
 
 

 

Heineken España and the Museo 
Thyssen-Bornemisza sign a 

sponsorship agreement for the 
Thyssen Terraces 

 

Today, Friday 7 June, saw the signing of an 

agreement between Heineken España and the Museo 

Thyssen-Bornemisza for the sponsorship of the 

Thyssen Terraces. 

 

Richard Weissand, Executive President of Heineken 

España, and Evelio Acevedo, Managing Director of 

the Museo Thyssen-Bornemisza, signed the 

agreement this morning. It involves the sponsorship 

by Heineken of the Thyssen Terraces, which are the 

new outdoors spaces at the Museum that have added 

one more attraction to the Museum’s café, restaurant 

and evening opening hours. As part of the Museum’s 

educational and cultural activities, they reflect 

Heineken’s sustainability policy. 

 

As sponsor of the Thyssen Terraces, Heineken 

España will be responsible for adding new options 

and events to these spaces including “after-work” events in the summer and one related to the world of fashion 

in September. 

 

Recently opened to the public, the Thyssen Terraces - together with the café and El Mirador Restaurant, which 

is open in the summer - provide the Museum’s eating and relaxation areas for visitors, run by El Antiguo 

Convento de Boadilla. The Thyssen Terraces are open from Tuesday to Saturdays from 10am to 10pm and on 

Sundays and Mondays from 10am to 7pm. 

 

  
 

 

 

 


