition catalogue
	Exhibition catalogue
	Exhibition catalogue

	American Art in the 
	American Art in the 
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	Thyssen Collection
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	OUR 
	SUSTAINABILITY 
	GOALS FOR 
	2022


	Eliminate as 
	Eliminate as 
	Eliminate as 
	much plastic as 
	possible from 
	packaging


	Increase the 
	Increase the 
	Increase the 
	use of recycled 
	materials in 
	shop


	Collaboration 
	Collaboration 
	Collaboration 
	with brands with 
	impact


	Collaboration 
	Collaboration 
	Collaboration 

	with artisan 
	with artisan 
	institutions


	Increase in artisanal 
	Increase in artisanal 
	Increase in artisanal 
	and sustainable 
	products


	Alfred Thompson BricherCloudy Day1871 Oil on canvas. 61 x 50 cmCarmen Thyssen Collection
	Alfred Thompson BricherCloudy Day1871 Oil on canvas. 61 x 50 cmCarmen Thyssen Collection
	Alfred Thompson BricherCloudy Day1871 Oil on canvas. 61 x 50 cmCarmen Thyssen Collection


	Exhibition catalogue 
	Exhibition catalogue 
	Exhibition catalogue 

	Georgia O’Keeffe 
	Georgia O’Keeffe 


	Comic book 
	Comic book 
	Comic book 

	Georgia O’Keeffe
	Georgia O’Keeffe


	Educational guide
	Educational guide
	Educational guide

	Georgia O’Keeffe
	Georgia O’Keeffe


	Alberto 
	Alberto 
	Alberto 

	Reguera 
	Reguera 

	book
	book

	Homage to 
	Homage to 
	Aert van 

	der Neer
	der Neer


	Carpaccio’s Knight book
	Carpaccio’s Knight book
	Carpaccio’s Knight book

	Restoration and Technical 
	Restoration and Technical 
	Study


	Vanitas book
	Vanitas book
	Vanitas book

	Marina Núñez
	Marina Núñez



	Article
	NUESTROS 
	NUESTROS 
	ESPACIOS

	THE VIEWPOINT AND TERRACES OF THE THYSSEN
	THE VIEWPOINT AND TERRACES OF THE THYSSEN
	RESERVED TERRACE
	AUDITORIUM

	The Viewpoint and Terraces of the ThyssenSThese are two locations that open their doors in the summer months. The viewpoint is a restaurant open to the public for dinner, while the Terraces, facing the garden and located near the entrance to the Museum, are open all day for breakfast, snacks or lunch and for after-work drinks and cocktails in the open air during spring and summer evenings.
	The Viewpoint and Terraces of the ThyssenSThese are two locations that open their doors in the summer months. The viewpoint is a restaurant open to the public for dinner, while the Terraces, facing the garden and located near the entrance to the Museum, are open all day for breakfast, snacks or lunch and for after-work drinks and cocktails in the open air during spring and summer evenings.

	Restaurant/CafeteriaOpen during Museum hours, it is located on the ground floor and is a pleasant space where visitors can rest, have lunch or have a drink.AuditoriumSpace for holding presentations, conferences, award ceremonies, talks and concerts.
	OUR SPACES
	OUR SPACES
	OUR SPACES
	TERRACES



	GARDEN
	GARDEN
	CENTRAL HALL
	Spaces for private events and functions•  Central Hall. Ideal location for large receptions and gala dinners.•  Temporary Exhibitions Lobby. Ideal for a cocktail after completing a visit to the temporary exhibition.•  The Viewpoint. For private receptions in a space open to the sky of Madrid.• The Garden. For private outdoor receptions.• The Terraces. After-work drinks and cocktails in the open air.•  Italian Terrace. Ideal for an outdoor cocktail after completing   a visit to the temporary exhibition.

	THANKFUL
	THANKFUL
	THANKFUL
	THANKFUL


	European 
	European 
	European 

	Third Prize 
	Third Prize 

	The Best of the 
	The Best of the 

	Best of Tiqets
	Best of Tiqets


	The Spanish Federation of Large 
	The Spanish Federation of Large 
	The Spanish Federation of Large 
	Families (FEFN) has renewed the 
	Museum’s Family Tourism Seal, 

	a badge that promotes tourist 
	a badge that promotes tourist 
	establishments and destinations that 

	are committed to family audiences.
	are committed to family audiences.


	Actualidad Económica
	Actualidad Económica
	 has recognised
	 
	the online guided tours of 
	the Museum as one of the 100 best ideas of the year.

	The association of art directors and graphic designers of 
	The association of art directors and graphic designers of 
	the FAD awarded 
	the Silver award in the category of 
	outdoor advertising for the design of the 2020 edition 
	of #AperitivosThyssen, 
	titled “Anonymous: Songs for an 
	Unknown Character”, created by Rebeka Arce Studio.

	The 
	The 
	Georgia O’Keeffe 
	exhibition was chosen 
	by Time Out Madrid magazine as the best 
	of the year 
	in its 2021 awards for culture and 
	leisure in the city.

	We obtained third place in the most innovative Venue category in the awards 
	We obtained third place in the most innovative Venue category in the awards 
	organised by Tiqets worldwide, after our first award in that category at a Spanish 
	level. 
	We participated with our online guided tours, being the first museum to launch 
	these real-time guided tours, unveiling the secrets the works of art hide via giga-pixel 
	images, X-rays, etc. We got 7,000 votes, just behind the Circus Maximus Experience 
	and Rijksmuseum Muiderslot.  

	#Versionathyssen was the second place winner of 
	#Versionathyssen was the second place winner of 
	#Versionathyssen was the second place winner of 
	the contest organised by Art Explora – Académie 
	des Beaux-Arts (France), 
	daimed at European 
	cultural institutions that promote the dissemination 
	of art and culture among all audiences, making 
	special use of the possibilities of digital

	technologies and mobile devices. 350 museums 
	technologies and mobile devices. 350 museums 

	from twenty countries competed 
	from twenty countries competed 

	for the award.
	for the award.



	Charles Sheeler
	Charles Sheeler
	Charles Sheeler

	Wind, Sea and Sail,
	Wind, Sea and Sail,

	1948
	1948

	Oil on canvas. 51 x 61 cm
	Oil on canvas. 51 x 61 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza
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	Emil Nolde
	Emil Nolde
	Emil Nolde
	 

	Red Flowers
	Red Flowers

	1906
	1906

	Oil on canvas. 52.4 x 55.8 cm
	Oil on canvas. 52.4 x 55.8 cm

	Museo Nacional Thyssen-Bornemisza
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	ANOTHER WAY OF 
	ANOTHER WAY OF 
	EXPERIENCING 

	TEMPORARY 
	TEMPORARY 
	TEMPORARY 
	TEMPORARY 
	EXHIBITIONS 


	Curated by Marta Ruiz del Árbol and organised by the Thyssen-Bornemisza 
	Curated by Marta Ruiz del Árbol and organised by the Thyssen-Bornemisza 
	Curated by Marta Ruiz del Árbol and organised by the Thyssen-Bornemisza 
	Curated by Marta Ruiz del Árbol and organised by the Thyssen-Bornemisza 
	National Museum, the Centre Pompidou and the Fondation Beyeler with the 
	collaboration of the Georgia O’Keeffe Museum in Santa Fe, New Mexico. 

	This exhibition marked the first retrospective of Georgia O’Keeffe (1887–1986) in 
	This exhibition marked the first retrospective of Georgia O’Keeffe (1887–1986) in 
	Spain, with a complete journey across the American painter’s artistic career. From 
	her work in the 1910s with which she became a pioneer of abstractionism, passing 
	through her famous flowers and views of New York—thanks to which she was praised 
	as one of the main figures of modernity in her country—to the paintings of New 
	Mexico, the result of her fascination with the landscape and the mixture of cultures of 
	this remote territory. Clara Marcellán and Marta Ruiz del Árbol gave a conference in 
	the series that was held as part of the exhibition.


	René Magritte 
	René Magritte 
	René Magritte 

	La llave de los campos (La Clef des champs)
	La llave de los campos (La Clef des champs)

	1936
	1936

	Óleo sobre lienzo. 80 x 60 cm
	Óleo sobre lienzo. 80 x 60 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza



	Modern Painting
	Modern Painting
	Modern Painting


	Georgia O’Keeffe
	Georgia O’Keeffe
	Georgia O’Keeffe
	 

	20 April to 8 August 2021
	20 April to 8 August 2021


	Georgia O’Keeffe 
	Georgia O’Keeffe 
	Georgia O’Keeffe 

	From the Plains II
	From the Plains II

	1954
	1954

	Oil on canvas. 122 x 183 cm
	Oil on canvas. 122 x 183 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	OF OUR COLLECTION 2021
	OF OUR COLLECTION 2021

	Our objective is to disseminate the collections 
	Our objective is to disseminate the collections 
	and their knowledge, thus getting all types 
	of visitors involved in an open and universal 
	cultural project. 

	The Magritte Machine
	The Magritte Machine
	The Magritte Machine

	14 September 2021 to 
	14 September 2021 to 

	30 January 2022
	30 January 2022

	The exhibition was the first retrospective of 
	The exhibition was the first retrospective of 
	René Magritte (1898–1967) held in Madrid since 
	the one dedicated to him by the Juan March 
	Foundation in 1989. 

	The title 
	The title 
	The Magritte Machine
	 highlights the 
	repetitive and combinatorial component in 
	the work of the great surrealist painter, whose 
	obsessive themes return again and again 

	with innumerable variations.
	with innumerable variations.


	American Art in 
	American Art in 
	American Art in 

	the Thyssen Collection  
	the Thyssen Collection  

	16 December 2021 to 16 June 2022
	16 December 2021 to 16 June 2022


	Curated by Paloma Alarcó and Alba Campo 
	Curated by Paloma Alarcó and Alba Campo 
	Curated by Paloma Alarcó and Alba Campo 
	Rosillo. The result of a research grant from the 
	Terra Foundation for American Art, with its 
	corresponding catalogue featuring texts by all 
	the Museum’s curators of Modern Painting.

	The exhibition, divided into four large thematic 
	The exhibition, divided into four large thematic 
	sections, aims to rethink the American art 

	collection from a cross-sectional perspective, 
	collection from a cross-sectional perspective, 
	through categories such as history, politics, 

	science, the environment, material culture 
	science, the environment, material culture 

	or urban life, and considering aspects of 
	or urban life, and considering aspects of 

	gender, ethnicity, class or language, among 
	gender, ethnicity, class or language, among 

	others, to facilitate a deeper understanding 
	others, to facilitate a deeper understanding 

	of the complexities of American art and culture.
	of the complexities of American art and culture.


	Edward Hopper 
	Edward Hopper 
	Edward Hopper 

	Dead Tree and Side of Lombard House
	Dead Tree and Side of Lombard House

	1931
	1931

	Watercolour on paper. 50.8 x 71.2 cm
	Watercolour on paper. 50.8 x 71.2 cm
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	Old Masters
	Old Masters
	Old Masters


	Philips Wouwerman
	Philips Wouwerman
	Philips Wouwerman

	Falconers Passing a Farmhouse
	Falconers Passing a Farmhouse

	ca. 1645–1650
	ca. 1645–1650

	Oil on panel. 41 x 58 cm
	Oil on panel. 41 x 58 cm


	Treasures from the Thyssen-Bornemisza Family Collection12 April 2021 to 23 January 2022Curated by Mar Borobia, head of the Old Masters Department, and as Technical Curator by Dolores Delgado, Curator of Old Masters. With the sponsorship of the Community of Madrid. In total the project consists of 20 pieces from the Baron Thyssen-Bornemisza Collection, before it was spread among her heirs and most of its paintings installed in the Villahermosa building. It was part of the activities organised for the commemo
	Treasures from the Thyssen-Bornemisza Family Collection12 April 2021 to 23 January 2022Curated by Mar Borobia, head of the Old Masters Department, and as Technical Curator by Dolores Delgado, Curator of Old Masters. With the sponsorship of the Community of Madrid. In total the project consists of 20 pieces from the Baron Thyssen-Bornemisza Collection, before it was spread among her heirs and most of its paintings installed in the Villahermosa building. It was part of the activities organised for the commemo

	Among the main activities and projects carried out by the Old Masters Department during 2021, we highlight the following:
	Among the main activities and projects carried out by the Old Masters Department during 2021, we highlight the following:

	Italian Painting of the 14th–18th Centuries 
	Italian Painting of the 14th–18th Centuries 
	Italian Painting of the 14th–18th Centuries 
	from the Baron Thyssen-Bornemisza 
	Collection
	 on loan to the MNAC

	25 October 2021 to 9 January 2022
	25 October 2021 to 9 January 2022

	Curated by Mar Borobia, head of the Old Masters Department, and as Technical Curator by María 
	Curated by Mar Borobia, head of the Old Masters Department, and as Technical Curator by María 
	Eugenia Alonso, curator of Old Masters. With the sponsorship of the Community of Madrid. 

	On the occasion of the activities organised around the centenary of the Baron’s birth, the 
	On the occasion of the activities organised around the centenary of the Baron’s birth, the 
	exhibition 
	Italian Painting of the 14th–18th Centuries from the Baron Thyssen-Bornemisza 
	Collection
	 was presented at the MNAC. These paintings were installed in the rooms of the 
	Permanent Collection on the second floor in accordance with chronological criteria. A bilingual 
	explanatory text was prepared for each piece, accessible to the public thanks to the QR code 
	present on each of the painting descriptions.


	Pietro da Rimini 
	Pietro da Rimini 
	Pietro da Rimini 

	The Nativity and Other Themes 
	The Nativity and Other Themes 

	from the Childhood of Christ
	from the Childhood of Christ

	ca. 1330
	ca. 1330

	Tempera and gold on panel. 17.2 x 19.7 cm
	Tempera and gold on panel. 17.2 x 19.7 cm


	Lorenzo Monaco as Piero di Giovanni
	Lorenzo Monaco as Piero di Giovanni
	Lorenzo Monaco as Piero di Giovanni

	Virgin and Child Enthroned with Six Angels 
	Virgin and Child Enthroned with Six Angels 

	ca. 1415–1420
	ca. 1415–1420

	TTempera and gold on panel. 147 x 82 cm
	TTempera and gold on panel. 147 x 82 cm


	Among the main activities and projects carried out by the Old Masters Department during 2021, we highlight the following:
	Among the main activities and projects carried out by the Old Masters Department during 2021, we highlight the following:
	Among the main activities and projects carried out by the Old Masters Department during 2021, we highlight the following:



	Article
	TEMPORARY EXHIBITION THYSSEN-BORNEMISZA NATIONAL MUSEUM & TBA-21
	TEMPORARY EXHIBITION THYSSEN-BORNEMISZA NATIONAL MUSEUM & TBA-21
	TEMPORARY EXHIBITION THYSSEN-BORNEMISZA NATIONAL MUSEUM & TBA-21


	Claudia Comte: After NatureFrom 11 May to 22 August 2021
	Claudia Comte: After NatureFrom 11 May to 22 August 2021
	Claudia Comte: After NatureFrom 11 May to 22 August 2021
	The Thyssen and TBA-21 present an exhibition by Swiss artist Claudia Comte (1983) that brings together a series of sculptures carved with a chainsaw for the occasion, out of endemic wood found in Jamaica, during her residency within the framework of the interdisciplinary and collaborative programme between TBA-21/Academy and Alligator Head Foundation in Port Antonio. Thanks to this programme, along with her research and passion for the oceans, Comte verified that coral reefs play a fundamental role in the p
	Walid Raad: Cotton Under My Feet From 6 October 2021 to 23 January 2022

	The exhibition Cotton Under My Feet is made up of a set of pieces that US-based Lebanese artist Walid Raad created on behalf of TBA-21 to exhibit at the Thyssen-Bornemisza National Museum.
	The exhibition Cotton Under My Feet is made up of a set of pieces that US-based Lebanese artist Walid Raad created on behalf of TBA-21 to exhibit at the Thyssen-Bornemisza National Museum.


	Giulia Foscari / UNLESS: Antarctic Resolution, installationFrom 24 May to 29 August 2021
	Giulia Foscari / UNLESS: Antarctic Resolution, installationFrom 24 May to 29 August 2021
	Giulia Foscari / UNLESS: Antarctic Resolution, installationFrom 24 May to 29 August 2021


	On the occasion of the 30th anniversary of the signing in Madrid of the Protocol on Environmental Protection to the Antarctic Treaty, Thyssen-Bornemisza Art Contemporary presented the installation Antarctic Resolution in the Museum hall, directed by artist Giulia Foscar/UNLESS and developed in collaboration with more than 150 experts from various disciplines on Antarctica.Premiered at the 17th Venice Architecture Biennale and produced by TBA-21 as a gesture of its commitment to support artistic research pro
	On the occasion of the 30th anniversary of the signing in Madrid of the Protocol on Environmental Protection to the Antarctic Treaty, Thyssen-Bornemisza Art Contemporary presented the installation Antarctic Resolution in the Museum hall, directed by artist Giulia Foscar/UNLESS and developed in collaboration with more than 150 experts from various disciplines on Antarctica.Premiered at the 17th Venice Architecture Biennale and produced by TBA-21 as a gesture of its commitment to support artistic research pro
	On the occasion of the 30th anniversary of the signing in Madrid of the Protocol on Environmental Protection to the Antarctic Treaty, Thyssen-Bornemisza Art Contemporary presented the installation Antarctic Resolution in the Museum hall, directed by artist Giulia Foscar/UNLESS and developed in collaboration with more than 150 experts from various disciplines on Antarctica.Premiered at the 17th Venice Architecture Biennale and produced by TBA-21 as a gesture of its commitment to support artistic research pro


	Alberto Reguera: Tribute to Aert van der Neer From 15 February to 9 May 2021
	Alberto Reguera: Tribute to Aert van der Neer From 15 February to 9 May 2021
	Alberto Reguera: Tribute to Aert van der Neer From 15 February to 9 May 2021


	Curated by Guillermo Solana, Artistic Director of the Thyssen-Bornemisza National MuseumThe paintings that were presented in this exhibition were created by Alberto Reguera (Segovia, 1961) taking as a starting point a piece from the Thyssen-Bornemisza Collection, Moonlit Landscape with a Road beside a Canal by the Dutch painter Aert van der Neer (Amsterdam, 1603–1677).One of the distinctive characteristics of Dutch landscape painting of the 17th century is the prominence of the sky and clouds, with their in
	Curated by Guillermo Solana, Artistic Director of the Thyssen-Bornemisza National MuseumThe paintings that were presented in this exhibition were created by Alberto Reguera (Segovia, 1961) taking as a starting point a piece from the Thyssen-Bornemisza Collection, Moonlit Landscape with a Road beside a Canal by the Dutch painter Aert van der Neer (Amsterdam, 1603–1677).One of the distinctive characteristics of Dutch landscape painting of the 17th century is the prominence of the sky and clouds, with their in
	Curated by Guillermo Solana, Artistic Director of the Thyssen-Bornemisza National MuseumThe paintings that were presented in this exhibition were created by Alberto Reguera (Segovia, 1961) taking as a starting point a piece from the Thyssen-Bornemisza Collection, Moonlit Landscape with a Road beside a Canal by the Dutch painter Aert van der Neer (Amsterdam, 1603–1677).One of the distinctive characteristics of Dutch landscape painting of the 17th century is the prominence of the sky and clouds, with their in
	SMALL-SCALE EXHIBITION
	Marina Núñez: Vanitas From 24 May to 29 August 2021


	The Museum presented Marina Núñez: Vanitas, an exhibition in which the multimedia artist Marina Núñez (Palencia, 1966) recovers and reinterprets the traditional still life or vanitas, a genre considered minor and relegated in the past to female painters, in order to address our current relationship with nature from a post-humanist, environmentalist and feminist perspective. A selection of 15 works, including paintings, digital videos and laser cut glass pieces, refer to the organic condition of the human be
	The Museum presented Marina Núñez: Vanitas, an exhibition in which the multimedia artist Marina Núñez (Palencia, 1966) recovers and reinterprets the traditional still life or vanitas, a genre considered minor and relegated in the past to female painters, in order to address our current relationship with nature from a post-humanist, environmentalist and feminist perspective. A selection of 15 works, including paintings, digital videos and laser cut glass pieces, refer to the organic condition of the human be
	The Museum presented Marina Núñez: Vanitas, an exhibition in which the multimedia artist Marina Núñez (Palencia, 1966) recovers and reinterprets the traditional still life or vanitas, a genre considered minor and relegated in the past to female painters, in order to address our current relationship with nature from a post-humanist, environmentalist and feminist perspective. A selection of 15 works, including paintings, digital videos and laser cut glass pieces, refer to the organic condition of the human be



	OTHER ACTIONS
	OTHER ACTIONS
	OTHER ACTIONS
	OTHER ACTIONS


	Substitutions in roomsThe temporary loans that the Museum grants to other institutions, as well as certain installations and projects, suppose temporal readjustment in the rooms. During 2021, numerous interventions were carried out in these spaces in order to fill in the gaps in the itinerary.
	Substitutions in roomsThe temporary loans that the Museum grants to other institutions, as well as certain installations and projects, suppose temporal readjustment in the rooms. During 2021, numerous interventions were carried out in these spaces in order to fill in the gaps in the itinerary.
	Substitutions in roomsThe temporary loans that the Museum grants to other institutions, as well as certain installations and projects, suppose temporal readjustment in the rooms. During 2021, numerous interventions were carried out in these spaces in order to fill in the gaps in the itinerary.


	Reinstallation of the Carmen Thyssen CollectionThe department participated in the selection of works of Old Masters for the new exhibition hall of the Carmen Thyssen Collection, located on the ground floor of the building.
	Reinstallation of the Carmen Thyssen CollectionThe department participated in the selection of works of Old Masters for the new exhibition hall of the Carmen Thyssen Collection, located on the ground floor of the building.
	Reinstallation of the Carmen Thyssen CollectionThe department participated in the selection of works of Old Masters for the new exhibition hall of the Carmen Thyssen Collection, located on the ground floor of the building.
	* Open to the public in 2022
	Reinstallation of the Permanent CollectionDuring 2021, a change of itinerary was carried out in rooms 21 and 27 of the permanent collection. This change affected the set of 17th-century Dutch portraits and the space dedicated to 17th-century still life. Subsequently, a new installation of all the Dutch, French and English painting of the 18th century, as well as of Goya and Romanticism was carried out on the second floor of the Museum. All this content was displayed on the first floor with a new spin. The r


	Documentation of Permanent Collection and digitisation of documentation of works in the collectionIn 2021, the search and tracking of documentation, both written and graphic, of the pieces in the permanent collection continued to increase its archives.
	Documentation of Permanent Collection and digitisation of documentation of works in the collectionIn 2021, the search and tracking of documentation, both written and graphic, of the pieces in the permanent collection continued to increase its archives.
	Documentation of Permanent Collection and digitisation of documentation of works in the collectionIn 2021, the search and tracking of documentation, both written and graphic, of the pieces in the permanent collection continued to increase its archives.


	New edition of the Museum guideIn collaboration with the Publishing Department, the text of the new guide was completely revised and its title was changed to Masterpieces of the Thyssen-Bornemisza Museum. During the months in which this new edition was worked on, in addition to reviewing and updating data, new forms of design and presentation of its content were investigated.
	New edition of the Museum guideIn collaboration with the Publishing Department, the text of the new guide was completely revised and its title was changed to Masterpieces of the Thyssen-Bornemisza Museum. During the months in which this new edition was worked on, in addition to reviewing and updating data, new forms of design and presentation of its content were investigated.
	New edition of the Museum guideIn collaboration with the Publishing Department, the text of the new guide was completely revised and its title was changed to Masterpieces of the Thyssen-Bornemisza Museum. During the months in which this new edition was worked on, in addition to reviewing and updating data, new forms of design and presentation of its content were investigated.


	TMS Gallery System management programmeThe department has actively participated in the entire search and selection process of collection management software, together with all the departments involved, directed by the Technology Department. In the first place, in collaboration with the Modern Painting Department, a document was developed with the needs of both groups in terms of the documentary management of the works in our collection and their images, as well as the management of temporary exhibitions. A 
	TMS Gallery System management programmeThe department has actively participated in the entire search and selection process of collection management software, together with all the departments involved, directed by the Technology Department. In the first place, in collaboration with the Modern Painting Department, a document was developed with the needs of both groups in terms of the documentary management of the works in our collection and their images, as well as the management of temporary exhibitions. A 
	TMS Gallery System management programmeThe department has actively participated in the entire search and selection process of collection management software, together with all the departments involved, directed by the Technology Department. In the first place, in collaboration with the Modern Painting Department, a document was developed with the needs of both groups in terms of the documentary management of the works in our collection and their images, as well as the management of temporary exhibitions. A 


	Collaborations with the Technology DepartmentThe department has continued to collaborate with Strategic and Business Development, specifically with Website Content, incorporating texts and images of the new projects and updating other data on the pieces in the Permanent Collection. In addition, it has supervised the work related to other activities that have generated documentation and links to various museums and cultural institutions.
	Collaborations with the Technology DepartmentThe department has continued to collaborate with Strategic and Business Development, specifically with Website Content, incorporating texts and images of the new projects and updating other data on the pieces in the Permanent Collection. In addition, it has supervised the work related to other activities that have generated documentation and links to various museums and cultural institutions.
	Collaborations with the Technology DepartmentThe department has continued to collaborate with Strategic and Business Development, specifically with Website Content, incorporating texts and images of the new projects and updating other data on the pieces in the Permanent Collection. In addition, it has supervised the work related to other activities that have generated documentation and links to various museums and cultural institutions.



	Jacobus VrelInterior with a Woman Seated by a Hearthca. 1654Oil on panel. 64.5 x 47.5 cmColección Carmen Thyssen
	Jacobus VrelInterior with a Woman Seated by a Hearthca. 1654Oil on panel. 64.5 x 47.5 cmColección Carmen Thyssen
	Jacobus VrelInterior with a Woman Seated by a Hearthca. 1654Oil on panel. 64.5 x 47.5 cmColección Carmen Thyssen
	Jacobus VrelInterior with a Woman Seated by a Hearthca. 1654Oil on panel. 64.5 x 47.5 cmColección Carmen Thyssen


	David Teniers II Smokers in an Interiorca. 1637Oil on panel. 39.4 x 37.3 cmMuseo Nacional Thyssen-Bornemisza
	David Teniers II Smokers in an Interiorca. 1637Oil on panel. 39.4 x 37.3 cmMuseo Nacional Thyssen-Bornemisza
	David Teniers II Smokers in an Interiorca. 1637Oil on panel. 39.4 x 37.3 cmMuseo Nacional Thyssen-Bornemisza


	RESTORATION
	RESTORATION
	RESTORATION
	The Restoration Department of the Thyssen-Bornemisza National Museum takes on the following functions:
	 Thepurpose of the Restoration Department possible movement and/or transfer, as well as is the conservation, study and restoration of restoration treatments.the Museum’s pieces from both the Permanent Collection and the Carmen Thyssen Collection. It It is the internal body that advises and determines is responsible for verifying the status of all those the guidelines in matters of the intervention of actions aimed at the application of preventive the art pieces. It advises on the conditions and conservation


	Collaborative research projects with other Institutions• During 2 021, the Museum increased its collaboration with different museums and cultural institutions in projects of interest, both research and exhibition-based, in the short and long term. In addition, it participated in the catalogue raisonné of the work of a lesser-studied painter whose figure is now being recognised: Jacobus Vrel.• Nor thbrook Provenance Collection Research Project. The Museum collaborated in this digital research project. In 202
	Collaborative research projects with other Institutions• During 2 021, the Museum increased its collaboration with different museums and cultural institutions in projects of interest, both research and exhibition-based, in the short and long term. In addition, it participated in the catalogue raisonné of the work of a lesser-studied painter whose figure is now being recognised: Jacobus Vrel.• Nor thbrook Provenance Collection Research Project. The Museum collaborated in this digital research project. In 202
	Collaborative research projects with other Institutions• During 2 021, the Museum increased its collaboration with different museums and cultural institutions in projects of interest, both research and exhibition-based, in the short and long term. In addition, it participated in the catalogue raisonné of the work of a lesser-studied painter whose figure is now being recognised: Jacobus Vrel.• Nor thbrook Provenance Collection Research Project. The Museum collaborated in this digital research project. In 202


	Studies of paintingsAn investigation was carried out on the works of David Teniers II and Jan van Kessel II, magnificent examples of collaboration between 17th century artists. New documentation was located, as well as the location and photographic documentation of six of the tapestries that were commissioned at the same time as the series of paintings to which our paintings belong. All this has led to a text that will soon be published in the Windows section of the collection.  Delivery TripsDuring 2021, f
	Studies of paintingsAn investigation was carried out on the works of David Teniers II and Jan van Kessel II, magnificent examples of collaboration between 17th century artists. New documentation was located, as well as the location and photographic documentation of six of the tapestries that were commissioned at the same time as the series of paintings to which our paintings belong. All this has led to a text that will soon be published in the Windows section of the collection.  Delivery TripsDuring 2021, f
	Studies of paintingsAn investigation was carried out on the works of David Teniers II and Jan van Kessel II, magnificent examples of collaboration between 17th century artists. New documentation was located, as well as the location and photographic documentation of six of the tapestries that were commissioned at the same time as the series of paintings to which our paintings belong. All this has led to a text that will soon be published in the Windows section of the collection.  Delivery TripsDuring 2021, f



	The Restoration Department is in charge of the conservation of
	works o804f art that configure the Thyssen-Bornemisza Collection
	57on loan to the MNACin Barcelona
	on displa747y in theThyssen-Bornemisza National Museum
	330pieces of the Carmen Thyssen Collectiondeposited permanently in the Thyssen-Bornemisza National Museum
	and works from the private collections belonging to Ghirlandaio Collections, Ltd., Gemini Masters and Antonello Collection, as well as the Francesca Thyssen-Bornemisza Collection on temporary loan.
	Article
	PIER FRANCISCO FOSCHI, PORTRAIT OF A LADY, CA. 1530–1535. The oxidised varnishes that altered the original colours were removed.
	PIER FRANCISCO FOSCHI, PORTRAIT OF A LADY, CA. 1530–1535. The oxidised varnishes that altered the original colours were removed.
	PIER FRANCISCO FOSCHI, PORTRAIT OF A LADY, CA. 1530–1535. The oxidised varnishes that altered the original colours were removed.
	On the occasion of the exhibition  GERMAN EXPRESSIONISM IN THE BARON THYSSEN-BORNEMISZA COLLECTION, ERNST LUDWIG KIRCHNER’S PIECE WOMAN IN FRONT OF BIRCH TREES (1907) was loaned and once the exhibition was over, restoration work began in our workshop and was completed at the end of September.
	At this point we would like to highlight as part of our restoration policy the enormous heritage the collection has in ORIGINAL FRAMES. This collection, complementary to that of the paintings, has in itself become a benchmark for other major museums. Many of the frames grant the works a higher category. Many of the paintings could not be conceived of without their original setting. The restoration plan in 2021 was also based on the intervention of the frames as a simultaneous line of work.


	Artículo
	OUTSTANDING ACTIONS
	OUTSTANDING ACTIONS
	VITTORE CARPACCIO, YOUNG KNIGHT IN A LANDSCAPE, CA. 1505. Completed in May, it allowed the public to have access to a restoration process in a unique way. The results were shown in a special installation.
	GEORGIA O’KEEFFE THROUGH PAINTINGS FROM THE THYSSEN-BORNEMISZA COLLECTIONS. On the occasion of the first retrospective exhibition of Georgia O’Keeffe in Spain in 2021, the Museum decided to undertake the investigation of the five paintings, dated between 1921 and 1957, that are part of its collections, and in that way delve deeper into the artist’s technique.The study was primarily focused on the analysis of the materials present in all the strata of these works in order to reconstruct her creative process.
	possible alterations in the works was another of the objectives, contrasting the results obtained from the research conducted by the Georgia O’Keeffe Museum in Santa Fe, New Mexico, with which there has been close collaboration throughout the process.Through this process, a unique quality of this artist has been confirmed: her genuine interest in the conservation of her paintings. O’Keeffe was able to reconcile her artistic expression with a refined handling of technique to ensure the permanence of her work


	Finally, a total restoration was carried out on GUSTAVO MAETZU’S CASTLE OF BRIONES (1923)
	Finally, a total restoration was carried out on GUSTAVO MAETZU’S CASTLE OF BRIONES (1923)
	Finally, a total restoration was carried out on GUSTAVO MAETZU’S CASTLE OF BRIONES (1923)
	OTHER ACTIONS


	OUR IMPACT ON SOCIAL MEDIA
	OUR IMPACT ON SOCIAL MEDIA
	OUR IMPACT ON SOCIAL MEDIA


	Finally, during this period two major preventive conservation campaigns have been carried out, taking advantage of the occasion of the transfer and movement of the works in the collection. On the one hand, the remodelling of the TBNM collection and the transfer of the Carmen Thyssen Collection to the ground floor has allowed us to review the back of many works that generally, as they are not loaned, are not usually taken down, which is what allowed us to make some reports for internal monitoring of programm
	Finally, during this period two major preventive conservation campaigns have been carried out, taking advantage of the occasion of the transfer and movement of the works in the collection. On the one hand, the remodelling of the TBNM collection and the transfer of the Carmen Thyssen Collection to the ground floor has allowed us to review the back of many works that generally, as they are not loaned, are not usually taken down, which is what allowed us to make some reports for internal monitoring of programm
	Finally, during this period two major preventive conservation campaigns have been carried out, taking advantage of the occasion of the transfer and movement of the works in the collection. On the one hand, the remodelling of the TBNM collection and the transfer of the Carmen Thyssen Collection to the ground floor has allowed us to review the back of many works that generally, as they are not loaned, are not usually taken down, which is what allowed us to make some reports for internal monitoring of programm


	We set up Instagram live streams with content such as anoxia treatments, with specialists in the field sharing their experience on TikTok during the restoration of O’Keeffe’s From the Plains and Young Knight in a Landscape.Thus, the Restoration Department has contributed to increasing both the visitor and online experience through hybrid visit models (physical/virtual), seeking to generate a growing curatorial strategy in the visit.
	We set up Instagram live streams with content such as anoxia treatments, with specialists in the field sharing their experience on TikTok during the restoration of O’Keeffe’s From the Plains and Young Knight in a Landscape.Thus, the Restoration Department has contributed to increasing both the visitor and online experience through hybrid visit models (physical/virtual), seeking to generate a growing curatorial strategy in the visit.
	We set up Instagram live streams with content such as anoxia treatments, with specialists in the field sharing their experience on TikTok during the restoration of O’Keeffe’s From the Plains and Young Knight in a Landscape.Thus, the Restoration Department has contributed to increasing both the visitor and online experience through hybrid visit models (physical/virtual), seeking to generate a growing curatorial strategy in the visit.


	Documentation of temporary exhibitions and TBA-21 shows
	Documentation of temporary exhibitions and TBA-21 shows


	First Museum to offer a virtual visit, in our case to the permanent 
	First Museum to offer a virtual visit, in our case to the permanent 
	First Museum to offer a virtual visit, in our case to the permanent 
	First Museum to offer a virtual visit, in our case to the permanent 
	Thyssen-Bornemisza Collection and temporary exhibitions since 
	2017, 
	exploring the rooms themselves as if the person were in the 
	Museum, and also via mobile phones and Virtual Reality glasses. 
	Some can also be experienced with an audio guide.


	THYSSEN MUSEUM WEBSITE 
	THYSSEN MUSEUM WEBSITE 
	THYSSEN MUSEUM WEBSITE 


	www.museothyssen.org
	www.museothyssen.org
	www.museothyssen.org


	•  
	•  
	•  
	2021 ended with more than 10,500,000 page views, the page dedicated to 
	The Magritte 
	Machine
	 being the one with the most views (320,333), which accounted for 3% of total page 
	views during 2021. Virtual Visits to the exhibitions accounted for 4% of total traffic (416,679 
	page views) and more than 1,200 people (Spanish and international) enjoyed the experiences 
	created in 2020, which offered real-time online guided tours to different exhibitions of the 
	Museum.

	•  
	•  
	The Chinese edition of our website:  https://www.museothyssen.org/cn

	This year we designed and built a Chinese version of our website, which offers its own unique 
	This year we designed and built a Chinese version of our website, which offers its own unique 
	image along with specific information and content for the Chinese public, taking into account 
	their tastes and preferences, where they can find information on the Museum’s collection, 
	as well as as specific services designed for them: audio guide in Chinese, native guides who 
	can do guided tours of the Museum in Mandarin Chinese, a specific menu they can enjoy in 
	our restaurant/cafeteria, the ease of buying tickets through essential payment methods such 
	as AliPay, WeChat Pay or the UnionPay card, and the possibility of buying sustainable and 
	exclusive products in our online shop.

	•  
	•  
	New website to celebrate the 
	Centenary of the Baron
	: museothyssen.org/about-museum/
	history/ centenary-baron-thyssen-bornemisza-2021

	•  
	•  
	Page dedicated to Baron Thyssen-Bornemisza that brings together all the activities, exhibitions 
	and resources that were prepared for the centenary.


	Online digital 
	Online digital 
	Online digital 
	publications

	Hans Heinrich Thyssen-
	Hans Heinrich Thyssen-
	Bornemisza: The Pleasure of 
	Collecting. 
	In collaboration 
	with the BBVA Foundation. 
	This publication brings 
	us closer to the figure of 
	Hans Heinrich Thyssen-
	Bornemisza, who 
	established himself in the 
	1980s as the most important 
	art collector of the second 
	half of the 20th century.


	Our social 
	Our social 
	Our social 
	networks

	We premiered the Thyssen 
	We premiered the Thyssen 
	podcasts, with the aim 
	of bringing the Museum 
	closer to the public from 
	other angles: inside the 
	Museum, sustainability, 
	how the day to day is 
	in the departments of 
	Restoration, Education, 
	Conservation and, of 
	course, bringing our 
	exhibitions closer to all 
	audiences. A total of 
	17 
	podcasts were published 
	and broadcast on the 
	Ivoox, Spotify and Apple 
	platforms, with a total of 
	20,174 plays.  


	Emil Nolde
	Emil Nolde
	Emil Nolde

	Autumn Evening
	Autumn Evening

	1924
	1924

	Oil on canvas. 73 x 100.5 cm
	Oil on canvas. 73 x 100.5 cm

	© Nolde-Stiftung Seebüll
	© Nolde-Stiftung Seebüll


	OUR 
	OUR 
	OUR 
	DIGITAL 
	EXPERIENCES


	Vilmos Huszár
	Vilmos Huszár
	Vilmos Huszár

	Composition
	Composition

	ca. 1955–1960
	ca. 1955–1960

	Oil on cardboard. 84.2 x 61.4 cm
	Oil on cardboard. 84.2 x 61.4 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	Teasers
	Teasers
	Teasers

	•  Baron Thyssen-Bornemisza 
	•  Baron Thyssen-Bornemisza 
	Centennial

	• Georgia O’Keeffe
	• Georgia O’Keeffe

	• The Magritte Machine
	• The Magritte Machine


	Immersive Virtual 
	Immersive Virtual 
	Immersive Virtual 
	Reality exhibitions

	• Georgia O’Keeffe
	• Georgia O’Keeffe

	•  German Expressionism in the 
	•  German Expressionism in the 
	Baron Thyssen-Bornemisza 
	Collection

	• The Magritte Machine
	• The Magritte Machine

	• Carmen Thyssen Collection
	• Carmen Thyssen Collection

	•  American Art in the Thyssen-
	•  American Art in the Thyssen-
	Bornemisza Collection


	To experience 
	To experience 
	To experience 

	restoration up close
	restoration up close

	With the aim of the visitor learning 
	With the aim of the visitor learning 
	more about the restoration process, this 
	department works along different lines 
	including the publication of a catalogue, 
	the production of videos that display the 
	techniques that have been used during 
	research and that are complementary 
	to those shown in the room, as well as 
	the development of a microsite to be 
	published in 2022.


	Twitter
	Twitter
	632,678
	632,678


	Instagram
	Instagram
	326,910
	326,910


	Facebook
	Facebook
	288,083
	288,083


	YouTube
	YouTube
	41,805
	41,805


	Tiktok
	Tiktok
	 
	4,979



	These past few years we’ve  
	These past few years we’ve  
	These past few years we’ve  

	   learnedo
	   learnedo
	 to be together, 
	 
	now we want 
	to continue   

	     being close to you
	     being close to you


	EDUCATHYSSEN
	EDUCATHYSSEN
	EDUCATHYSSEN
	EDUCATHYSSEN


	The Education Department of the Thyssen-Bornemisza 
	The Education Department of the Thyssen-Bornemisza 
	The Education Department of the Thyssen-Bornemisza 
	The Education Department of the Thyssen-Bornemisza 
	National Museum considers the museum itself to be the 
	richest educational context that exists; and for this reason, 
	for more than 20 years, it has carried out the function of 
	of researching, creating knowledge 
	and making public the 
	works of art that make up the Museum’s collections and the 
	temporary exhibitions that are held in the institution, through 
	various 
	activities, programmes and laboratories.

	TARGETS


	Generate educational spaces for citizen collaboration
	Hybridise contemporary artistic practices with the historical collections of the museum
	Create heterogeneous projects aimed at diverse audiences
	Delve into the public’s knowledge and the analysis of results
	Networking in the art/education pairing
	In order to meet its objectives, the Museum’s 
	In order to meet its objectives, the Museum’s 
	In order to meet its objectives, the Museum’s 
	educational programme is put together around 
	five axes:

	•  Programmes for teachers and students 
	•  Programmes for teachers and students 
	(from Pre-
	school Education to Secondary Education through 
	to Professional Training).

	•  Public programmes 
	•  Public programmes 
	(for families, children, teenagers 
	and adults).


	•  Education and social action programme 
	•  Education and social action programme 
	•  Education and social action programme 
	(for 
	schoolchildren and adults).

	•  Study Centre 
	•  Study Centre 
	(aimed at the university community, 
	researchers and professionals from museums and art 
	centres). 

	•  Digital space.
	•  Digital space.


	Use technology as a tool at the service of people
	Use technology as a tool at the service of people

	Max Liebermann
	Max Liebermann
	Max Liebermann

	Boy and Girl on a Village Street
	Boy and Girl on a Village Street

	ca. 1897
	ca. 1897

	Pastel on paper. 76.2 x 60 cm
	Pastel on paper. 76.2 x 60 cm

	Colección Carmen Thyssen
	Colección Carmen Thyssen


	PROGRAMMES FOR 
	PROGRAMMES FOR 
	PROGRAMMES FOR 

	TEACHERS AND STUDENTS
	TEACHERS AND STUDENTS


	PUBLIC PROGRAMMES FOR FAMILIES, 
	PUBLIC PROGRAMMES FOR FAMILIES, 
	PUBLIC PROGRAMMES FOR FAMILIES, 

	CHILDREN, TEENAGERS AND ADULTS
	CHILDREN, TEENAGERS AND ADULTS


	Visits for families to the Museum: 
	Visits for families to the Museum: 
	“In everyone’s land”, “Step, walk, landscape”, “About… Magritte”
	Proposals for adolescents and 
	young people: 
	“What are you looking at?”, “Outside 
	the frame (painting and cinema)”, “Modern times”
	Proposals for adults: 
	“Georgia O’Keeffe”, “From Gothic to Baroque”, “Graphic narratives”
	Laboratories for young people, 
	adults and social groups: 
	“Graphic narratives”, “Nubla”
	Online course 
	Experience Bauhaus

	#everyonesmuseum
	#everyonesmuseum
	#everyonesmuseum


	School visits to the Museum: 
	School visits to the Museum: 
	“Four elements”, “Landscape in modernity”, “Change of coordinates”
	Activities for teachers:
	“LED 2021: Teaching Summer Laboratory”, “Art, humour and education”

	Itinerant art projects for 
	Itinerant art projects for 
	schoolchildren and teachers: 
	“Le Kepler”, “Big Valise”
	Laboratories for teachers 
	and students: 
	“Shrew”, “Alphabets”, “Open”

	MaThyssen
	MaThyssen
	MaThyssen

	contest
	contest
	 

	2021–2022
	2021–2022

	The objective of this contest, 
	The objective of this contest, 
	aimed at primary, secondary, 
	baccalaureate and university 
	educational centres, is to promote 
	the interaction between art and 
	mathematics, evidencing their 
	interconnectedness. It offers two 
	forms of participation: individual 
	and group, with a maximum of 30 
	participants per group. The students 
	who participate present an artistic 
	project of any format, in which they 
	focus on the connection between 
	mathematics and the pictorial 
	work of a certain artist, based on a 
	specific painting or set of paintings 
	that share the same mathematical 
	concept.


	75
	75
	75

	teachers

	58
	58
	58

	laboratories

	1,559
	1,559
	1,559

	students

	17
	17
	17

	proposals

	2,472
	2,472
	2,472

	participants

	23
	23
	23

	laboratories

	25
	25
	25

	proposals


	ConectaThyssenA digital window into the MuseumThe content generated by the Education Department also has its continuity through “ConnectThyssen”, a digital projectdeveloped in collaboration with the BBVA Foundation. With the aim of offering new channels of mediation between the public and the institution, the Thyssen Digital Publications website space includes some of the Museum’s publication activities. Different narratives based on the collection, the temporary exhibitions, the restoration projects or the
	ConectaThyssenA digital window into the MuseumThe content generated by the Education Department also has its continuity through “ConnectThyssen”, a digital projectdeveloped in collaboration with the BBVA Foundation. With the aim of offering new channels of mediation between the public and the institution, the Thyssen Digital Publications website space includes some of the Museum’s publication activities. Different narratives based on the collection, the temporary exhibitions, the restoration projects or the
	ConectaThyssenA digital window into the MuseumThe content generated by the Education Department also has its continuity through “ConnectThyssen”, a digital projectdeveloped in collaboration with the BBVA Foundation. With the aim of offering new channels of mediation between the public and the institution, the Thyssen Digital Publications website space includes some of the Museum’s publication activities. Different narratives based on the collection, the temporary exhibitions, the restoration projects or the
	ConectaThyssenA digital window into the MuseumThe content generated by the Education Department also has its continuity through “ConnectThyssen”, a digital projectdeveloped in collaboration with the BBVA Foundation. With the aim of offering new channels of mediation between the public and the institution, the Thyssen Digital Publications website space includes some of the Museum’s publication activities. Different narratives based on the collection, the temporary exhibitions, the restoration projects or the

	 
	 

	New Publications4
	New Publications4


	Users
	Users
	Users


	Total Publications
	Total Publications
	Total Publications


	Second Canvas Thyssen
	Second Canvas Thyssen
	Second Canvas Thyssen
	 App:

	Second Canvas Thyssen 
	Second Canvas Thyssen 
	is a free app that was 
	created to give more value and offer more 
	connectivity possibilities to users. Through 
	it, users can get closer to the secrets of the 
	Thyssen Museum, discovering some of its 
	masterpieces in high resolution.


	16,000
	16,000
	16,000


	143
	143
	143


	Thyssen digital publications:
	Thyssen digital publications:
	Thyssen digital publications:

	a.
	a.
	American Art in the Thyssen Collection

	b.
	b.
	The Magritte Machine

	c.
	c.
	Georgia O’Keeffe

	d.
	d.
	 Hans Heinrich Thyssen-Bornemisza:
	The Pleasure of Collecting


	Downloads of the 
	Downloads of the 
	Downloads of the 
	app in 2021


	56,000
	56,000
	56,000


	Total No. of 
	Total No. of 
	Total No. of 
	digitisations



	63
	63
	63


	New
	New
	New

	 itineraries
	 itineraries


	3
	3
	3
	3



	Giga Thyssen:
	Giga Thyssen:
	Giga Thyssen:
	A web space that exhibits works by 
	A web space that exhibits works by 
	Caravaggio, Van Gogh and Pollock, 
	among others. The digitisation 
	of their work allows people to 
	discover the details that are most 
	imperceptible to the human eye.


	Thyssen Docuweb:
	Thyssen Docuweb:
	Thyssen Docuweb:

	A web space that addresses 
	A web space that addresses 
	stories of a social nature based on 
	the art and history of the Museum, 
	by means of documentary films 
	such as 
	Love Letters to Cities.


	Video games 
	Video games 
	Video games 

	Learn by playing
	Learn by playing

	For decades, video games have also 
	For decades, video games have also 
	been a source of 
	creativity and 
	innovation
	 thanks to their varied 
	universes and designs. The world of 
	video games is already considered a 
	cultural and artistic asset, and they make 
	up part of museums and art centres, 
	igniting an enriching conversation 
	between specialists from different 
	cultural sectors. Without a doubt, they 
	have served to open up a new channel 
	for learning and creative expression 
	in different educational fields. Based 
	on all this, the Education Department 
	proposes to combine art and 
	technology, offering users a diverse and 
	inclusive cultural video game initiative.


	 Videogame  Collaboration
	 Videogame  Collaboration
	 Videogame  Collaboration

	 Nubla I Sony PlayStation
	 Nubla I Sony PlayStation

	  Spain / Gammera Nest
	  Spain / Gammera Nest

	 The World of Nubla Sony PlayStation  
	 The World of Nubla Sony PlayStation  
	  Spain / Gammera Nest

	 Nubla II Sony PlayStation  
	 Nubla II Sony PlayStation  
	  Spain / Gammera Nest

	 Thyssen Animal Crossing Nintendo Spain 
	 Thyssen Animal Crossing Nintendo Spain 


	TEACHING
	TEACHING
	TEACHING


	Deslizar,
	Deslizar,
	Deslizar,
	 seminar at the Prado National Museum (in-person)

	Heritage Education and Museums,
	Heritage Education and Museums,
	 seminar at Museum of 
	Pontevedra (online)

	Museum Education Seminar, Biscay Provincial Council,   
	Museum Education Seminar, Biscay Provincial Council,   
	Bilbao (online)

	MUNAL Pedagogical Conference,
	MUNAL Pedagogical Conference,
	 The Museum as a Story
	, 
	Mexico City (online)

	Teacher training course, CEIP of Cordoba (online)
	Teacher training course, CEIP of Cordoba (online)

	Education and Cultural Mediation in Museums, EOD Museum 
	Education and Cultural Mediation in Museums, EOD Museum 
	and Archaeological Park Pumapungo, Ministry of Culture and 
	Heritage of Ecuador, Embassy of Spain in Ecuador, AECID, 
	ACERCA Programme (online)

	Digital Education in Museums, CIMED / University of Valencia 
	Digital Education in Museums, CIMED / University of Valencia 
	(online)

	ICOM/CECA working group, preparatory meeting Warsaw / 
	ICOM/CECA working group, preparatory meeting Warsaw / 
	Definition of a Museum presentation (online)

	Conference on Museums and New Technologies, Museum of 
	Conference on Museums and New Technologies, Museum of 
	Fine Arts of A Coruña (in-person) 

	Conference on Museum Education, Museums of the Central 
	Conference on Museum Education, Museums of the Central 
	Bank of Costa Rica, March (online)

	Avila Accessibility Conference, World Heritage 
	Avila Accessibility Conference, World Heritage 

	Cities (online)  
	Cities (online)  

	Teaching in the IV Edition of the Technical Auxiliary Degree in 
	Teaching in the IV Edition of the Technical Auxiliary Degree in 
	Cultural Environments of the UMA (online)


	COLLABORATION WITH 
	COLLABORATION WITH 
	COLLABORATION WITH 

	INSTITUTIONS AND SOCIAL AGENTS
	INSTITUTIONS AND SOCIAL AGENTS


	During 2021, the Museum’s Education Department had 
	During 2021, the Museum’s Education Department had 
	During 2021, the Museum’s Education Department had 
	the support and collaboration of different institutions 

	and entities for the development of programmes, 
	and entities for the development of programmes, 
	projects and activities:

	Institution or collaborating entity Collaborates in
	Institution or collaborating entity Collaborates in

	Madrid Metro 
	Madrid Metro 
	Visits for young people

	University of Vic – 
	University of Vic – 

	Central University of Catalonia 
	Central University of Catalonia 
	Research project

	Iberdrola Foundation 
	Iberdrola Foundation 
	Education and Social   
	 Action projects

	BBVA Foundation 
	BBVA Foundation 
	Technological 

	 innovation project
	 innovation project

	Sony PlayStation Spain /  
	Sony PlayStation Spain /  
	Video games project

	Gammera Nest 
	Gammera Nest 

	JTI 
	JTI 
	Education and Social   
	 Action projects  

	ACS Foundation 
	ACS Foundation 
	Online courses

	Royal Mathematical Society 
	Royal Mathematical Society 
	Contest


	László Moholy-Nagy
	László Moholy-Nagy
	László Moholy-Nagy

	Circle Segments
	Circle Segments

	1921
	1921

	Tempera on canvas. 78 x 60 cm
	Tempera on canvas. 78 x 60 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	The 
	The 
	The 
	Education 
	Department also carries out 
	important training work aimed 
	at education professionals in 
	museums and art centres. 

	Within this framework, the 
	Within this framework, the 
	participation as speakers by 
	members of the department 
	stands out in the following 
	courses, conferences, 

	seminars and congresses:
	seminars and congresses:


	New 
	New 
	New 

	works
	works



	23
	23
	23
	23


	Page views
	Page views
	Page views


	31,000
	31,000
	31,000



	Linear 
	Linear 
	Linear 

	videos                                                 
	videos                                                 


	360
	360
	360
	º
	 Thyssen

	A space for videos and 360º videos 
	A space for videos and 360º videos 
	that offers immersive experiences 
	in the Museum, and allows pictorial 
	works to be combined with other 
	branches of art such as music or 
	dance.


	7
	7
	7
	7


	Videos
	Videos
	Videos



	13
	13
	13
	13


	Sessions
	Sessions
	Sessions


	Users
	Users
	Users



	11,000
	11,000
	11,000
	11,000


	10,000
	10,000
	10,000



	81
	17,000
	Max Ernst
	Max Ernst
	Max Ernst
	Max Ernst

	Flower Shell
	Flower Shell

	1927
	1927

	Oil on canvas. 19 x 24 cm
	Oil on canvas. 19 x 24 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	The 
	The 
	The 
	Thyssen-Bornemisza Collection 
	Foundation
	 is a private entity attached to the 
	General Administration of the State through 
	the Ministry of Education, Culture and Sport, 
	and is responsible for the management of the 
	Museum, as well as the conservation, study, 
	public exhibition and dissemination of the 
	collection of works of art.

	A
	A
	ware of its public service mission, the Museum has a transparency 
	and good governance policy, available on its website, which includes the 
	Museum’s mission, inspirational values, ethical and conduct principles, the 
	Permanent Collection policy, the operating principles of the Board of Trustees, 
	the evaluation of the Governing Bodies, the transparency policy, economic-
	financial transparency, personnel policy, equality and balance.


	OUR INSPIRING  VALUES
	OUR INSPIRING  VALUES
	OUR INSPIRING  VALUES


	Public Service
	Public Service
	Public Service


	Dissemination 
	Dissemination 
	Dissemination 
	of knowledge 
	and historical 
	vision


	Transmission of 
	Transmission of 
	Transmission of 
	Western civilisation’s 
	principles and 

	values
	values


	Internationalisation
	Internationalisation
	Excellence and 
	Excellence and 
	professionalization


	Social openness 
	Social openness 
	Social openness 

	and visitor 
	and visitor 
	experience 

	quality
	quality


	Artistic and 
	Artistic and 
	Artistic and 
	creative 
	sensitivity


	Avant-
	Avant-
	Avant-

	garde and 
	garde and 
	innovative 

	spirit
	spirit


	Sustainability 
	Sustainability 
	Sustainability 
	and social 
	responsibility


	Transparency and 
	Transparency and 
	Transparency and 
	accountability


	Paul Klee
	Paul Klee
	Paul Klee

	Omega 5 (Traps) 
	Omega 5 (Traps) 

	1927
	1927

	Oil and watercolour on canvas nailed 
	Oil and watercolour on canvas nailed 
	on cardboard. 57.3 x 43 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	TRANSPARENCY, ETHICS AND 
	TRANSPARENCY, ETHICS AND 
	TRANSPARENCY, ETHICS AND 
	GOOD GOVERNANCE



	In
	In
	 this sense, each year via the 
	Transparency Site, the Museum publishes 
	information relating to the institution, 
	organisation and management, the 
	founding administration, economic and 
	financial data, contracts and bidding, 
	the collection policy and its use, human 
	resources and staff, educational actions 
	and activities, sustainability and CSR, 
	planning, strategy and results, ethics and 
	good governance of the institution, etc. 
	In addition, it also has a specific section 
	for exercising the right of access to public 
	information.

	The Ethical and Good Governance Principles by which the actions of the Museum are governed and that mark the ethical approach of both the Board of Trustees and its staff are:
	The Ethical and Good Governance Principles by which the actions of the Museum are governed and that mark the ethical approach of both the Board of Trustees and its staff are:
	The Ethical and Good Governance Principles by which the actions of the Museum are governed and that mark the ethical approach of both the Board of Trustees and its staff are:
	The Ethical and Good Governance Principles by which the actions of the Museum are governed and that mark the ethical approach of both the Board of Trustees and its staff are:


	LEGALITY, INTEGRITY, HONESTY, EXEMPLARINESS, RESPONSIBILITY, DEDICATION AND COMMITMENT, INTERNAL SYNERGY, EFFECTIVENESS AND DILIGENCE, RESOURCE EFFICIENCY, FULL LEGAL AND STATUTORY COMPLIANCE, TRANSPARENCY, IMPARTIALITY, CONFIDENTIALITY, FRUGALITY, ACCESSIBILITY, CULTURAL PROMOTION OF THE COLLECTION AND ITS SIGNIFICANCE AND ORIENTATION TO THE QUALITY OF THE MUSEUM EXPERIENCE.
	LEGALITY, INTEGRITY, HONESTY, EXEMPLARINESS, RESPONSIBILITY, DEDICATION AND COMMITMENT, INTERNAL SYNERGY, EFFECTIVENESS AND DILIGENCE, RESOURCE EFFICIENCY, FULL LEGAL AND STATUTORY COMPLIANCE, TRANSPARENCY, IMPARTIALITY, CONFIDENTIALITY, FRUGALITY, ACCESSIBILITY, CULTURAL PROMOTION OF THE COLLECTION AND ITS SIGNIFICANCE AND ORIENTATION TO THE QUALITY OF THE MUSEUM EXPERIENCE.
	LEGALITY, INTEGRITY, HONESTY, EXEMPLARINESS, RESPONSIBILITY, DEDICATION AND COMMITMENT, INTERNAL SYNERGY, EFFECTIVENESS AND DILIGENCE, RESOURCE EFFICIENCY, FULL LEGAL AND STATUTORY COMPLIANCE, TRANSPARENCY, IMPARTIALITY, CONFIDENTIALITY, FRUGALITY, ACCESSIBILITY, CULTURAL PROMOTION OF THE COLLECTION AND ITS SIGNIFICANCE AND ORIENTATION TO THE QUALITY OF THE MUSEUM EXPERIENCE.
	LEGALITY, INTEGRITY, HONESTY, EXEMPLARINESS, RESPONSIBILITY, DEDICATION AND COMMITMENT, INTERNAL SYNERGY, EFFECTIVENESS AND DILIGENCE, RESOURCE EFFICIENCY, FULL LEGAL AND STATUTORY COMPLIANCE, TRANSPARENCY, IMPARTIALITY, CONFIDENTIALITY, FRUGALITY, ACCESSIBILITY, CULTURAL PROMOTION OF THE COLLECTION AND ITS SIGNIFICANCE AND ORIENTATION TO THE QUALITY OF THE MUSEUM EXPERIENCE.


	A
	A
	dditionally, this transparency policy has been 
	strengthened through the implementation of 
	new Compliance elements, such as an Ethics and 
	Whistleblowing mailbox, which allows irregularities 
	to be reported with a guarantee of confidentiality in 
	accordance with the recommendations of the Group 
	of States against Corruption of the Council of Europe 
	(GRECO).



	MUSEUM MANAAND ORGANISAGEMENTIONAL T STRUCTURE
	MUSEUM MANAAND ORGANISAGEMENTIONAL T STRUCTURE
	MUSEUM MANAAND ORGANISAGEMENTIONAL T STRUCTURE
	The Museum is directed by Evelio Acevedo and Guillermo Solana, Managing Director and Artistic Director, respectively. Tomás Llorens held the position of Honorary Director until his death in June 2021.
	The Managing Director is in charge of managing the organisation, administration, coordination, strategic planning and the proper functioning of the Foundation, and of its human and financial resources.
	The Artistic Director is responsible for the Museum Plan proposal and for the conservation and care of the works of art and other artistic assets of the Foundation.
	Managing Director
	Managing Director
	Managing Director
	Managing Director
	Managing Director
	Managing Director
	Managing Director
	Evelio Acevedo 

	Administration and Finance 
	Administration and Finance 
	Ciriaco García Enebral

	Operation and Maintenance 
	Operation and Maintenance 
	Alberto Hernández

	Security
	Security
	Antonio Manzano

	HR and General Services
	HR and General Services
	Teresa Gutiérrez

	Communications and External Relations 
	Communications and External Relations 
	José Ma Goicoechea

	Shop and Publications
	Shop and Publications
	Ana Cela

	Technology 
	Technology 
	Javier Espadas

	Marketing and Strategic Business Development
	Marketing and Strategic Business Development
	Carolina Fábregas






	Artistic Director  
	Artistic Director  
	Artistic Director  
	Artistic Director  
	Artistic Director  
	Artistic Director  
	Artistic Director  
	Guillermo Solana  

	Old Master Painting Modern PaintingRestoration
	Old Master Painting Modern PaintingRestoration
	Mar BorobiaPaloma AlarcóUbaldo Sedano

	Registry Education 
	Registry Education 
	Marián AparicioRufino Ferreras






	MILESTONES OF 
	MILESTONES OF 

	THE 2019–2023 
	THE 2019–2023 

	STRATEGIC PLAN
	STRATEGIC PLAN


	The strategic lines are focused on 
	The strategic lines are focused on 
	The strategic lines are focused on 
	reinforcing the strategic model of “being 
	identified as a national museum, an 
	influential cultural asset, with a vocation 
	for public service and the highest level 
	of museum experience quality, as well as 
	being economically sustainable and with 
	a good level of self-financing”.


	OUR 
	OUR 
	OUR 
	ETHICAL 
	AND GOOD 

	GOVERNANCE PRINCIPLES
	GOVERNANCE PRINCIPLES


	BOTRUSTEESARD OF 
	BOTRUSTEESARD OF 
	BOTRUSTEESARD OF 
	The Thyssen-Bornemisza Collection Foundation, is managed by the Board of Trustees, the highest governing body, made up of twelve trustees: three due to their position (ex-officio trustees), four appointed by the Council of Ministers through Royal Decree (government trustees) and four appointed by the Thyssen-Bornemisza family, among which Baroness Carmen Thyssen-Bornemisza holds the vice-presidency for life.



	Cosmè Tura
	Cosmè Tura
	Cosmè Tura

	Saint John the Evangelist in Patmos
	Saint John the Evangelist in Patmos

	ca. 1470–1475
	ca. 1470–1475

	Tempera on panel. 27 x 32 cm
	Tempera on panel. 27 x 32 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	BOARD OF TRUSTEES
	BOARD OF TRUSTEES
	BOARD OF TRUSTEES
	BOARD OF TRUSTEES
	BOARD OF TRUSTEES




	President  
	President  
	President  
	President  
	Miquel Iceta i Llorens, Minister of Culture and Sport 

	Vice President
	Vice President
	Baroness Carmen Thyssen-Bornemisza 

	Government Trustee
	Government Trustee
	Eduardo Fernández Palomares, Deputy Minister of Culture and Sport

	Ex-Officio Trustee
	Ex-Officio Trustee
	Issac Sastre de Diego, General Director of Fine Arts

	Ex-Officio Trustee
	Ex-Officio Trustee
	María Dolores Jiménez Blanco

	Ex-Officio Trustee
	Ex-Officio Trustee
	María José Gualda Romero, Secretary of State for Budgets and Expenditure

	Thyssen-Bornemisza Trustee
	Thyssen-Bornemisza Trustee
	Baroness Francesca Thyssen-Bornemisza

	Thyssen-Bornemisza Trustee
	Thyssen-Bornemisza Trustee
	Miguel Klingenberg

	Thyssen-Bornemisza Trustee
	Thyssen-Bornemisza Trustee
	Baron Borja Thyssen-Bornemisza

	Government Trustee
	Government Trustee
	María de Corral López-Dóriga

	Government Trustee
	Government Trustee
	Juan Antonio Pérez Simón 

	Government Trustee
	Government Trustee
	Salomé Abril-Martorell Hernández

	Government Trustee
	Government Trustee
	Víctor Francos Díaz

	Secretary
	Secretary
	Pilar Barrero García



	STRATEGIC PLAN  
	STRATEGIC PLAN  
	STRATEGIC PLAN  
	STRATEGIC PLAN  

	THYSSEN-BORNEMISZA NATIONAL MUSEUM 2019–2023  
	THYSSEN-BORNEMISZA NATIONAL MUSEUM 2019–2023  


	GIC TEAXESTRAS
	GIC TEAXESTRAS
	GIC TEAXESTRAS
	A. National and 
	A. National and 
	A. National and 

	public museum
	public museum


	Working on the basis of valuing the economic 
	Working on the basis of valuing the economic 
	and social impact, as well as continuing 
	to work on governance, transparency and 
	management sustainability in all areas 
	(economic, social, environmental and ethical).

	S RESULT2020


	•  671
	•  671
	•  671
	 
	visitors. 97% more than in 2020. 65% of visitors were 
	recovered compared to 2019 (last normal year without 
	COVID), 11% more than the rest of Spanish museums.

	•  10
	•  10
	 
	temporary exhibitions.

	•  
	•  
	In situ restoration of 
	Young Knight in a Landscape
	,   
	Vittore Carpaccio, 1505..

	•  
	•  
	Fully updated transparency portal.

	•  
	•  
	The Museum contributed  
	0.09% 
	to the GDP of the 
	Autonomous Community of Madrid.


	B. Social impact
	Working to transmit knowledge and 
	Working to transmit knowledge and 
	Working to transmit knowledge and 
	educate via the collection, commitment 

	to the 2030 Agenda and to responsible 
	to the 2030 Agenda and to responsible 
	and efficient consumption.


	•  
	•  
	•  
	Educathyssen. 
	48 
	activities, 
	395
	 visits and 
	9,635
	 participants.

	•  33 
	•  33 
	activities for Friends of the Museum with 
	4,178
	 participants.

	•  
	•  
	Reduction of consumption: Minimum electricity and water 
	consumption of the historical series.

	•  Sustainable packaging.
	•  Sustainable packaging.
	 Renewal of shop products and 
	packaging for more sustainable materials.

	•  90%
	•  90%
	 of suppliers deliver items without plastics.

	•  
	•  
	Significant reduction in the construction of new wooden packing 
	by remodelling the construction of transport boxes, complying 
	with the sustainability commitments of the sustainable 
	development plan included in the 2030 Agenda.

	•  
	•  
	Certificate of accessibility 
	UNE 170001-2.

	•  
	•  
	Emergency management 
	ISO 22320.

	•  
	•  
	Tourism quality 
	UNE 302002.

	•   EFR Certificate 
	•   EFR Certificate 
	(family responsible company).

	•  Time Out Magazine. 
	•  Time Out Magazine. 
	Georgia O’Keeffe best exhibition of the year.

	•  Family Museum. 
	•  Family Museum. 
	Supporting a family audience.

	•  Silver Award 
	•  Silver Award 
	in outdoor campaign of #AperitivosThyssen 2020.

	•  Actualidad Económica Magazine.
	•  Actualidad Económica Magazine.
	 Online guided tours as one of 
	the 100 best ideas of the year.

	•  Third Place Award in Europe: 
	•  Third Place Award in Europe: 
	The Best of the Best of Tiqets.


	C. Vanguard of innovation 
	C. Vanguard of innovation 
	C. Vanguard of innovation 

	and technology
	and technology


	Being a leader in the modernisation 
	Being a leader in the modernisation 
	of the museum model and in digital 
	transformation, and enabling innovation 
	in content and experiences.

	•  60 
	•  60 
	•  60 
	actions, 
	9.438 
	hours, 
	53.62 
	average hours of integral 
	training in personal skills and digitisation.

	•  
	•  
	Expansion of the online catalogue of quality content.

	•  
	•  
	Continuity of the project to improve accessibility on the 
	website and mobile applications.

	•  
	•  
	Web-based technical office to support the monitoring and 
	optimisation of the Digital Museum.

	•  
	•  
	Start of the project to 
	improve website accessibility and 
	mobile apps.

	•  10.5 million website visits.
	•  10.5 million website visits.

	•  3.2 million sessions.
	•  3.2 million sessions.

	•  1.3 million followers on social media.
	•  1.3 million followers on social media.

	•  
	•  
	Start of the project to define the Digital Convergence Model 
	that will be the basis of the Museum’s digital transformation 
	strategy.

	•  
	•  
	Hiring of a virtual Museum platform, aimed at offering 
	Museum visitors experiences of automatic guided virtual 
	tours or led by a Museum guide.


	John Frederick Kensett
	John Frederick Kensett
	John Frederick Kensett

	Lake George
	Lake George

	ca. 1860
	ca. 1860

	Oil on canvas. 55.8 x 86.4 cm
	Oil on canvas. 55.8 x 86.4 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza



	The Museum’s income improved 
	The Museum’s income improved 
	The Museum’s income improved 
	The Museum’s income improved 
	compared to 2020, although we 
	are still far from pre-pandemic 
	figures.


	A
	A
	A
	ctivities in 2021 continued to be affected by 
	the COVID-19 health crisis. This has had an impact 
	on the Museum’s operations and, therefore, on its 
	financial results.

	The capacity limitations set by the Government of 
	The capacity limitations set by the Government of 
	50% until May and 75% until October, along with 
	the closure of the Museum from January 9 to 17 
	due to the Filomena weather phenomenon, and 
	the Museum’s decision to offer free access from 
	January 23 March to April 18 generated lower 
	income than originally budgeted.

	Thus, income was reduced by 32% compared to 
	Thus, income was reduced by 32% compared to 
	what was budgeted as a result of the previous 
	measures, mobility restrictions and absence of 
	international tourism.


	Mark Tobey
	Mark Tobey
	Mark Tobey

	Earth Rhythms
	Earth Rhythms

	1961
	1961

	Gouache on cardboard. 67 x 49 cm
	Gouache on cardboard. 67 x 49 cm

	Museo Nacional Thyssen-Bornemisza
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	Operating income
	Operating income
	Operating income
	(in thousands of euros)
	(in thousands of euros)


	2020
	2020
	2020
	2020
	2020
	2020



	2021



	Sale of productsTicket salesPrivate visits-7RentalsSponsorships and collaborationsMembership and affiliate feesProvision of servicesAllowable Déficit subsidyTotal
	Sale of productsTicket salesPrivate visits-7RentalsSponsorships and collaborationsMembership and affiliate feesProvision of servicesAllowable Déficit subsidyTotal
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	Sale of productsTicket salesPrivate visits-7RentalsSponsorships and collaborationsMembership and affiliate feesProvision of servicesAllowable Déficit subsidyTotal
	1,2042,3821,3222,6351302761121,3231,56754059221257611,38215,85416,10523,993



	Operating expenses (in thousands of euros)
	Operating expenses (in thousands of euros)
	Operating expenses (in thousands of euros)

	20202021
	20202021
	20202021



	693Shop consumptions1,107903Repairs and conservation1,062615Professional services903915Transport1,049230Insurance premiums320473Advertising and public relations810374Supplies7062,270Security2,772355Maintenance and cleaning409361Organisation of exhibitions7014,351Other services1,750-51Taxes-405,959Staff expenses6,0641Other expenses114,462Total17,614
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	•  Mobility restrictions,
	•  Mobility restrictions,
	•  Mobility restrictions,
	 as well as the impact of the different waves 
	of contagion, drastically reduced the presence of foreign visitors 
	compared to the years prior to the health crisis.

	•  Online activities increased significantly,
	•  Online activities increased significantly,
	 highlighting virtual guided 
	tours and the promotion of online sales both in the shop and at the 
	box office.

	•  The reduction in the number of visitors had a negative impact on the 
	•  The reduction in the number of visitors had a negative impact on the 
	revenue from the sale of tickets and products in the shop.
	 The revenue 
	generated by holding events also decreased.

	•  Income from sponsorships and collaborators increased by 20% 
	•  Income from sponsorships and collaborators increased by 20% 
	against 
	the budget, despite the reduction in the number of visitors.

	•  66% of revenue came from public contributions 
	•  66% of revenue came from public contributions 
	compared to 
	34% from private contributions, compared to 71% and 29% in 2020, 
	respectively.

	•  
	•  
	Throughout the year 
	the Museum maintained a significant cost 
	containment policy, 
	achieving savings in a large part of its items 
	compared to 2020.


	Article
	SUSTAINABILITY MANAGEMENT
	In 
	In 
	In 
	this sense, the Museum carried out 
	a 
	materiality analysis in order to identify the 
	most relevant sustainability issues for both the 
	Museum and its main stakeholders.

	The process consisted of the following phases:
	The process consisted of the following phases:


	1.  Identification of material issues, 
	1.  Identification of material issues, 
	based on 
	a benchmarking of relevant Museums and an 
	analysis of the main public news and initiatives 
	at an international and national level. In 
	addition, sustainability standards such as SASB 
	and GRI were analysed, as well as regulations 
	applicable to non-financial information. In this 
	phase, 27 issues were identified and grouped 
	into five areas: Economic, People, Governance, 
	Environmental and Society.
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	Seascape with Distant Lighthouse, Atlantic City, New Jersey
	Seascape with Distant Lighthouse, Atlantic City, New Jersey
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	Oil on canvas. 29.9 x 50.8 cm
	Oil on canvas. 29.9 x 50.8 cm
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	2.  Consultation with internal and external 
	2.  Consultation with internal and external 
	2.  Consultation with internal and external 
	stakeholders. 
	The Museum sent a questionnaire 
	both to a sample of its main stakeholders and 
	to its Directorate and Headquarters in order to 
	collect their assessment of the issues identified 
	in the previous phase.

	3.  Prioritisation of material issues. 
	3.  Prioritisation of material issues. 
	Based on the 
	analysis of the valuations of the stakeholders 
	and of the Management and Headquarters, a list 
	of the material issues was obtained, prioritised 
	from highest to lowest relevance.

	4.  Preparation of the materiality matrix 
	4.  Preparation of the materiality matrix 
	based 
	on the results obtained. Said matrix collects the 
	issues according to the level of relevance for the 
	Thyssen-Bornemisza National Museum and its 
	stakeholders. The results have been validated by 
	the General Management.
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	OUR COMMITMENT TO SDGS 
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	SUSTAINABLE DEVELOPMENT GOALS
	SUSTAINABLE DEVELOPMENT GOALS


	The 
	The 
	The 
	Sustainable 
	Development Goals (SDGs) 
	constitute a Global call to action for 
	countries to end poverty, protect 
	the planet and improve the lives 
	and prospects of people around 
	the world. In 2015, all United Nations 
	Member States adopted 17 Goals 
	as part of the 2030 Agenda for 
	Sustainable Development, which 
	sets out a plan to achieve said 
	Goals in 15 years. 

	The Thyssen-Bornemisza Museum 
	The Thyssen-Bornemisza Museum 
	contributes to the improvement 
	of society with its activity, joining 
	its efforts to the United Nations 
	Sustainable Development Goals 
	(SDG). In this sense, the Museum 
	has a priority impact on the goals 
	that are related to the reduction 
	of inequalities (Objectives 4, 5 and 
	8 “Quality education”, “Gender 
	equality” and “Decent work and 
	economic growth”, respectively).

	In addition, it contributes to other 
	In addition, it contributes to other 
	SDGs such as “Industry, Innovation 
	and Infrastructure” (Goal 9) closely 
	aligned with the Museum’s digital 
	transformation strategy or Goal 
	13 “Climate action”, because the 
	Museum is a privileged place 
	from which to disseminate values 
	and raise awareness about the 
	challenges and problems facing 
	society, such as climate change 
	and sustainable development. As 
	well as all the “Climate action” 
	initiatives it is carrying out in line 
	with protecting and preserving the 
	environment.
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	Goal 4
	Goal 4
	Goal 4

	Guarantee inclusive, 
	Guarantee inclusive, 
	equitable quality 
	education and 
	promote lifelong 
	learning opportunities 
	for all


	- EducaThyssen Programmes
	- EducaThyssen Programmes
	- EducaThyssen Programmes

	-  Partnerships with organisations 
	-  Partnerships with organisations 
	for the integration and 
	employment of people at risk of 
	social exclusion

	- Digital experiences
	- Digital experiences

	-  Free access to certain groups of 
	-  Free access to certain groups of 
	people

	-  Accessibility certificate UNE 
	-  Accessibility certificate UNE 
	170001-2

	- Annual Museum training plan
	- Annual Museum training plan
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	Bornemisza National Museum

	Goal 9
	Goal 9
	Goal 9

	Create resilient 
	Create resilient 
	infrastructures, 
	promote inclusive 
	and sustainable 
	industrialisation, and 
	foster innovation


	- Digital transformation plan
	- Digital transformation plan
	- Digital transformation plan

	- Apps
	- Apps

	- Accessible websites
	- Accessible websites


	Goal 11 
	Goal 11 
	Goal 11 

	Make cities and 
	Make cities and 
	human settlements 
	inclusive, safe, 
	resilient and 
	sustainable


	-  Plan for the safeguarding of 
	-  Plan for the safeguarding of 
	-  Plan for the safeguarding of 
	artistic heritage

	- Universal accessibility
	- Universal accessibility

	- Free fees
	- Free fees

	- EducaThyssen Programmes
	- EducaThyssen Programmes

	-  Friends and Sponsors of the 
	-  Friends and Sponsors of the 
	Museum programme


	Goal 13 
	Goal 13 
	Goal 13 

	Take urgent action 
	Take urgent action 
	to combat climate 
	change and its effects


	- 
	- 
	- 
	Claudia Comte: After Nature 
	exhibition

	-  
	-  
	Giulia Foscari/UNLESS: Antarctic 
	Resolution
	 exhibition and installation

	- ECOThyssen project
	- ECOThyssen project

	-  Store products with sustainable 
	-  Store products with sustainable 
	packaging

	- Energy efficiency measures
	- Energy efficiency measures


	Goal 16
	Goal 16
	Goal 16

	Promote peaceful 
	Promote peaceful 
	and inclusive societies 
	for sustainable 
	development, 
	facilitate access to 
	justice for all and 
	create effective, 
	accountable and 
	inclusive institutions at 
	all levels


	- Universal Accessibility Certificate
	- Universal Accessibility Certificate
	- Universal Accessibility Certificate

	- EducaThyssen Programmes
	- EducaThyssen Programmes


	Goal 5 
	Goal 5 
	Goal 5 

	Achieve gender 
	Achieve gender 
	equality and empower 
	all women and girls


	- 
	- 
	- 
	María Núñez: Vanitas 
	exhibition

	- Diversity Foundation Award
	- Diversity Foundation Award

	- Pride Day
	- Pride Day

	- Accessible video game
	- Accessible video game

	-  Equality measures of the 
	-  Equality measures of the 
	Thyssen Concilia Program, a 
	work life balance Plan


	Goal 6 
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	Goal 6 

	Guarantee the 
	Guarantee the 
	availability of water, 
	its sustainable 
	management and 
	sanitation for all


	- Water saving measures
	- Water saving measures
	- Water saving measures


	Goal 7
	Goal 7
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	Guarantee access 
	Guarantee access 
	to affordable, safe, 
	sustainable and modern 
	forms of energy for all


	-  Museum sustainable 
	-  Museum sustainable 
	-  Museum sustainable 
	management programme

	- Energy saving measures
	- Energy saving measures


	Goal 8 
	Goal 8 
	Goal 8 

	Promote sustained, 
	Promote sustained, 
	inclusive and 
	sustainable economic 
	growth as well as 
	fulfilling, productive, 
	and decent 
	employment for all


	-  Socio-economic impact of the 
	-  Socio-economic impact of the 
	-  Socio-economic impact of the 
	presence of the Museum

	-  Purchase of goods by local 
	-  Purchase of goods by local 
	suppliers in the Museum Shop

	-  Integration Programmes for people 
	-  Integration Programmes for people 
	with disabilities, over 65s, accessible 
	video games, Made to Measure 
	programme, among others

	-  Thyssen Concilia Plan. EFR 
	-  Thyssen Concilia Plan. EFR 
	certification
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	*  Contribution of the Thyssen-Bornemisza National 
	*  Contribution of the Thyssen-Bornemisza National 
	*  Contribution of the Thyssen-Bornemisza National 
	*  Contribution of the Thyssen-Bornemisza National 
	Museum to the Gross Domestic Product, GDP

	** Contribution to public funds
	** Contribution to public funds

	***  Employment necessary for the demand generated 
	***  Employment necessary for the demand generated 
	by the Thyssen-Bornemisza National Museum


	The activity of the thyssen-bornemisza national 
	The activity of the thyssen-bornemisza national 
	museum has a positive effect on the economy and 
	employment of the city of Madrid.


	The 
	The 
	The 
	Thyssen-Bornemisza 
	National Museum, as a centre of 
	attraction for both national and 
	international visitors, is one of the 
	main assets of the city of Madrid 
	due to its ability to generate 
	income and create jobs.


	 2019 
	 2019 
	 2019 
	 2019 
	 2019 
	 2019 
	 2019 
	 2019 
	2020 
	2021 
	% variation

	Economic impact-GDP * 
	Economic impact-GDP * 
	629,294,181 
	161,981,241 
	355,981,346 
	119%  

	Tax impact ** 
	Tax impact ** 
	222,770,140 
	57,017,397 
	130,144,603 
	128%

	Impact on employment *** 
	Impact on employment *** 
	22,834 
	7,128 
	14,677 
	105%
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	The City
	The City

	1950-1951
	1950-1951

	Gouache, ink and watercolour on paper. 21 x 16.5 cm
	Gouache, ink and watercolour on paper. 21 x 16.5 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	The Leontief inverse matrix was used to calculate this index based on the 
	The Leontief inverse matrix was used to calculate this index based on the 
	The Leontief inverse matrix was used to calculate this index based on the 
	following sources: Distribution of tourist spending: INE, EGATUR survey 

	(Jan–Jun 2018); Tax revenue in Spain: Eurostat, www.epdata.es; Tourist 
	(Jan–Jun 2018); Tax revenue in Spain: Eurostat, www.epdata.es; Tourist 
	expenditure Madrid: Tourism Vademecum. Madrid Destino (Dec 2019).

	Although some restrictions on mobility were maintained in 2021 and new 
	Although some restrictions on mobility were maintained in 2021 and new 
	waves of infection were produced, the economic impact generated in 
	Madrid in 2021 was significantly greater than in 2020. However, it is still far 
	from figures prior to the health crisis.
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	The dedication to service on behalf of the 
	The dedication to service on behalf of the 
	The dedication to service on behalf of the 
	professionals who make up the Museum 
	encourages them to give the best of themselves.


	At 
	At 
	At 
	the Thyssen-Bornemisza 
	Museum we work every day to 
	maintain the high standards of 
	quality required by our Institution 
	and ensure that our organisation 
	is more competitive and achieves 
	100% compliance with the 
	objectives set out in the 

	strategic plan.
	strategic plan.

	In line with the effort made during 
	In line with the effort made during 
	these years of the pandemic, we 
	have continued to work to balance 
	the well-being and health of our 
	professionals with the needs of our 
	activity and efficiency. To do so, 
	we have relied on our experience 
	and tools such as remote work and 
	digitisation processes.


	This year continued to be marked 
	This year continued to be marked 
	This year continued to be marked 
	by COVID-19, which is why we have 
	maintained the 
	Global Safe Site 
	certifications from Bureau Veritas 
	and the Safe Tourism Certified 
	from the Tourism Quality Institute.
	 
	Our COVID Committee and the 
	Health and Safety Committees have 
	been in charge of monitoring the 
	audits for certification, as well as 
	the application of the regulations 
	approved by health authorities in 
	this matter.

	Finally, from the general services 
	Finally, from the general services 
	area, measures have been 
	supervised and developed to 
	guarantee a safe visit for both 
	visitors and staff.


	Main 
	Main 
	Main 

	achievements 
	achievements 

	of 2021
	of 2021


	Development of the 
	Development of the 
	Development of the 
	II Equality Plan
	, 

	in accordance with the requirements 
	in accordance with the requirements 

	of the new regulations in force. 
	of the new regulations in force. 


	Renewal of the 
	Renewal of the 
	Renewal of the 
	Universal 

	Accessibility certificate 
	Accessibility certificate 
	based on 

	the UNE 17001 and 17002 Standard.
	the UNE 17001 and 17002 Standard.


	Development of new actions by 
	Development of new actions by 
	Development of new actions by 
	Healthy Thyssen, Solidary Thyssen 
	and EcoThyssen


	Renewal of the Q for Quality Tourism seal based 
	Renewal of the Q for Quality Tourism seal based 
	Renewal of the Q for Quality Tourism seal based 
	on the UNE 302002 standard (requirements for 
	providing the Museum Visit Service) as recognition 
	of the attention paid to the visitor experience.
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	Staff by professional 
	Staff by professional 
	Staff by professional 
	Staff by professional 
	category and gender
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	DEVELOPING 
	DEVELOPING 
	DEVELOPING 
	DEVELOPING 

	SKILLS
	SKILLS


	D
	D
	D
	uring 2021, we detected new requirements for 
	the knowledge and skills of our professionals. These 
	were reflected in the Annual Training Plan, aimed at 
	enhancing digital skills, communication, teamwork 

	and collaborative work between departments, 
	and collaborative work between departments, 

	among others.
	among others.


	Figure
	Training indicators 2020 2021Investment in training (Euros) 28,959 41,884Total hours of training 6,083 9,438No. courses 73 80No. attendees 430 165Hours of training per employee* 44.40 67.41

	*  Calculation made with the average number of employees 
	Figure
	Theme No. of   Attendees                                     Hours  courses Women Men Total Women Men TotalLanguages 6 15 10 25 1,260 840 2,100Technology 24 31 23 54 1,405 686 2,091Leadership skills 1 6 7 13 936 1,092 2,028Artistic 10 11 3 14 528 192 720Maintenance 1 0 2 2 0 32 32Security 0 0 0 0 0 0 0Administrative 2 1 1 2 1 25 26Communications and media 1 1 0 1 1 0 1Libraries 3 2 0 2 88 0 88HR 21 31 0 31 85 0 85Marketing and sponsorship 7 4 1 5 640 160 800Others 4 10 6 16 146 88 234Total 80 112 53 165 5,0

	Internship Programme
	Internship Programme
	Internship Programme
	Internship Programme

	During 2021, a total of 23 students from different 
	During 2021, a total of 23 students from different 
	universities carried out an internship in different 
	departments of the Museum.

	In addition to renewing agreements with some of the 
	In addition to renewing agreements with some of the 
	Spanish universities with whom we have cooperated on 
	other occasions, we made new educational cooperation 
	agreements for the development of non-labour practices 
	with the 
	Miguel de Cervantes European University, The 
	Courtauld Institute of Art
	 (London) and the 
	University 

	of Bristol.
	of Bristol.
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	Oskar Schlemmer

	Tripartite Formation
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	1926
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	Finally, the Thyssen-Bornemisza Museum 
	Finally, the Thyssen-Bornemisza Museum 
	Finally, the Thyssen-Bornemisza Museum 
	Finally, the Thyssen-Bornemisza Museum 
	has been 
	awarded by the Ceu San Pablo 
	University with the San Isidoro de Sevilla 
	 
	Award to Institutions in gratitude for the 
	support provided in the dissemination of 
	the Humanities and in the training of the 
	Faculty’s students.

	BALANCE AND COMMITMENT


	The 
	The 
	The 
	Thyssen-Bornemisza National Museum 
	has carried out the audit of the EFR Certification 
	(Family Responsible Company), adapting the 
	Museum to the new standard EFR 1000-1 edition 

	5 (200 points more than the previous one).
	5 (200 points more than the previous one).

	As part of the recertification process, 
	As part of the recertification process, 
	the Voice of 
	the Employee survey 
	was conducted to learn about 

	the work–life balance measures included in the Concilia Thyssen Plan, in which new measures and staff needs are identified. As a novelty this year, in order to better adapt the questionnaire to the work–life balance needs of each group of professionals, two different surveys were carried out, one for office staff and the other for services, security and maintenance staff.
	the work–life balance measures included in the Concilia Thyssen Plan, in which new measures and staff needs are identified. As a novelty this year, in order to better adapt the questionnaire to the work–life balance needs of each group of professionals, two different surveys were carried out, one for office staff and the other for services, security and maintenance staff.


	OFFICE STAFF 
	OFFICE STAFF 
	OFFICE STAFF 
	PARTICIPATION


	SERVICES, SECURITY 
	SERVICES, SECURITY 
	SERVICES, SECURITY 

	AND MAINTENANCE 
	AND MAINTENANCE 

	STAFF PARTICIPATION
	STAFF PARTICIPATION


	The survey assesses aspects such as: the culture of balance, 
	The survey assesses aspects such as: the culture of balance, 
	The survey assesses aspects such as: the culture of balance, 
	commitment, and measures for job quality, time and space 
	flexibility, support for employees’ families, personal and 
	professional development and equal opportunities.

	The Museum maintained the
	The Museum maintained the
	 Thyssen With You 
	project, 
	where a set of assistance services are made available to 
	employees and their families, including some improvements 
	such as: medical consultation via video chat, the service 
	scope of which is the same as telephone-based medical 
	advice, but with the advantage of doing it via video, offering 
	a more comfortable and personal service.

	Actions have also been launched to promote a healthy, 
	Actions have also been launched to promote a healthy, 
	solidary and Eco-based lifestyle among employees. 


	Healthy Thyssen 
	Healthy Thyssen 
	•  Recommendations for the Filomena snow storm: instructions on how to 
	•  Recommendations for the Filomena snow storm: instructions on how to 
	stay safe in the snow.

	• Online talk about Covid and Nutrition.
	• Online talk about Covid and Nutrition.

	• Free online mindfulness classes.
	• Free online mindfulness classes.


	Eco Thyssen
	Eco Thyssen
	•  Earth Day celebration in which the Museum joined the #UnitedforBiodiversity 
	•  Earth Day celebration in which the Museum joined the #UnitedforBiodiversity 
	Global Coalition to publicise the need to protect biodiversity.

	•  The Thyssen-Bornemisza National Museum participates by setting up a specific 
	•  The Thyssen-Bornemisza National Museum participates by setting up a specific 
	microsite on museothyssen.org and also publishing a post on LinkedIn.


	Solidary Thyssen
	Solidary Thyssen
	• Promoting participation in solidarity-based projects.
	• Promoting participation in solidarity-based projects.

	• Collaboration with the food bank.
	• Collaboration with the food bank.


	Robert Salmon
	Robert Salmon
	Robert Salmon
	 

	View of Greenock, Scotland 
	View of Greenock, Scotland 

	1816
	1816

	Oil on canvas. 66.6 x 112.3 cm
	Oil on canvas. 66.6 x 112.3 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	80
	80
	80


	9,438
	9,438
	9,438


	67.44
	67.44
	67.44


	81.25%
	81.25%
	81.25%


	47.05%
	47.05%
	47.05%



	THYSSEN WITH YOU
	THYSSEN WITH YOU
	THYSSEN WITH YOU
	THYSSEN WITH YOU


	The 
	The 
	The 
	Thyssen-Bornemisza National Museum 
	maintains its commitment to equality and diversity in 
	its Code of Values and Conduct, integrated into the 
	Concilia Plan.

	During 2021, we began preparing the II Equality Plan 
	During 2021, we began preparing the II Equality Plan 
	to adapt it to the new regulations and comply with 
	RD 901 and 902/2020, which regulates equality plans 
	and their implementation. Additionally, the Museum 
	has the following Equality measures in place:

	•  Protocol for the prevention, treatment and 
	•  Protocol for the prevention, treatment and 
	elimination of workplace harassment and sexual 
	harassment.

	• Equal pay.
	• Equal pay.

	• Equal opportunities in training.
	• Equal opportunities in training.

	• Non-discriminatory hiring.
	• Non-discriminatory hiring.

	Participation in conferences on diversity, in which 
	Participation in conferences on diversity, in which 
	the following stand out:

	• Online course: Equality.
	• Online course: Equality.

	•  Webinar: “The Diversity of Being a Woman” by 
	•  Webinar: “The Diversity of Being a Woman” by 
	Fundación Alares.

	•  Webinar: “1st Conference on Women and 
	•  Webinar: “1st Conference on Women and 
	Compliance” by AMMDE.

	•  Informative webinar: “European Diversity Month” by 
	•  Informative webinar: “European Diversity Month” by 
	Fundación Diversidad.

	•  “Salary Audit and Wage Record” by the Fundación 
	•  “Salary Audit and Wage Record” by the Fundación 
	Más Familia.

	•  Webinar: “Equality Plans and Salary Audit” by the 
	•  Webinar: “Equality Plans and Salary Audit” by the 
	Más Familia Foundation.

	• Forum: “Equality Plans and Salary Audit”.
	• Forum: “Equality Plans and Salary Audit”.

	Pride Day: 
	Pride Day: 
	We created an audiovisual piece for social 
	media, an LGBTIQ banner for the museum’s façade 
	with the claim “The Thyssen Is For You”, as well as a 
	banner for our website and a press conference at 
	the Museum featuring an intervention by our Artistic 
	Director Guillermo Solana.

	In our work towards inclusion and diversity, the 
	In our work towards inclusion and diversity, the 
	Universal Accessibility certificate
	 was renewed for 
	the fifth consecutive year, in accordance with the 
	UNE Standard 170001 and 2 (1st public Museum to 
	obtain this certification) and with the diverse artistic 
	offer of the Museum.


	Noteworthy aspects 
	Noteworthy aspects 
	Noteworthy aspects 
	of the UNE 17001-2 
	Standard audit


	The organisation 
	The organisation 
	The organisation 
	The organisation 
	maintains a permanent 
	ambition to improve 
	accessibility.

	     The collective methodological effort of all departments  within the organisation to apply the tools of the Accessibility Management System. Highlighting on this occasion the Museum attendants and security personnel for their knowledge and participation in the assistance and evacuation procedures.


	Accessibility 
	Accessibility 
	Accessibility 

	Statement 
	Statement 
	(13/04/2021) RD 
	1112/2018, including 
	on the website. 
	Achievement of AA 
	Level of WIA criteria.


	Provision of 
	Provision of 
	Provision of 
	authorised 
	transparent masks 
	for 
	Information Service staff 
	and Educators.


	Rating of 9.01 in the 
	Rating of 9.01 in the 
	Rating of 9.01 in the 
	Satisfaction Survey 
	 
	regarding accessibility in 
	the Museum. This rating is 
	maintained over time.


	In line with this, the Museum employs one person with functional 
	In line with this, the Museum employs one person with functional 
	In line with this, the Museum employs one person with functional 
	In line with this, the Museum employs one person with functional 
	diversity, representing 0.7% of its staff, and resorts to alternative 
	measures for an amount of 386 thousand euros, with the 
	contracting of responsible purchases in collaboration 
	with the Alares Social and Ilunión organisations.

	Finally, the Museum maintains its collaboration agreement with 
	Finally, the Museum maintains its collaboration agreement with 
	the AMÁS Foundation for the development of inclusive non-
	labour practices for people with intellectual and/or developmental 
	diversity, as well as the promotion of International Tolerance Day 
	alongside the Diversity Foundation. And in 2021 it signed a new 
	agreement with the Argadini Association, the purpose of which is to 
	improve the personal, educational, social, cognitive and emotional 
	development and quality of life of people with any form of 
	disability, regardless of the collective or social group they are a part 
	of, as well as contributing to their social and workplace integration.


	Olga Rózanova
	Olga Rózanova
	Olga Rózanova
	 

	Man on the Street (Analysis of Volumes)
	Man on the Street (Analysis of Volumes)

	1913
	1913

	Oil on canvas. 83 x 61.5 cm
	Oil on canvas. 83 x 61.5 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza



	CONSTANT COMMUNICATION 
	CONSTANT COMMUNICATION 
	WITH EMPLOYEES

	T
	T
	T
	hrough communication, a link has been generated 
	with our employees, this being one of the most 
	important elements that allow our connection with 
	them. The new ways of working have led to an even 
	greater increase in internal communication to motivate 
	and continue to promote sense of belonging.

	During 2021, the implementation of the new 
	During 2021, the implementation of the new 

	intranet was carried out, which is now 
	intranet was carried out, which is now 

	managed by the Internal Communications 
	managed by the Internal Communications 
	Department.

	The intranet is a fundamental channel for 
	The intranet is a fundamental channel for 
	generating a collaborative work environment and 
	strengthening our commitment to all employees. 
	Through the intranet, topics of interest for 
	all employees continue to be shared, such 
	as: telephone lists, cafeteria menu, update of 
	procedures, update of the Board of Trustees, 
	calendars, etc.


	INTERNAL NEWSLETTER 
	INTERNAL NEWSLETTER 
	INTERNAL NEWSLETTER 
	“THE LIFE OF THE 
	MUSEUM”


	NEW ON THE 
	NEW ON THE 
	NEW ON THE 
	INTRANET


	PRESS 
	PRESS 
	PRESS 
	MAGAZINES


	INTERNAL 
	INTERNAL 
	INTERNAL 
	COMMUNICATIONS


	NOTIFICATIONS 
	NOTIFICATIONS 
	NOTIFICATIONS 
	ON THE INTRANET


	INTERNAL COMMUNICATION
	INTERNAL COMMUNICATION
	INTERNAL COMMUNICATION


	229
	229
	229


	59
	59
	59


	23
	23
	23


	86
	86
	86


	34
	34
	34



	HEALTH AND SAFETY
	HEALTH AND SAFETY
	HEALTH AND SAFETY
	HEALTH AND SAFETY


	Measures against COVID-19
	Measures against COVID-19
	Measures against COVID-19

	As described at the beginning of the chapter, 
	As described at the beginning of the chapter, 
	the Museum continues with the Global Safe 
	Site certifications from Bureau Veritas and Safe 
	Tourism Certified from the Tourism Quality 
	Institute, endorsing it as a safe Museum against 
	COVID-19.

	In addition, semi-face-to-face work was 
	In addition, semi-face-to-face work was 
	established under the new scenario: three face-
	to-face work days + two remote work days for 
	jobs where this is possible, with prior approval and 
	internal review by each department in order to 
	achieve a balance in the work teams.

	In 2021, the usual health and safety activities were 
	In 2021, the usual health and safety activities were 
	maintained, including those detailed below:

	• Annual flu vaccination campaign.
	• Annual flu vaccination campaign.

	•  Carrying out annual medical check-ups for the 
	•  Carrying out annual medical check-ups for the 
	entire workforce.

	•  Carrying out gynaecological and urological 
	•  Carrying out gynaecological and urological 
	medical examinations for people over 50 years 
	of age.

	• Occupational risk assessment.
	• Occupational risk assessment.

	•  Up-to-date delivery of ORP files by position to 
	•  Up-to-date delivery of ORP files by position to 
	the entire workforce.

	Updating of the coordination of business 
	Updating of the coordination of business 
	activities, including all COVID-19 protocols.


	Lyonel Feininger
	Lyonel Feininger
	Lyonel Feininger
	 

	The Mauve Lady
	The Mauve Lady

	1922
	1922

	Oil on canvas. 100.5 x 80.5 cm
	Oil on canvas. 100.5 x 80.5 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	MUSEO  SEGURO
	MUSEO  SEGURO
	MUSEO  SEGURO


	THE POWER OF  
	THE POWER OF  
	THE POWER OF  

	LISTENING 
	LISTENING 

	TO YOU
	TO YOU


	We work to deeply understand our different 
	We work to deeply understand our different 
	We work to deeply understand our different 
	audiences, their needs, aspirations and 
	expectations, so that we can offer a unique 
	experience based on their preferences.



	Regarding the types of tickets sold in 2021, 56.8% 
	Regarding the types of tickets sold in 2021, 56.8% 
	Regarding the types of tickets sold in 2021, 56.8% 
	Regarding the types of tickets sold in 2021, 56.8% 
	corresponded to the free rate*, followed by 39.2% 
	for the general rate (rate applicable to those people 
	who are not included in the groups that can benefit 
	from the sponsored, reduced or free rates), while 
	the remaining 15.4% were reduced rate and 10% 
	were sponsored rate.

	During 2021, 47,802 requests were received through 
	During 2021, 47,802 requests were received through 
	the Visitor Attention Service, of which 7,988 were 
	emails and 39,814 were calls. The origin of the calls 
	was mainly Spain, with Madrid being the province 
	from which the most calls were made. The main 
	language of communication was Spanish, which 
	represented 98.33% compared to English, which 
	represented 1.67%, with calls identified from France, 
	the United States and Russia.

	Throughout the year, claims and complaints were 
	Throughout the year, claims and complaints were 
	mainly focused on capacity issues, coinciding 
	especially with the third and fourth quarters, when 
	the Community of Madrid established that museums 
	could restore 100% capacity.

	To offer the public a good quality visit, the Museum 
	To offer the public a good quality visit, the Museum 
	Management decided to keep capacity at 80%, and 
	even less during certain time slots. However, some 
	visitors continued to perceive a breach of the safety 
	distance linked to the sixth wave of the pandemic. 
	From the Museum, and in order to improve visitor 
	experience, certain measures were taken including: 
	maintaining reduced capacity compared to what 
	was allowed by the authorities, the influx of visitors 
	inside the rooms was monitored by cameras that 
	quantify attendance, the security staff applied 
	strategies so that the flow of visitors was constant, 
	personnel were at hand in the temporary exhibition 
	queue to reduce waiting times, and customer 
	service personnel continued to remind visitors of the 
	importance of not backtracking in the itinerary.

	Finally, another reason for complaints was mostly 
	Finally, another reason for complaints was mostly 
	due to the closure of the different rooms of the 
	Museum, which took place during the first half of 
	the year and was a result of the reorganisation of 
	the collection and the opening in the new space 

	for the display of the Carmen Thyssen Collection.
	for the display of the Carmen Thyssen Collection.


	Customer Experience: 
	Customer Experience: 
	Customer Experience: 

	Maximum quality at the visitor’s service
	Maximum quality at the visitor’s service


	M
	M
	M
	aking each visit a unique experience continues
	to be a priority objective for the Museum. To achieve 
	this, we need to get to deeply know our different 
	audiences, their needs, aspirations and expectations, 
	so we can manage to offer a unique experience based 
	on their preferences.

	In 2021, surveys were carried out using two 
	In 2021, surveys were carried out using two 
	methodologies, one via email and the other via the 
	QR located on the Museum’s totems. Throughout 
	the year, a total of 26,587 surveys were completed 
	by email, 25,575 in Spanish and 1,012 in English. 408 
	surveys were completed via QR, 347 in Spanish and 
	61 in English.

	The surveys were carried out between the months of 
	The surveys were carried out between the months of 
	June and September and the visitors’ experience was 
	evaluated at different points during their visit to the 
	Museum; experience in the exhibition rooms, cafeteria 
	or store, as well as aspects related to accessibility 
	or the motivation behind their visit, highlighting the 
	following results:

	• 8 out of 10 Spanish visitors stated that they had visited
	• 8 out of 10 Spanish visitors stated that they had visited
	the Museum previously.

	• Most of the people who visited the Museum’s website
	• Most of the people who visited the Museum’s website
	did so for leisure purposes and only a third did so for
	academic or professional reasons.

	• 39.3% of Spanish respondents who visited the website
	• 39.3% of Spanish respondents who visited the website
	did so for leisure purposes and had no relation to the
	world of art.


	ONLINE SURVEYS 
	ONLINE SURVEYS 
	ONLINE SURVEYS 

	AND BY QR
	AND BY QR


	NET PROMOTER 
	NET PROMOTER 
	NET PROMOTER 
	SCORE (NPS) 
	DEGREE OF 
	RECOMMENDATION


	GOOGLE MY 
	GOOGLE MY 
	GOOGLE MY 
	BUSINESS


	TRIPADVISOR 
	TRIPADVISOR 
	TRIPADVISOR 
	CERTIFICATE


	Visitor 
	Visitor 
	Visitor 

	origin
	origin


	Evolution of number 
	Evolution of number 
	Evolution of number 
	of visitors



	21% 
	21% 
	21% 
	21% 

	International 
	International 

	visitors
	visitors

	TR
	79%

	TR
	Spanish 

	TR
	visitors



	927,9072018
	927,9072018
	927,9072018
	927,9072018
	1.034,8722019
	341,0082020
	671,0782021



	PROFILE OF 
	PROFILE OF 
	PROFILE OF 

	OUR VISITORS
	OUR VISITORS


	2021
	2021
	2021
	 brought significant progress towards 
	normalisation following the pandemic. In this sense, the 
	Museum received 671,078 visitors, which implies an 
	increase of 97% in the number of visits compared to 2020.

	In this context, the effort made by the Thyssen-
	In this context, the effort made by the Thyssen-
	Bornemisza National Museum to continue 


	guaranteeing all safety measures to visitors 
	guaranteeing all safety measures to visitors 
	guaranteeing all safety measures to visitors 
	throughout its reopening has been decisive for 

	the reactivation of visits and their progressive 
	the reactivation of visits and their progressive 
	growth, both in the number of Spanish visitors, 
	which increased by 103%, and for international 
	visitors which increased by 75% compared to 

	the previous year.
	the previous year.


	In terms of the different Spanish 
	In terms of the different Spanish 
	Autonomous Communities, the 
	Community of Madrid stands out, 
	followed by Andalusia, Catalonia 
	and Valencia. 
	These figures are 
	consistent with the mobility 
	restrictions imposed during the 
	pandemic. 
	For this reason, the 
	most recurrent visitors in 2021 
	were those from Madrid.

	COMMUNITY 
	COMMUNITY 
	COMMUNITY 
	COMMUNITY 
	COMMUNITY 
	OF MADRID



	1

	ANDALUSIA
	ANDALUSIA
	ANDALUSIA
	ANDALUSIA



	2
	Article
	CATALONIA
	CATALONIA
	CATALONIA
	CATALONIA
	CATALONIA
	CATALONIA
	CATALONIA



	3
	VALENCIA
	VALENCIA
	VALENCIA
	VALENCIA



	4
	 
	 
	 
	2020 
	2021

	Autonomous community 
	Autonomous community 
	Visitors 
	% 
	Visitors 
	%

	Community of Madrid 
	Community of Madrid 
	207,967 
	79.4% 
	394,402 
	74.0%

	Andalusia 
	Andalusia 
	10,101 
	3.9% 
	21,361 
	4.0%

	Valencia 
	Valencia 
	5,735 
	2.2% 
	14,487 
	2.7%

	Catalonia 
	Catalonia 
	8,354 
	3.2% 
	32,374 
	6.1%

	Castile and León 
	Castile and León 
	5,176 
	2.0% 
	11,192 
	2.1%

	Castile–La Mancha 
	Castile–La Mancha 
	4,551 
	1.7% 
	11,168 
	2.1%

	Galicia 
	Galicia 
	3,363 
	1.3% 
	8,363 
	1.6%

	Basque Country 
	Basque Country 
	3,196 
	1.2% 
	7,656 
	1.4%

	Aragon 
	Aragon 
	2,873 
	1.1% 
	5,379 
	1.0%

	Murcia 
	Murcia 
	1,300 
	0.5% 
	3,555 
	0.7%

	Canary Islands 
	Canary Islands 
	2,023 
	0.8% 
	4,479 
	0.8%

	Asturias 
	Asturias 
	1,507 
	0.6% 
	4,771 
	0.9%

	Extremadura 
	Extremadura 
	1,199 
	0.5% 
	2,891 
	0.5%

	Navarra 
	Navarra 
	1,453 
	0.6% 
	2,804 
	0.5%

	Cantabria 
	Cantabria 
	875 
	0.3% 
	3,003 
	0.6%

	La Rioja 
	La Rioja 
	541 
	0.2% 
	1,464 
	0.3%

	Balearic Islands 
	Balearic Islands 
	1,664 
	0.6% 
	3,102 
	0.6%

	Ceuta 
	Ceuta 
	22 
	0.0% 
	266 
	0.1%

	Melilla 
	Melilla 
	22 
	0.0% 
	0 
	0%

	Total 
	Total 
	261.921 
	  
	532.669 


	On an international level, the largest number of visitors came from France 
	On an international level, the largest number of visitors came from France 
	On an international level, the largest number of visitors came from France 
	(4.33%) and Italy (2.31%). The remainder of countries showed an upward 
	trend with the reopening of tourism and travel. It is worth keeping in mind 
	the restrictions to travel that were experienced throughout most of the year, 
	which had a direct impact on tourism.

	The total number of visits rose to 671,078, taking into account that a large 
	The total number of visits rose to 671,078, taking into account that a large 
	number of visitors access the Museum with a single ticket, which allows them 
	to visit both the Permanent Collection and the Temporary Exhibitions.


	Number of visits by exhibition
	Number of visits by exhibition
	Number of visits by exhibition

	Permanent Collection 
	Permanent Collection 
	368,288

	Temporary Exhibitions 
	Temporary Exhibitions 
	391,209

	Balcony Visits 
	Balcony Visits 
	73,933

	Total 
	Total 
	833,430






	* Beneficiaries of this rate: youth card holders, under 18s, unemployed people, people with 
	* Beneficiaries of this rate: youth card holders, under 18s, unemployed people, people with 
	* Beneficiaries of this rate: youth card holders, under 18s, unemployed people, people with 
	* Beneficiaries of this rate: youth card holders, under 18s, unemployed people, people with 
	functional diversity and their companions, teachers, and family groups made up of at least one 
	adult and three descendants included in the same large family grouping.


	26,587
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	9.09
	9.09
	9.09


	4.6/5
	4.6/5
	4.6/5


	4.5/5
	4.5/5
	4.5/5


	Profile of visitors who participated 
	Profile of visitors who participated 
	Profile of visitors who participated 
	in surveys (by gender)

	31%
	31%
	31%
	26%
	33%

	69%
	69%
	74%
	67%
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	Profile of visitors who participated in surveys (by age)
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	Resources for the visit
	Resources for the visit
	Resources for the visit
	Resources for the visit

	The Museum has been promoting the sale of 
	The Museum has been promoting the sale of 
	audio guides, both for tickets bought online 
	and at the box office on the day of the visit. 
	The audio guide allows access to all contents 
	via a single purchase. Visitors can listen to it 
	on their own smartphones or on the devices 
	offered by the Museum, simply by scanning 
	the QR code.

	Audio guides are available in several 
	Audio guides are available in several 
	languages, which allows us to offer a better 
	experience to all our visitors:


	Q FOR QUALITY 
	Q FOR QUALITY 
	Q FOR QUALITY 
	TOURISM


	939.814
	939.814
	939.814
	939.814



	OUT OF 1,000
	OUT OF 1,000
	OUT OF 1,000
	OUT OF 1,000



	the score obtained
	Quality at the 
	Quality at the 
	Quality at the 

	visitor’s service
	visitor’s service


	Canaletto (Giovanni Antonio Canal)
	Canaletto (Giovanni Antonio Canal)
	Canaletto (Giovanni Antonio Canal)
	 

	The Grand Canal from San Vío, Venice
	The Grand Canal from San Vío, Venice

	ca. 1723–1724
	ca. 1723–1724

	Oil on canvas. 140.5 x 204.5 cm
	Oil on canvas. 140.5 x 204.5 cm

	Museo Nacional Thyssen-Bornemisza,
	Museo Nacional Thyssen-Bornemisza,


	The
	The
	The
	 Thyssen-Bornemisza National Museum 
	has renewed the Q for Quality Tourism seal based 
	on the UNE302002 standard awarded by the Spanish 
	Institute for Tourism Quality (ICTE), this being a seal 
	of guarantee and consolidating the Museum’s levels 
	of excellence.

	The quality maintained by the Museum grants the 
	The quality maintained by the Museum grants the 
	visitor a unique experience based on the institution’s 
	recognition and prestige and valuing of the Public 
	Service Policy. In addition, the certification is essential 
	for improving the quality of the services of the visit 
	while complementary activities in turn enrich it.

	 
	 



	TOWARDS A NEW MUSEUM MODEL: 
	TOWARDS A NEW MUSEUM MODEL: 
	TOWARDS A NEW MUSEUM MODEL: 
	TOWARDS A NEW MUSEUM MODEL: 
	DIGITAL CONVERGENCE


	The 
	The 
	The 
	challenges that digitalisation represents today have made the Museum accelerate 
	this process, with an approach aimed at a 
	Digital Convergence Model
	. In this sense, the 
	Museum continues to advance in the objectives of the defined Strategic Plan and has spent 
	time developing the project of the analysis and design of a 
	digital transformation strategy
	, 
	aimed towards a new Museum model that uses technological opportunities to meet the strategic 
	objectives, along with the development of new experiences that can help increase the number 
	of visitors and in turn generate new sources of income, while continuing to work on its education, 
	conservation and dissemination mission.

	Numerous actions have been carried out throughout the year:
	Numerous actions have been carried out throughout the year:


	František Kupka
	František Kupka
	František Kupka
	 

	Localization of Graphic Motifs I
	Localization of Graphic Motifs I

	1912–1913
	1912–1913

	Oil on canvas. 200 x 194 cm
	Oil on canvas. 200 x 194 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	Boosting 
	Boosting 
	Boosting 
	digital presence 

	in the Museum
	in the Museum

	A virtual museum platform was contracted to offer museum visitors 
	A virtual museum platform was contracted to offer museum visitors 
	automatic virtual guided tours or virtual tours led by a museum guide 
	in real time. This is an innovative project that requires the rooms of 
	the Museum to be photographed in gigapixel resolution, including 
	the permanent collection, the Carmen Thyssen Collection and the 
	temporary exhibitions.

	To increase the security of our websites, the hosting service has been 
	To increase the security of our websites, the hosting service has been 
	expanded, making the servicing of the websites independent.

	Finally, the Museum’s websites have been adapted to ensure 
	Finally, the Museum’s websites have been adapted to ensure 
	compliance with the General Data Protection Regulation (GDPR) 
	regarding the use of cookies.


	Automation and 
	Automation and 
	Automation and 

	improvement of processes
	improvement of processes

	The Microsoft Business Central application has been made 
	The Microsoft Business Central application has been made 
	operative and covers the management needs of: Administration 
	and Finance, Shop, Warehouse and Recruitment.

	In addition, the use of Microsoft Office 360’s collaborative 
	In addition, the use of Microsoft Office 360’s collaborative 
	work tools has been boosted, promoting the use of Cloud file 
	storage. Progress has also been made in the improvement 
	and maintenance of the Microsoft BI Platform and in the 
	incorporation of data from the new Microsoft Business Central 
	application through ETL processes and Odata web services.



	Permanent content 
	Permanent content 
	Permanent content 
	Permanent content 
	Tracks 
	Duration 
	Languages

	Permanent collection 
	Permanent collection 
	50 
	3h 
	Spanish, English, French, Italian,  

	 
	 
	 
	 
	Portuguese, German, Russian,   

	 
	 
	 
	 
	Japanese, Chinese and Korean

	Favourite paintings 
	Favourite paintings 
	14 
	30 min 
	Spanish, English, French, Italian,  

	 
	 
	 
	 
	Portuguese, German, Russian,   

	 
	 
	 
	 
	Japanese, Chinese and Korean

	Masterpieces 
	Masterpieces 
	10 
	1 hour 
	Spanish, English, French, Italian,  

	 
	 
	 
	 
	Portuguese, German, Russian,   

	 
	 
	 
	 
	Japanese, Chinese and Korean

	Children 
	Children 
	14 
	40 minutes 
	Spanish and English

	Themed tours:  
	Themed tours:  
	5 tours 
	45 minutes 
	Spanish and English

	Fashion, Wine Culture, 
	Fashion, Wine Culture, 

	Jewellery, Gastronomy 
	Jewellery, Gastronomy 

	and Inclusive Love 
	and Inclusive Love 



	Improvement of 
	Improvement of 
	Improvement of 
	Improvement of 

	IT Infrastructures
	IT Infrastructures

	Efforts have focused on maintaining and optimising the 
	Efforts have focused on maintaining and optimising the 
	existing infrastructure, including: the use of centralised 
	storage in two booths located in the data centres, 
	production and contingency. In addition, the data 
	network has been expanded, the operating systems of all 
	work teams have been migrated to the new versions of 
	Windows 10, and new laptops have been purchased, as 
	well as computer and multimedia equipment for: recording 
	videos, conducting guided tours, assembly/disassembly 
	of exhibitions and meeting rooms, and the installation of 
	a VPN connection with two-step authentication has been 
	carried out.


	CONVERGENCIA 
	CONVERGENCIA 
	CONVERGENCIA 

	DIGITAL
	DIGITAL


	A MUSEUM FOR EVERYONE: 
	A MUSEUM FOR EVERYONE: 
	A MUSEUM FOR EVERYONE: 
	ACCESSIBILITY


	o
	o
	o
	ne of the objectives of the Thyssen-Bornemisza 
	Museum is for its facilities and services to be 
	accessible, which is why it integrates accessibility 

	into the Museum’s management principles.
	into the Museum’s management principles.

	The Museum assumes this commitment in its 
	The Museum assumes this commitment in its 
	Accessibility Policy, in which certain fundamental 
	aspects have been included, such as:

	•  Compliance with applicable legislation regarding 
	•  Compliance with applicable legislation regarding 
	accessibility.

	•  Establish and maintain a Universal Accessibility 
	•  Establish and maintain a Universal Accessibility 
	Management System in accordance with the 
	provisions of the UNE 170001 standard, for all 
	people.

	•  Everyone at the Museum collaborates in achieving 
	•  Everyone at the Museum collaborates in achieving 
	objectives, both in specific tasks and in the usual 
	ones.

	•  The Accessibility Management System is to be 
	•  The Accessibility Management System is to be 
	disseminated internally.

	•  The system will be a dynamic tool in a permanent 
	•  The system will be a dynamic tool in a permanent 
	state of progress.

	•  Aspects of universal accessibility will be taken into 
	•  Aspects of universal accessibility will be taken into 
	account In the development of new projects.

	The Accessibility Management System was certified 
	The Accessibility Management System was certified 
	for the fifth consecutive year in accordance with 
	the UNE 170001 and 2 Standards on 
	Universal 
	Accessibility.

	In addition, the Museum seeks to strengthen its 
	In addition, the Museum seeks to strengthen its 
	integrative, inclusive and responsible vision through 
	the implementation of empathic initiatives and 
	respect for people with functional diversity.

	It was in this way, during 2021, that the Museum 
	It was in this way, during 2021, that the Museum 
	made progress in the accessibility and usability 
	of its website, in which the ticket rates page was 
	redesigned to more clearly reflect the different 
	discounts and gratuities available to the public, 
	without losing sight of accessibility to information.


	Moreover, the Museum 
	Moreover, the Museum 
	Moreover, the Museum 
	offers other devices that 
	can be acquired free of 
	charge:


	Audio guides 
	Audio guides 
	Audio guides 
	with 
	descriptive audio in 
	Spanish and English 

	Available for audio guides 
	Available for audio guides 
	of all types and languages, 
	tablets and radio guides 
	 
	(group guiding system)

	Videos subtitled in LSE 
	Videos subtitled in LSE 
	(Spanish Sign Language)


	Security and Compliance
	Security and Compliance
	Security and Compliance

	The security of its computer systems and data continues to be one 
	The security of its computer systems and data continues to be one 
	of the Museum’s priorities. In this sense, numerous actions have been 
	implemented, among which the following stand out:

	–  Carrying out consultancy focused on convergent cybersecurity 
	–  Carrying out consultancy focused on convergent cybersecurity 
	(physical and logical) that establishes a cross-sectional cybersecurity 
	strategy for the Museum focused mainly on the areas of Technology 
	and Security.

	–  Optimisation of the protection platform, through the deployment of the 
	–  Optimisation of the protection platform, through the deployment of the 
	application that automatically collects and correlates data in multiple 
	security layers: email, endpoint, server, cloud and network, which allows 
	faster detection of threats and better investigation and response times 
	through security analysis.

	–  Deployment of microCLAUDIA protection, providing computer 
	–  Deployment of microCLAUDIA protection, providing computer 
	equipment with an additional layer of protection against Ransomware-
	type risks.

	– Review and improvement of the system backup protocol.
	– Review and improvement of the system backup protocol.


	Sándor Bortnyik
	Sándor Bortnyik
	Sándor Bortnyik
	 

	Composition II, Pink and Blue
	Composition II, Pink and Blue

	ca. 1921
	ca. 1921

	Gouache on paper. 28x21cm
	Gouache on paper. 28x21cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	Finally, with the support of the 
	Finally, with the support of the 
	Finally, with the support of the 
	Iberdrola Foundation, the Museo Fácil 
	(Easy Museum) cognitive accessibility 
	project was carried out, culminating 
	in the creation of a video game with 
	a universal design and an inclusive 
	nature called 
	The Dedal Games
	.



	•  Installation of LED lamps 
	•  Installation of LED lamps 
	•  Installation of LED lamps 
	•  Installation of LED lamps 
	in stairwells 
	and office corridors, some public transit 
	areas, car parks, lifts and in the majority 
	of public and office toilets.

	•  Installation of more efficient air 
	•  Installation of more efficient air 
	conditioning systems.

	•  
	•  
	Installation of 
	lighting with LED screens 
	or downlights 
	in certain offices.


	Electricity (kWh)
	Currently, the Museum’s capacity to save 
	Currently, the Museum’s capacity to save 
	Currently, the Museum’s capacity to save 
	energy is reduced, seeing as the measures 
	with the greatest impact on saving have 
	already been taken, and the variations that may 
	occur are due more to weather factors and/or 
	variations in the number of visitors.

	Within the framework of the Sustainable 
	Within the framework of the Sustainable 
	Management Plan, the Museum developed 
	a series of measures that have allowed it 
	to gradually reduce 
	water consumption
	, 
	achieving a 41% decrease when taking the 
	year 2008 as a base measurement:

	•  Installation of water saving aerators 
	•  Installation of water saving aerators 
	in all 
	sinks.

	•  Installation of water heaters in the toilets,
	•  Installation of water heaters in the toilets,
	 
	eliminating the installation of centralised hot 
	water

	•  Installation of partial metres 
	•  Installation of partial metres 
	to monitor daily 
	water consumption.

	•  Awareness campaigns 
	•  Awareness campaigns 
	for the public and the 
	Museum staff.


	Claude Monet
	Claude Monet
	Claude Monet

	Low Tide at Varengeville
	Low Tide at Varengeville

	1882
	1882

	Oil on canvas. 60 x 81 cm
	Oil on canvas. 60 x 81 cm

	Colección Carmen Thyssen
	Colección Carmen Thyssen


	2010
	2010
	2010


	2021
	2021
	2021


	-38%
	-38%
	-38%


	•  Control of lights on and off times 
	•  Control of lights on and off times 
	•  Control of lights on and off times 
	•  Control of lights on and off times 
	•  Control of lights on and off times 
	throughout the Museum, 
	adapting 
	them to the use of the different spaces.

	•  Installation of motion sensors 
	•  Installation of motion sensors 
	in 
	stairwells, office corridors, lifts.

	•  Installation of LED lamps 
	•  Installation of LED lamps 
	in stairwells 
	and office corridors, some public 
	transit areas, car parks, lifts and in the 
	majority of public and office toilets.

	•  Installation of charging points for 
	•  Installation of charging points for 
	electric cars 
	in three parking spaces. 


	Diesel fuel (litres)



	2010
	2010
	2010
	2010


	2021
	2021
	2021


	-11%
	-11%
	-11%


	Water (litres)
	Water (litres)
	Water (litres)


	2008
	2008
	2008


	2021
	2021
	2021


	-41%
	-41%
	-41%



	Michiel Sweerts
	Michiel Sweerts
	Michiel Sweerts
	Michiel Sweerts
	 

	Boy in a Turban Holding a Nosegay
	Boy in a Turban Holding a Nosegay

	ca. 1658–1661
	ca. 1658–1661

	Oil on canvas. 76.4 x 61.8 cm
	Oil on canvas. 76.4 x 61.8 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	RECYCLING OF CONSUMED 
	RECYCLING OF CONSUMED 
	RECYCLING OF CONSUMED 
	BATTERIES, FLUORESCENT TUBES 
	AND LIGHT BULBS
	, THROUGH AN 
	AUTHORISED RECYCLING SERVICE


	The initiatives carried out 
	The initiatives carried out 
	The initiatives carried out 
	in 
	waste management 
	are aimed at reuse and 
	recycling, among which 
	the following stand out:

	IN 2021, 
	IN 2021, 
	4,523 KG OF 
	CARDBOARD AND PAPER 
	WERE RECYCLED, 
	6% MORE 
	THAN IN 2020 (4,279 KG)


	RECYCLING OF PACKAGING GENERATED BY CLEANING PROCEDURES AND PRODUCTS USED AGAINST COVID-19 AT THE MUSEUM
	RECYCLING OF PACKAGING GENERATED BY CLEANING PROCEDURES AND PRODUCTS USED AGAINST COVID-19 AT THE MUSEUM
	RECYCLING OF PACKAGING GENERATED BY CLEANING PROCEDURES AND PRODUCTS USED AGAINST COVID-19 AT THE MUSEUM


	USE OF RECYCLED AND/OR 
	USE OF RECYCLED AND/OR 
	USE OF RECYCLED AND/OR 
	SUSTAINABLE PAPE 
	FOR THE 
	PROMOTIONAL MATERIAL OF THE 
	TBA-21 EXHIBITIONS KG)


	In addition, the 
	In addition, the 
	In addition, the 
	Museum shop 
	has implemented 
	the sustainability 
	initiatives 
	mentioned in the 
	corresponding 
	shop section.


	WASTE 
	WASTE 
	WASTE 
	MANAGEMENT


	OUR FRIENDS AND SPONSORS
	OUR FRIENDS AND SPONSORS
	OUR FRIENDS AND SPONSORS



	Article
	The love of art and 
	The love of art and 
	culture, its conservation 
	and dissemination 
	constitute the bond of 
	loyalty and commitment 
	of the Friends, Sponsors 
	and Collaborators of 
	the Thyssen-Bornemisza 
	National Museum.

	FRIENDS 
	FRIENDS 
	FRIENDS 

	OF THE MUSEUM
	OF THE MUSEUM


	FRIENDS OF THE 
	FRIENDS OF THE 
	FRIENDS OF THE 
	MUSEUM


	CORPORATE 
	CORPORATE 
	CORPORATE 
	FRIENDS


	CONTRIBUTED BY
	CONTRIBUTED BY
	CONTRIBUTED BY

	FRIENDS OF THE MUSEUM
	FRIENDS OF THE MUSEUM


	Richard Lindner
	Richard Lindner
	Richard Lindner
	 

	Moon over Alabama 
	Moon over Alabama 

	1963
	1963

	Oil on canvas. 204 x 127.7 cm
	Oil on canvas. 204 x 127.7 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	Our Corporate Friends have established themselves as an effective way of involving companies in the work of the Museum, contributing in an outstanding way to the conservation and dissemination of the collection, as well as the development of different activities that are scheduled throughout the year. Their participation is essential in maintaining the excellent level of the exhibitions and the various activities.
	Our Corporate Friends have established themselves as an effective way of involving companies in the work of the Museum, contributing in an outstanding way to the conservation and dissemination of the collection, as well as the development of different activities that are scheduled throughout the year. Their participation is essential in maintaining the excellent level of the exhibitions and the various activities.
	Our Corporate Friends have established themselves as an effective way of involving companies in the work of the Museum, contributing in an outstanding way to the conservation and dissemination of the collection, as well as the development of different activities that are scheduled throughout the year. Their participation is essential in maintaining the excellent level of the exhibitions and the various activities.


	CORPORATE 
	CORPORATE 
	CORPORATE 

	FRIENDS
	FRIENDS


	Maximilien Luce 
	Maximilien Luce 
	Maximilien Luce 

	Factory in the Moonlight 
	Factory in the Moonlight 

	1898
	1898

	Oil on canvas. 55.9 x 46 cm
	Oil on canvas. 55.9 x 46 cm

	Colección Carmen Thyssen
	Colección Carmen Thyssen


	AMIGOS 
	AMIGOS 
	AMIGOS 
	CORPORATIVOS


	Evolution in number of Friends
	Evolution in number of Friends
	Evolution in number of Friends



	20144,585
	20144,585
	20144,585
	20144,585
	20154,807
	20165,712
	20175,563
	20185,667
	20196,160
	20204,838
	20215,555



	Income from Friends Programme 2021
	Income from Friends Programme 2021
	Figure
	867,66243156,000400,080055,228,54orporate MembershipMembership ActivitiesTotalFriends extra guests 
	C


	The 
	The 
	number of Friends increased by 13% 
	compared to the previous year. The decrease 
	in COVID-19 allowed the number of friends to 
	recover, as well as the resumption of activities 
	that were interrupted during the pandemic. 
	During 2021, a renewal rate of 94% was 
	achieved as a result of various initiatives such 
	as the 
	Georgia O’Keeffe
	 exhibition, along with 
	telemarketing and digital advertising campaigns.

	5,555
	5,555
	5,555
	5,555


	23
	23
	23


	627
	627
	627

	thousand euros

	Friends by category
	Friends by category
	Friends by category
	Figure
	45,548502,52,10734734029imple Reduced YouthPatronHonourCollectiveTotal
	7S

	Evolution of income through individual Friends


	Figure
	307090719,3671359,2,4,25338,0604143,24939,62,4464440383220142015201620172018201920202021
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	ANCI
	ANCI
	BANK OF AMERICA
	CAIXABANK
	CITIBANK INTERNATIONAL PLC
	CLIFFORD CHANCE
	EL CORTE INGLÉS
	ENAGÁS
	ACS FOUNDATION
	BANCO SANTANDER FOUNDATION
	BBVA FOUNDATION
	INSTITUTO DE EMPRESA FOUNDATION
	KPMG S.A. FOUNDATION
	MUTUA FOUNDATION
	REPSOL FOUNDATION
	GÓMEZ-ACEBO & POMBO
	IBERIA
	INFINORSA
	JP MORGAN
	JTI
	LOEWE
	UNGRÍA
	URÍA & MENÉNDEZ LAWYERS
	WARNER MEDIA


	EXCLUSIVE ACTIVITIES 
	EXCLUSIVE ACTIVITIES 
	EXCLUSIVE ACTIVITIES 
	EXCLUSIVE ACTIVITIES 

	FOR FRIENDS
	FOR FRIENDS


	On
	On
	On
	 the occasion of the 
	celebrations of the 
	centenary 
	of the birth of Baron Thyssen
	, 
	a s
	pecial installation was 
	carried out with pieces 
	on loan at the MNAC
	. This 
	celebration offered the 
	opportunity to organise the 
	Italian Painting of the 14th–
	18th Centuries exhibition.

	440 friends attended 
	440 friends attended 

	in person and 45 attended 
	in person and 45 attended 
	online. 

	Additionally, on 13 April,  
	Additionally, on 13 April,  
	the 
	Baron’s birthday, a day of 
	live music 
	was organised for 
	Friends and the general public 
	featuring eight concerts in 
	collaboration with the 
	Reina 
	Sofía School of Music.
	 A total 
	of 303 people attended.


	Charles Willson Peale
	Charles Willson Peale
	Charles Willson Peale

	The Stewart Children
	The Stewart Children

	ca. 1773–1774
	ca. 1773–1774

	Oil on canvas. 94 x 124 cm
	Oil on canvas. 94 x 124 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	A Painting in Depth
	A Painting in Depth
	A Painting in Depth

	A new activity called “A Painting 
	A new activity called “A Painting 
	in Depth” was carried out, during 
	which a member of the Conservation 
	department explained a piece in depth 
	to the public in the room.

	•  
	•  
	The Stewart Children by C.W. Peale.

	•  
	•  
	The Submission of the Sicilian 
	Rebels to Antonio de Moncada in 
	1411 and The Presentation Of The 
	Captain General’s Baton To Antonio 
	De Moncada 
	By The Queen Regent 
	Blanca Of Sicily In 1410, 
	painted by 
	David Teniers II and Jan van Kessel II.


	Charles Demuth
	Charles Demuth
	Charles Demuth

	The Primrose
	The Primrose

	1916–1917
	1916–1917

	Tempera on cardboard. 42.5 x 31.7 cm
	Tempera on cardboard. 42.5 x 31.7 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	Courses
	Courses
	Courses

	•  
	•  
	American Painting in the 20th 
	Century

	•  
	•  
	Surrealism: From the 
	Subconscious to Delirium

	•  
	•  
	Walks through the Collection. 
	Music for the Collection

	•  
	•  
	Walks through the Collection. 
	The Journey in Painters


	Private visits 
	Private visits 
	Private visits 
	to permanent, 
	temporary and 

	small-format 
	small-format 
	exhibitions

	• 
	• 
	Georgia O’Keeffe

	• 
	• 
	The Magritte Machine

	•  
	•  
	The Image of Women in the 
	History of Art

	•  
	•  
	Alberto Reguera: Tribute to Aert 
	van der Neer

	• 
	• 
	Marina Núñez


	Georgia O’Keeffe
	Georgia O’Keeffe
	Georgia O’Keeffe

	New York Street with Moon
	New York Street with Moon

	1925
	1925

	Oil on canvas. 122 x 77 cm
	Oil on canvas. 122 x 77 cm

	Colección Carmen Thyssen
	Colección Carmen Thyssen


	Conference 
	Conference 
	Conference 

	Series
	Series

	German Expressionism
	German Expressionism
	 


	Ernst Ludwig Kirchner
	Ernst Ludwig Kirchner
	Ernst Ludwig Kirchner
	Ernst Ludwig Kirchner

	Doris with Ruff Collar
	Doris with Ruff Collar

	ca. 1906
	ca. 1906

	Oil on cardboard. 71.9 x 52.5 cm
	Oil on cardboard. 71.9 x 52.5 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	As well as 
	As well as 
	concerts, 
	previews, 
	talks or 
	online 
	activities


	EXCLUSIVE 
	EXCLUSIVE 
	EXCLUSIVE 
	ACTIVITIES


	33
	33
	33



	Article
	The Thyssen-Bornemisza National Museum 
	The Thyssen-Bornemisza National Museum 
	The Thyssen-Bornemisza National Museum 
	has unique spaces for holding events where 
	guests can enjoy an exclusive Thyssen 
	experience.


	ACTIVITIES 
	ACTIVITIES 
	ACTIVITIES 

	EVENTS AND 
	EVENTS AND 
	VISITS

	IN 2021
	IN 2021


	STRATEGIC ALLIANCES
	STRATEGIC ALLIANCES
	STRATEGIC ALLIANCES

	OUR SPONSORS
	OUR SPONSORS


	Sponsored projects
	Sponsored projects
	Sponsored projects


	The 
	The 
	The 
	sponsors of 
	the Thyssen-Bornemisza 
	National Museum have 
	maintained their support 
	and collaboration in 
	the maintenance and 
	conservation of the 
	Collection, the development 
	of temporary exhibitions, 
	educational projects and 
	other activities carried out 
	by the Museum.


	Bart van der Leck
	Bart van der Leck
	Bart van der Leck
	 

	Study for Compositions No. 7 and No. 8
	Study for Compositions No. 7 and No. 8

	1917
	1917

	Gouache on tracing paper. 100 x 154 cm
	Gouache on tracing paper. 100 x 154 cm

	Museo Nacional Thyssen-Bornemisza
	Museo Nacional Thyssen-Bornemisza


	SPONSORED 
	SPONSORED 
	SPONSORED 
	PROJECTS


	The following are 
	The following are 
	projects that were 
	carried out thanks to 
	the collaboration of our 
	sponsors and that were 
	aimed at attracting a 
	young audience, as well 
	as promoting inclusivity, 
	culture and tourism 
	in the Community of 
	Madrid.

	Mastercard Mondays
	Mastercard Mondays
	Mastercard Mondays

	ponsored project for free visits to the permanent 
	ponsored project for free visits to the permanent 

	collection on Mondays (all year round)
	collection on Mondays (all year round)

	Thanks to the sponsorship of Mastercard, the Museum offers free access 
	Thanks to the sponsorship of Mastercard, the Museum offers free access 
	to the permanent collection every Monday of the year, from 12:00 to 4:00 
	p.m., thus allowing the whole of society access to this public space. The 
	shop/bookshop and the cafeteria are also open during the same schedule.

	 
	 


	ConectaThyssen
	ConectaThyssen
	ConectaThyssen

	BBVA Foundation Sponsorship
	BBVA Foundation Sponsorship

	The BBVA Foundation is the Museum’s exclusive 
	The BBVA Foundation is the Museum’s exclusive 
	collaborator for the project of apps, online publications, 
	360º videos, webdocs and special actions collected under 
	the name ConectaThyssen.

	 
	 


	Collection 
	Collection 
	Collection 

	conservation 
	conservation 

	programme
	programme

	By the Mutua Madrileña Foundation
	By the Mutua Madrileña Foundation

	The maintenance of the Collection, 
	The maintenance of the Collection, 
	acquired by the Spanish State in 1993 and 
	thus becoming national public heritage, 
	requires a great amount of attention and 
	care given to the state of the works, their 
	materials and the conditions in which 
	they are exhibited and handled. With their 
	support, the Mutua Madrileña Foundation 
	becomes a close collaborator in the 
	mission the Museum has been entrusted 
	with: that of preserving an art collection 
	of incalculable value, in order to continue 
	showing it to society in all its splendour.


	New Vision of the American 
	New Vision of the American 
	New Vision of the American 

	Art Collection 2021–2022
	Art Collection 2021–2022

	American Art Collection research and reinstallment grant, 
	American Art Collection research and reinstallment grant, 

	with the support of the Terra Foundation for American Art
	with the support of the Terra Foundation for American Art

	From the early 1970s, Baron Hans Heinrich Thyssen-Bornemisza became a great 
	From the early 1970s, Baron Hans Heinrich Thyssen-Bornemisza became a great 
	devotee and active collector of American art, especially 19th-century landscape 
	painting. He also expanded his collection with pieces from the 20th century, from 
	the first modernist currents to abstract expressionism and pop art. As a result of 
	his collecting, the Museum has a wide selection of American art and has become 
	an essential point of reference for its knowledge and study in the European 
	context, especially in relation to 19th-century landscape painting, significantly 
	underrepresented in European collections.


	#VersionaThyssen 
	#VersionaThyssen 
	#VersionaThyssen 

	Now in its fourth edition, 
	Now in its fourth edition, 
	#VersionaThyssen
	 is an activity aimed 
	at young creators from around the world (16 to 35 years old), so 
	they can share their own versions of a painting from the collection 
	proposed for each edition and opt for the prizes and recognition of 
	the jury. The programme is developed on the Museum’s Instagram 
	profile. The project has received the support of the Coca-Cola 
	Foundation, Art Explora and the Community of Madrid (General 
	Directorate of Tourism). 3,100 works have participated in this contest 
	and generated 160,500 page views on our website, more than 2.4 
	million hits on social media, including our own posts and those by 
	participants, 160,000 interactions on social media and 27,300 views 
	of the awards ceremony video, which was attended by 1,030 people. 
	The ceremony was also streamed online.


	George Inness 
	George Inness 
	George Inness 

	Morning
	Morning

	ca. 1878 
	ca. 1878 

	Oil on canvas mounted on cardboard
	Oil on canvas mounted on cardboard

	76.2 x 114.3cm
	76.2 x 114.3cm


	CORPORATE EVENTS
	CORPORATE EVENTS
	CORPORATE EVENTS

	PROGRAMME
	PROGRAMME



	Collaborating entity 
	Collaborating entity 
	Collaborating entity 
	Collaborating entity 
	Project

	Alhambra/Mahou 
	Alhambra/Mahou 
	 Summer concert series: Alhambra Moments  

	TR
	Thyssen Aperitifs

	Art explora 
	Art explora 
	VersionaThyssen Project

	CAM DGC 
	CAM DGC 
	 Acts and exhibitions of the centenary of the birth of 

	TR
	Baron Thyssen-Bornemisza

	CAM DGT 
	CAM DGT 
	 Support for the #VersionaThyssen project.   

	TR
	The Magritte Machine temporary exhibition

	ACS Foundation  
	ACS Foundation  
	Online course series “Experiments: Bauhaus”

	BBVA Foundation  
	BBVA Foundation  
	ConectaThyssen Project

	Banco Sabadell Foundation  
	Banco Sabadell Foundation  
	Support for the conservation of the Permanent Collection

	Coca Cola Foundation Project  
	Coca Cola Foundation Project  
	#VersionaThyssen

	Ecolec Foundation  
	Ecolec Foundation  
	Claudia Comte temporary exhibition 

	Fundación Iberdrola  
	Fundación Iberdrola  
	 Education and Social Action: “Made to Measure” 

	TR
	programme and Easy Thyssen project and teachers

	Fundación Mutua Madrileña  
	Fundación Mutua Madrileña  
	Support for the conservation of the Permanent Collection

	Gibobs Allbanks 
	Gibobs Allbanks 
	Pictorial performance by Alberto Reguera

	Google (Youtube)  
	Google (Youtube)  
	Cultural Incentive Content” project

	ILLY  
	ILLY  
	Support for the conservation of the Permanent Collection

	IE University 
	IE University 
	Permanent Collection dissemination project 

	JTI  
	JTI  
	 Georgia O’Keeffe temporary exhibition and the 

	TR
	Graphic Narratives educational project

	Mastercard 
	Mastercard 
	 Mastercard Mondays: Free opening of the permanent 

	TR
	collection on Mondays

	Meliá Hotel 
	Meliá Hotel 
	Installation of Georgia O’Keeffe: The Faraway

	Pro Helvetia  
	Pro Helvetia  
	Claudia Comte temporary exhibition

	Sothebys  
	Sothebys  
	Support for the dissemination of the Museum’s activity

	Terra foundation for American art 
	Terra foundation for American art 
	   Grant for reinstallment of American Painting collection

	 
	 
	Georgia O’Keeffe temporary Exhibition

	Teka 
	Teka 
	 Sponsorship of the gastronomy tour of the  

	TR
	Permanent Collection

	Value retail 
	Value retail 
	Georgia O’Keeffe temporary exhibition
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	The 
	The 
	The 
	The 
	The 
	Programme of Events and hiring of 
	spaces was radically altered by the pandemic 
	and its successive waves. However, following 
	the summer of 2021 there was a rapid recovery 
	of activity and a considerable increase in the 
	number of visits and events held.

	The implementation of safety and prevention 
	The implementation of safety and prevention 
	protocols to avoid the spreading of COVID-19 
	has consolidated the Museum as a safe space 
	for holding events and, despite the limitations, 
	the results and customer feedback have been 
	very positive. In 2021, the total income of the 
	Corporate Events department was €264,080.

	 
	 


	Number of events by space and visits
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	RodinT.R. visit31Central Hall7Auditorium7Lobby   9Z visits  910 The Viewpoint27 Online guided tour
	RodinT.R. visit31Central Hall7Auditorium7Lobby   9Z visits  910 The Viewpoint27 Online guided tour
	RodinT.R. visit31Central Hall7Auditorium7Lobby   9Z visits  910 The Viewpoint27 Online guided tour
	54 Guided tour
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